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OPERATIONS MANAGEMENT ELECTIVES
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P23MBA101 ACCOUNTING FOR DECISION MAKING

Course Outcomes

At the end of the course, the student will be able to

CO1: | Explain the concepts and applications of Accounting.

CO2: | Analyze the financial statements of the business.

CO3: | Apply the cost concepts and tools in decision-making.

CO4: | Make decisions based on management and cost accounting information.

COS: | Explain the significance of technology in accounting.

Pre-requisite: NIL

CO/PO, PSO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

COs Programme Outcomes (POs) and Programme Specific Outcomes (PSOs)
POl PO2 PO3 PO4 PO5 PO6
COl 3 2 2 1 2
CO2 3 2 3 1 3
COo3 3 2 2 2 1
CO4 3 3 1 2 2
COs 3 1 1
Course Assessment methods
Direct Indirect
Assignment/ problem
8{52&;52 51)( 10) solving/seminar/ case study/field
CIE test II (10) work (10) Course end survey
. ota : 40 marks
Quiz 2 (5) Total CIE: 40 mark
Semester End Examination (60)
Unit 01:Introduction to Accounting 12 Hours

Introduction to Financial, Cost and Management Accounting — Accounting Cycle- Accounting Equation -
Accounting Conventions and Concepts — GAAP - IFRS — Analyzing transaction — Preparing Trail balance -
Preparation of Final Accounts of Sole Proprietorship —Simple Problems- Introduction to Environmental

Accounting-Introduction to Human Resource accounting.

Unit 02: Financial Statement Analysis 12 Hours

Financial Statement Analysis —Tools of Financial Statement Analysis - Ratio Analysis Interpretation of ratio

for financial decisions making - Preparation of Cash Flow Statement - Simple Problems.

N"‘l//
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Unit 03: Cost Accounting

12 Hours

Elements of Cost - Cost Classification - Cost Control & Cost Reduction - Preparation of cost sheet — Job

costing — Process costing (excluding Interdepartmental Transfer and Equivalent production) - Basics of Cost

Volume Profit (CVP) analysis - BEP analysis - Application of marginal costing in decision making:

Acceptance of Special order, Key limiting factor, Make/Buy decision and Sales mix.

Unit 04: Budgeting and Standard Costing

12 Hours

Basic framework of budgeting - Preparation of flexible and cash budgets — Simple Problems —Zero-based

budgeting - Standard costing - Setting standard costs - Analysis of variance: Material variance and Labour

variance — Simple Problems

Unit 05: Latest Development Trends and Practices

12 Hours

Introduction to financial software for analysis: Excel and Prowess, Introduction to Fintech, Block chain

technology, Al in accounting and finance, Cloud-based accounting.

Theory: 45Hrs Tutorial: 15 Practical: 0 Total Hours: 60 Hrs
TEXT BOOKS
1 N. Maheshwari&S.K. Maheshwari, “A Text Book of Accounting for Management”, Vikas
" | Publication House Pvt Ltd, 4™ edition,2019.
REFERENCES
1 Jan Williams, Financial and Managerial Accounting — The basis for business Decisions, 17" edition,
" | Tata Mc Graw Hill, 2014.
) Ronald W.Hilton& David E.Platt, Managerial Accounting Creating Value in a Dynamic Business
" | Environment, Mc Graw Hill Education,10™ edition,2014.
3 M.y.Khan&P.K jain, Management Accounts : Text, Problems & Case”, Tata Mc Graw Hill
" | Publishing Co Ltd, 7" Edition, 2012.
4 Gupta R. L. and Radhaswamy M., Advanced Accounting, Sultan Chand Publishers, NewDelhi, 5
" | edition,2010.
5. | Ashok Banerjee Financial Accounting: A Managerial Emphasis Excel Books 2005.
6. | Pandikumar, Management Accounting-Theory and Practice, Excel Books 2009.
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P23MBA102 ORGANISATIONAL BEHAVIOUR

Course Outcomes

At the end of the course, the student will be able to

CO1: | Explain organizational behaviour and its scope.

CO2: | Interpret the Individual level behaviour of employees in organizations.

CO3: | Analyse the group level behaviour of employees in organizations.

CO4: | Apply the concepts of Leadership and power in practice.

COS: | Evaluate the dynamics of organizational behaviour to enhance Effectiveness of Employees

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak
COs Programme Outcomes (POs)
PO1 PO2 PO3 PO4 PO5 PO6
Col 3 1 1
CO2 3 1 2 2
CO3 2 2 2 3
CO4 3 3 3 3
CO5 2 2 2
Course Assessment methods
Direct Indirect
Assignment/ problem
gl];:;elsz 51 )( 10) solving/seminar/ case study/field
CIE test IT (10) work (10) Course end survey
Quiz 2 (5) Total CIE: 40 marks. .
Semester End Examination (60)
Unit 01:PURPOSE AND SCOPE 12 Hours

Organizational Behavior - Nature - Scope - Disciplines Contributing - Challenges and Opportunities - OB
Models.

Unit 02: INDIVIDUAL BEHAVIOUR 12 Hours

Attitudes Components - Types - Emotions and Moods - Emotional Intelligence Personality - Determinants -
MBTI - Big Five - Other traits. Values - Value system - Hofstede’s value dimensions-Learning-theories-
Organization behavior modification -Perception-process-Attribution theory-Short cuts in perception-Decision
Making - Common biases and errors in decision making. Motivation and its theories - Job characteristics model

- Effects on work behavior.

r\b\—ﬁ/
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Unit 03: FOUNDATION OF GROUP BEHAVIOUR 12Hours

Organization Structure - Types - Groups - Formation - Types of groups - Stages in group development -
Concepts of group-Group Dynamics-Group decision making- Techniques - Team building - Types -

Interpersonal relationships - Johari Window- Communication and Control.

Unit 04: LEADERSHIP AND POWER 12 Hours

Leadership - Leader Vs Manager - Styles - Theories of leadership - Power-Sources - Politics-factors -

Consequences of power - Impression Management - Conflicts and Negotiations

Unit 05: ORGANIZATION SYSTEM 12 Hours

Organizational Culture - Factors influencing - Organizational Change - Forces - Types Lewin's model of

Change - Resistances to change - Organizational Development - Stress Management.

Theory: 60 Hrs Tutorial: -- Practical: -- Total Hours: 60 Hrs

TEXT BOOKS
1.

Stephen P. Robbins, Organizational Behaviour, Edition 18th, Pearson Publication, 2019.
REFERENCES

1. | Fred Luthans, Organizational Behavior, 12th edition, McGraw hill Publication, 2015.

Udai Pareek, Understanding Organizational Behavior, 4th edition, Oxford Publication, 2018.

2
3. | Mc Shane & Von Glinov, Organizational Behavior, 9th edition, McGraw hill Publication, 2020.
4

Schermerhorn, Hunt and Osborn, Organizational Behavior, 12th edition, John Wiley, 2011.

oo
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P23MBA103 ECONOMICS FOR BUSINESS DECISIONS

Course Outcomes

At the end of the course, the student will be able to

CO1: | Explain the concepts of scarcity, efficiency and the economic problems.

CO2: | Analyse demand, supply, cost and production.

CO3: | Analyse the functioning of product and factor markets in the economy.

CO4: | Discuss principles of Macroeconomics.

COS5: | Analyse the economic variables of unemployment, inflation, money market and National Income.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak
COs Programme Outcomes (POs)
PO1 PO2 PO3 PO4 PO5 PO6
Col 3 2 1
CO2 3 2 2 2
CO3 3 1 2
CO4 2 2
CO5 3 2 2 1
Course Assessment methods
Direct Indirect
Assignment/ problem
gﬂiztels‘z 51 )( 10) solving/seminar/ case study/field
CIE test IT (10) work (10) Course end survey
. Total CIE: 40 marks
Quiz 2 (5) Semester End Examination (60)

Unit 01: INTRODUCTION 12 Hours

The themes of economics — scarcity and efficiency — Productive efficiency Vs economic efficiency —
Microeconomics and Macroeconomics — three fundamental economic problems — society’s capability —
Production possibility frontiers (PPF) — economic growth & stability — the role of markets and government —

Positive Vs negative externalities.

Unit 02: CONSUMER AND PRODUCER BEHAVIOUR 12 Hours

Market, Demand and Supply — Determinants — elasticity of demand and supply — Market equilibrium —
consumer behaviour — consumer equilibrium — Approaches to consumer behaviour — Production — Short-run

and long-run Production Function — Returns to scale — economies Vs diseconomies of scale — Analysis of cost

— Short-run and long-run cost function — Relation betwrep Production and cost function.
N\
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Unit 03: PRODUCT AND FACTOR MARKET 12 Hours

Product market — different market structures — perfect and imperfect market — Firm’s equilibrium and supply
— Market efficiency — Factor market — Land, Labour and capital — Demand and supply of factors—
determination of factor price — Interaction of product and factor markets — General equilibrium and efficiency

of competitive markets.

Unit 04: PERFORMANCE OF AN ECONOMY - MACRO ECONOMICS 12 Hours

Macro-economic aggregates — circular flow of macroeconomic activity — National income determination—
Aggregate demand and supply — Components of aggregate demand and national income — Macroeconomic
equilibrium — Multiplier Effect — Demand side Policy and management — Demand Forecasting — Trade Cycle—

Fiscal policy in theory.

Unit 05: AGGREGATE SUPPLY AND THE ROLE OF MONEY 12 Hours

Short-run and Long-run supply curve — Supply side Policy and management — Unemployment — Okun’s law
— Inflation — reasons for inflation — Demand Vs Supply factors — Phillips curve — Inflation Vs Unemployment
tradeoff — short- run and long-run — Money market — Demand and supply of money — Money market

equilibrium and National Income — the role of monetary policy.

Theory: 60 Hrs Tutorial: -- Practical: -- Total Hours: 60 Hrs

TEXT BOOKS

1.| Paul A. Samuelson, William D. Nordhaus, Sudip Chaudhuri and Anindya Sen, Economics, 19th
edition, Tata McGraw Hill, New Delhi, 2010.

2N Gregory Mankiw, Principles of Economics, 8th edition, Thomson learning, New Delhi,2017.

REFERENCES

1.| Karl E. Case and Ray C. Fair, Principles of Economics, 12th edition, Pearson, Education Asia, New
Delhi, 2017.

2.| Richard Lipsey and Alec Chrystal, Economics, 13th edition, Oxford, University Press, New Delhi,
2015.

3.| Michael R. Baye and Jeffrey T, Managerial Economics & Business Strategy, 8" edition, McGraw-
Hill, 2017.

4.| William F. Samuelson and Stephen G, Managerial Economics, 7! edition, Wiley, 2011.

oo
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P23MBA104 Applied Statistics for Business Decisions

Course Outcomes

At the end of the course, the student will be able to

CO1: | Compute and apply probability distributions to different types of business processes.

CO2: | Apply statistical techniques to data sets in business, and correctly interpret the results.

CO3: | Apply Non—Parametric hypothesis testing tools for data analysis in business management

CO4: | Analyze and interpret the correlation and regression between the variables

COS: | Compute index numbers and apply forecasting techniques for time series data.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

COs Programme Outcomes (POs)
PO1 PO2 PO3 PO4 PO5 PO6
Col 2 3 1 2
COo2 3 3 2 1 2
CO3 3 3 2
CO4 3 3 1 2 3
CO5 3 3 1 2 3
Course Assessment methods
Direct Indirect
Assignment/ problem
(Q:{ll?ztelsz 51 )( 10) solving/seminar/ case study/field
CIE test IT (10) work (10) Course end survey
Quiz 2 (5) Total CIE: 40 marks‘ ‘
Semester End Examination (60)

Unit 01:Introduction to Statistics and Probability Distribution 12 Hours

Statistical thinking and analysis ;Statistics defined; Types of statistical methods - Descriptive and inferential
statistics; Importance and scope of statistics , Probability: Concept - Rules of probability, Assigning
probability to events; Joint, Marginal and Conditional Probability, Baye’s theorem Application, Random

variables, Binomial, Poisson and Normal Probability Distribution.

Unit 02: Hypothesis Testing 12 Hours

Fundamental Concepts of Hypothesis Testing: Developing null and alternate hypothesis,Hypothesis testing
procedure, the critical value of the test statistic, regions: rejectionand non-rejection, Type I error and Type II
error, Level of significance,Inference about a Population:For single population mean using z-statistic, for

single population mean using #-statistic, Inference about Comparing Two Populations: Inference about the

difference between two population means , Inferefz\&g_e_llby/the difference between two population
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proportions.

Unit 03: Analysis of Variance and Non—-Parametric Tests 12 Hours

Inference about the ratio of two population variances, Analysis of Variance (ANOVA), Chi-Squared Tests:
Chi-squared goodness of fit test, and test of independence. Bi-variate tests: Mann-Whitney U test, Wilcoxon

Sign Test, Multivariate: Kruskal-Wallis Test.

Unit 04: Correlation and Regression 12 Hours

Types of correlation-Measures of Linear Relationship: coefficient of correlation-
Pearson’s Correlation- Spearman’s Rank Correlation - Simple Linear Regression- Estimation of Regressi

online—Method of Least Squares.

Unit 05: Time Series Analysis and Index Numbers 12 Hours

Variations in Time Series - Methods of Estimating Trend: Moving Average Method - Methods of Estimating
Seasonal Index: Method of Simple Averages - Ratio to Moving Average Method.

Index Numbers—Laspeyre’s, Paasche’s and Fisher’s Ideal index

Theory: 45Hrs Tutorial: 15 Practical: -- Total Hours: 60 Hrs

TEXT BOOKS

I. | TN Srivastava and ShailajaRego, Statistics for Management, Tata McGraw Hill, 8th Edition 2019.

REFERENCES

1. | Richard I. Levin, David S. Rubin, Masood H.Siddiqui, Sanjay Rastogi, Statistics for Management,
Pearson Education, 8th Edition, 2017.

2. | Prem. S. Mann, Introductory Statistics, Wiley Publications, 9th Edition, 2015.

3. | Ken Black, Applied Business Statistics, 7th Edition, Wiley India Edition, 2012.

4. | David R. Anderson, Dennis J. Sweeney, Thomas A.Williams, Jeffrey D.Camm, James J.Cochran,
Statistics for business and economics, 13th edition, Thomson (South — Western) Asia, Singapore,
2016.

5. | N. D. Vohra, Business Statistics, Tata McGraw Hill, 2017.
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P23MBA105

LEGAL ASPECTS OF BUSINESS

(A

Course Outcomes

At the end of the course, the student will be able to

CO1: Examine the elements of a contract and remedies for breach of contract in business affairs
CO2: Analyse legal issues in buying and selling movable properties, regulating anti-competitive

) practices in business.
CO3: Analyse partnership as a business organization and the role of law in commercial transactions
CO4: Apply laws pertaining to the registration and operations of a company
COs: Examine the consumers’ rights and Goods & Services taxes.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak
COs Programme Outcomes (POs)
POl PO2 PO3 PO4 PO5 PO6
Col 3 3 2 3 2
CO2 3 3 2 3 2
COo3 3 3 2 3 3
CO4 3 3 2 3 3
CO5 3 3 2 3 2
Course Assessment methods
Direct Indirect
Assignment/ problem
81]?2&135; 51)( 10) solving/seminar/ case study/field
CIE test I1 (10) work (10) Course end survey
Quiz 2 (5) Total CIE: 40 marks. .
Semester End Examination (60)
Unit 01: INDIAN CONTRACT ACT, 1872 9 Hours

Contract — Discharge of Contract — Breach of Contract and remedies - Contingent and Quasi Contract.

Essential Elements of Contract — Classification of Contract — Formation of Contract — Performance of

Unit 02: SALE OF GOODS ACT, 1930& Competition Act 2002.

9 Hours

seller — Remedies for breach of contract of sale.

Essential elements of Contract of Sale — Classification of goods — Doctrine of Caveat Emptor — Difference

between condition and warranty — Rules as to delivery of goods — Rights of buyer and seller — Rights of unpaid

oo
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Competition Act 2002: Introduction, Definitions, Establishment and Composition of Commission- Prohibition
of abuse of Dominant position, Regulation of Combinations- Enquiry into Certain Agreements and Dominant

Position of Enterprise and Combinations.

Unit 03: INDIAN PARTNERSHIP ACT, 1932 &NEGOTIABLE INSTRUMENTS

ACT, 1881 9 Hours

Characteristics of partnership — Test of partnership — Formation of partnership — Kinds of partners —
Registration of firms — Rights, Duties and Liabilities of partners — Re-constitution of firm — Dissolution of
partnership firm.

NEGOTIABLE INSTRUMENTS ACT,1881

Characteristics of Negotiable Instrument — Parties to negotiable instruments — Presumptions as to Negotiable
Instruments — Essential features of Promissory note, Bill of Exchange and Cheque — Holder and Holder in

due Course — Discharge of Negotiable Instrument — Dishonor of Cheque.

Unit 04: COMPANY LAW 2013 9 Hours

Nature and Characteristics of Company — Types of Companies — Formation of Company — Memorandum of
Association — Articles of Association — Prospectus — Powers, duties and liabilities of Directors — Winding up

of Company

Unit 05: CONSUMER PROTECTION ACT,2019 &GST 9 Hours

Consumer Protection Act: Definitions — Consumer, Defect, Deficiency, Unfair trade practice, restrictive
trade practice — Consumer rights — Procedure for consumer grievance redressal — Consumer dispute redressal
machineries and Forums — Remedies available to consumers.

Goods and Service Tax (GST) — Introduction to GST-Objectives and Scope of GST-Advantages and
disadvantages-GST Council, - Taxes under GST-Registration under GST- levy and collection of GST in India.

Theory: 45 Hrs Tutorial: -- Practical: -- Total Hours: 45 Hrs

TEXT BOOKS

1. | Ravinder Kumar, Legal aspects of business, Cengage Learning, 6 th edition 2022

2. K M Bansal, GST & Customs Law, Taxmann, 2023

REFERENCES

1. | Kapoor N.D, Elements of Mercantile Law,Sultan Chand & Sons, 38th edition 2020

N. D. Kapoor, Elements of Company Law, Sultan Chand and sons, 2020

Avtar Singh , Business Law, Easter n Bok company, 11th edition 2021

Sl Bl

Principles of GST & Customs Law, V.S. Dat?y'and Dr. Krishnan Sachdeva, Taxmanns 2018

!
482023 Version L0 Programgir.‘%JBX;' ;: "‘:. mfifm 2023 Page 10 of 17
Manasgemen! Studies,
Sonu Colage of Technolagy.
Salam-438 005.




P23MBA106 INFORMATION SYSTEMS
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Course Outcomes

At the end of the course, the student will be able to

CO1: Analyse the role of Management information Systems in modem organizations.

CO2: Explain the role of modern information systems and functional business systems in decision
) making

CO3: Evaluate the process of information as a resource in business organizations

CO4: Analyse the importance of implementation and control of IPR related issues in IT

CO5: Apply information systems in managerial decision making.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

COs Programme Outcomes (POs)
PO1 PO2 PO3 PO4 PO5 PO6
COl 2 1 2 2 1
CO2 2 3 2 2 2
CO3 1 3 1 2 2
CO4 1 2 1 2 1
CO5 2 2 1 1 2
Course Assessment methods
Direct Indirect
Assignment/ problem
8{5;6152 SI)( 10) solving/seminar/ case study/field
CIE test IT (10) work (10) Course end survey
Quiz 2 (5) Total CIE: 40 marks‘ ‘
Semester End Examination (60)
Unit 01: MANAGEMENT INFORMATION SYSTEMS 9 Hours

Definition - Evolution - Functions of Management Information Systems - Information Concepts - Information
Technology - Establishing Framework - Types of Information Systems - Business Model - Conceptual Model-
Architecture

Unit 02: SYSTEM DEVELOPMENT: MODERN INFORMATION SYSTEMS AND

FUNCTIONAL BUSINESS SYSTEMS 9 Hours

System Concepts- System Development Life Cycle- Models - Prototyping - Structured Methodologies -
Designing Computer Based Methods - Case tools - System flow chart, Decision table, Data flow Diagram
(DFD), Entity Relationship (ER) Database Concepts- DBMS-RDBMS - OODBMS - Data Warehousing and
Data Mart - Information Systems: Functional Areas - Production systems, Human Resources, Finance &

P‘L__l/

Marketing
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Unit 03: NOTIONS OF DECISION SUPPORT SYSTEMS 9 Hours

Decision Support Systems - Enterprise Information Systems - Executive Information Systems - Expert Systems
- Knowledge Management Systems - Geographic Information Systems- Managing International Information

Systems - Enterprise Resource Planning- e-Business - e- governance -CRM-Data Mining - Business Intelligence

Unit 04: SECURITY, CONTROL AND REPORTING 9 Hours

Quality Assurance in Information Systems -Cost Benefit Analysis - Assessing Values and Risk of Information
Systems - IT Ethics - Intellectual Property, Copyright & Patent- Impact of Information Technology on

Individuals , Organizations and Society-Introduction to loT, Quantum computing, Block chain

Unit 05: MANAGEMENT CHALLENGES, COMPUTER CRIME AND SYSTEM

SECURITY 9 Hours

Cyber Law and IT Act 2000 -Types of Cybercrimes - Identification of system vulnerability - Security
Management of Information Technology - Auditing IT Security - Global Management of Information

Technology.

Theory: 45 Hrs Tutorial: -- Practical: -- Total Hours: 45 Hrs

TEXT BOOKS

1. | James O'Brien, George M Marakas, Ramesh Behl, Management Information systems, Tata McGraw-
Hill, 11" edition , 2019

REFERENCES

1. | Kenneth C Laudon, Jane P Laudon and Sahil Raj, Management Information systems, Pearson
education, 16" edition, 2019

2. | Effy Oz, Management Information Systems, Cengage learning, 6! Edition, 2013

3. | Waman S Javadekar, Management Information Systems - A global Digital Enterprise Perspective -
Tata McGraw - Hill, 5™ Edition , 2017

4. | Indrajit Chatterji, Management Information Systems, Prentice Hall of India, 2nd Edition

oo
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P23MBA107 MARKETING MANAGEMENT

Course Outcomes

At the end of the course, the student will be able to

CO1: | Explain the concept of marketing, marketing environment and prepare a marketing plan.

Apply the concepts of consumer decision-making and STP (segmentation, Targeting, Positioning)

CO2: . : o
strategies to gain a competitive advantage.

CO3: | Analyse product and pricing strategies in marketing.

CO4: | Analyse the distribution and promotion strategies of firms.

COS5: | Discuss the evolving concepts of Marketing and marketing ethics.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

COs Programme Outcomes (POs)
PO1 PO2 PO3 PO4 PO5 PO6
COl1 3 2 3 1
CO2 1 3 2 3
CO3 1 2 3
CO4 2 2 3 1
CO5 2 1 3
Course Assessment methods
Direct Indirect
Assignment/ problem
8{52&;52 51)( 10) solving/seminar/ case study/field
work (10) Course end survey
CIE test 11 (10)
Quiz 2 (5) Total CIE: 40 marks
Semester End Examination (60)

Unit 01: INTRODUCTION 12 Hours

Marketing - Scope of Marketing - Marketing Concepts—Marketing Plan -Marketing environment: Internal

and External - Marketing mix.

Unit 02: BUYER BEHAVIOUR AND ANALYSING MARKETING

OPPORTUNITIES 12 Hours

Consumer Behaviour — Factors influencing consumer behaviour-Buying Decision Making process -Business
Markets- participants in buying process-stages in buying process- Customer relationships management —

Customer acquisition, Retaining, - Market Segmentation — Targeting and Positioning

Unit 03: PRODUCT AND PRICING DECISIONS 12 Hours

Product Concepts- Product Mix —New product Development and Management- Product life cycle —

Packaging- Labeling- Branding- Competitive strategies- Seiji/cemarketing.

|}
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Pricing- Setting the Price- Methods- Ethical aspects of Pricing

Unit 04: MARKETING CHANNELS AND PROMOTION DECISIONS 12 Hours

Marketing channels — functions - channel design decisions - Channel integration — intermediaries -
Channel conflict - Retailing, Wholesaling and logistics. Integrated Marketing Communication — Advertising -

Sales promotion - Direct marketing - Public Relations-Personal Selling

Unit 05: TRENDS IN MARKETING 12 Hours

Tapping Global Markets - Marketing Ethics - Social Media Marketing - Bottom of the pyramid - Introduction
to Marketing Analytics.

Theory: 60 Hrs | Tutorial: -- \ Practical: -- \ Project:-- \ Total Hours: 60 Hrs

TEXT BOOKS

L. Philip Kortler and Kevin Lane Keller, Marketing Management, PHI 15th Edition, 2017

REFERENCES

1. | RajanSaxena, Marketing Management, Mc Graw Hill India, 6th Edition, 2020.

2. | Lamb, hair, Sharma, Me Daniel- Marketing - An Innovative approach to learning and teaching-A
South Asian perspective, Cengage Learning - 2016.

3. | Dhruv Grewal And Michael Levy, Marketing - Mc Graw Hill India, 7th Edition, 2017.

4. | V.S.Ramaswamy and S. Namakumari , Marketing Management- Sage Publications India Pvt Ltd,
6th Edition, 2018.
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P23MBA108

MANAGERIAL COMMUNICATION
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Course Outcomes

At the end of the course, the student will be able to

CO1: | Communicate confidently and effectively

CO2: | Demonstrate active listening skills

CO3:
speeches.

Use language efficiently to face interviews, participate in group discussions and make public

CO4: | Write business letters and draft business reports

Pre-requisite: NIL

CO/PO, PSO Mapping

(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

COs Programme Outcomes (POs) and Programme Specific Outcomes (PSOs)
PO1 PO2 PO3 PO4 PO5 PO6
CO1 1 2 2 3 3
CO2 1 2 2
CO3 2 2 2 3
CO4 2 3 2 2 2 2
Course Assessment methods
Direct Indirect
CIE test I (20) Assignment (10)
Quiz 1 (5) Total CIE: 60 marks Course end surve
CIE test 11 (20) Semester End Examination (40) Y
Quiz 2 (5)
Unit 01:Listening 12 Hours
e Listening and typing
e listening and sequencing of sentence
e Filling in the blanks
e Listening and answering questions.
Unit 02: Reading 12 Hours
e Filling in the blanks
e C(Cloze exercises
e Vocabulary building
e Reading passages and answering questions.
Unit 03: Speaking 12 Hours

e Correct Pronunciation

e Sound recognition exercises r\"
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e Common errors in Spoken English.

e Building confidence

Unit 04: Writing 12 Hours

e ¢ —mail, memo

e Business letters

e Proposal, report writing

e Drafting circulars, agenda

e Preparing abstracts for technical articles

Unit 05: Communication Skills 12 Hours

e C(Creating effective PPTs — presenting the visuals effectively

e Oral Presentations — Using appropriate body language in professional contexts — gestures, facial
expressions, etc.

e Preparing job applications — writing covering letter and résumé

e Applying for jobs online — email etiquette

e Participating in group discussions — understanding group dynamics — brainstorming the topic — mock

GD
e Training in soft skills — persuasive skills — people skills — questioning and clarifying skills
Theory: 0 Hrs Tutorial: Practical: 60 Hrs Total Hours: 60 Hrs
TEXT BOOKS
L. Rajendra Pal, Korlaharli — “Business Communication”, Sultan Chand Publications.
REFERENCES
1. | English and Soft Skills, Dhanavel, S.P. Hyderabad: Orient BlackSwan Ltd. 2010.
7 HOW to Prepare for Group Discussion and Interview, Corneilssen, Joep. New Delhi: Tata — McGraw
— Hill, 20009.
3. | Group Discussion and Team Building D’ Abreo, Desmond A. Mumbai: Better yourself books, 2004.
4. | The ACE of Soft Skills, Ramesh, Gopalswamy, and MahadevanRamesh.New Delhi: Pearson, 2010.
5| Corporate Soft Skills, Gulati, Sarvesh. New Delhi: Rupa and Co. 2006.
6. Presen.tation Skills for Students, Van Emden, Joan, and Lucinda Becker. New York: Palgrave
Macmillan, 2004.
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P23MBA109
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COMMUNITY DEVELOPMENT PROGRAMME |-
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Conrse Outcomes

At the end of the course, the student will be able to

cot: | Identify the social-cultural framework of the community

COz: | Address the challenges with suitable solutions in the identified community

CcO3: | Engage in ficldwork and create awireness amaong the community an policies in practice
CO4: | Prepare a report -

Pre-requisite; NiL

CO/PO, PSO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, [-Weak

COs Programme Outcomes (POs) and Programme Specific Outcomes (PSOs)
POI PO2 PO3 PO4 PO3 PO&
€Ol 2 2 1 | 1
o2 ] 2 ' ) 2 2
CO3 2 1 2 1
CO4 i | i
Course Assessment methods
Direst Indirect
Panel Review | (30 marks)
Panel Review 11 (30 marks) B R
Final présentation & Viva-voce (30 Semester End Examination : Course end survey
m‘ar-_k-s'_}
Unit 01: Dynamics of the community 10 Hours
e Social, Economic, and Cultural dynamics of community
Unit 02: Challenges and goal setting 10 Hours
*  [dentify the challenges in the community.
e Setting Gioals and social Mapping
Unit 03: Methodology 12 Ilours
e Developing approaches, methods, plans and proposals
Unit 04: Engagement with the community 16 Hours
e Execution of the plans
| Unit 05: Reporting 12 Hours

* Report Preparation

Theory: 0 Hrs Tuotorial; Practical: 60 hrs

Total Hours: 60 His

LY
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OPTIMISATION TECHNIQUES FOR BUSINESS

PIIMBAZOL DECISIONS

Course Cutcomes

At the end of the course, the student will be able to

COL: | Apply Linesr programming in product mix decisions

CO2: | Examine transportation and assignment in logistics and job allocation

CO3: | Apply Game theory and heuristics of decision-making in real-time scenarios

CO4s: | Apply Network Analysis and job sequencing in Manufacturing/ Service set-up

COS: | Use Queuing and replacement theories in real-time scenario optimization

Pre-reguisite: NA

COMO, PRS0 Mapping

(3721 indicates the strength of correlation) 3-Strong. 2-Medium, |-Weak

Progranune Outcomes (POs) and Programme Specific Outeomes (PSOs)
COs PO P2 PO1 POR POS PO
Col 3 3 I 2
con 3 | l 2 o
O3 3 3 1 I 2
04 i 3 | 2
CDS 3 2 2
 Course Assessment methods
Direet Indirec
CIE test 1{ 1D Assigniment/Presentation/Case
Duiz 1 (5 studvi10)
CIE tiest 11 {10} Total CIE: 40 marks ('_'m.lﬂmﬂ
Quizll (5) Semester End Examination (60)
Unit @1: INTRODUCTION TO LINEAR PROGCRAMMING (LPP) 12 Hours

Application of quantitative techniques in management decisions — Assumprions & Mathematical model ol
LPP. Linear Programming formulation, solution by graphical and simplex method - Primal.

Uit 02: TRANSPORTATION PROBLEM & ASSIGNMENT PROBLEM

12 Hours

T'ransportation Models (Mmimising and Maximising Problems) - Balanced and unbalanced Problems -
Initial Basic fieasible solution by N-W Comer Rule, least cost and Vogel's approximation methods. Check

for optimality-Solution by MODI method-Case of Degeneracy.

Assignment Models i,Miu':misinH, and Muaximising Problems) - Balwced and Unbalanced Problems-

Solution by Hungarian Method-Travelling Salesman problem.
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Unit 03: DECISION THEORY AND GAME THEORY 12 Hours

Decision-making under risk — Decision-making under uncenainty, Game Theors-TwolPerson Zero Sum
Games-Saddle point, Dominance Rule and graphical solutions for solving a game.

Unit 04: NETWORK ANALYSIS AND SEQUENCING MODELS 12 Hours

Terminology- Concepts- Rules for drawing network diagram-CPM Computations- Finding critical path-
Float- PERT Computations- Computation of earhest and latest allowable times- Difference between PERT
and CPM. lob Sequencing - n jobs through 2 machines, n jobs through 3 machines and n jobs through m
machines.

Uimir 05: QUEVING THEORY AND REPLACEMENT MODELS 12 Hours

Queuing Theory - single and Multi-channel models - inlfinite number of customers and infinite calling
source. Replacement Models-Individuals Replacement Models (With and without time value of money) -
Group Replacement Model

= Theory: 45 Hrs Tutarial: 15 Hrs Practical: — Total Hours: 60 Hrs
TEXT BOOKS
i | ! K Sharma, “Operations Research ~ Theory & Applicatians”, Macmillan Publishers India Lad., 6ih
" | edition, 20i7.
REFERENCES

1. | Operations Research, Taha Hamdy A, Pearson Publishing. Ninth Edition, (2018)

2. | Quantitative Technigues in Management, Vohru N D, McGraw Hill Education, 1" edition, (2021)

3. | Problems in Operations Research. Er. Prem Kumar Gupta & Dr. D.5. Hira., 5 Chand, 2018,

Khanna, R.B.. Quantitative Techniques for Mansgerial Decision Making, 2ndFdition,PH] Leaming
Pyt Lad. 2017

| o

Gupia, P.X., dnd Combai, Introduction to Operations Research, 5. Chand, 2016,

Prof.D».P.K. ANJ
i o
ahagerm ol §
Sona Caliege of Tachnuoiagy,
Balen 62§ 008,
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P2IMBA202 BUSINESS RESEARCH METHODS

Course Outcomes

Al the end of the course, the student will be able o

CO1: | Explain the sciemtific research process

C02: | Use appropriate research design and meéasurement in Research.

CO3: | Apply methodulogical research W solve organizational problems

CO4: | Analyze data and draw suitable inference.

COS: | Prepare research repons and carry out research on ethical grounds.

Pre-requisite:
CM'_D. PSO Mapping
(3271 indicates the strength of corrclation) 3-5trong, 2-Medium, 1-Weak
Programme Catcomes (POs) and Programme Specific Outcomes (PSOs)
COs P PO2 POy P04 POA PO
(&8 ] [ 3 I
Co2 3 - 2 1
CO3 3 - 1
Cod i [
COSs 1 2 . l
Course Assessmeni methods
Direct Indirect
CIE wst 1(10) Total CIE: 50 marks
Quiz-1 {5) Semesier End Examination (50)
1 — 35 marks
iy o PR Course end survey
CIE ~H1 { Practical }-(10)
Assignment'seminar/Case study (10)
Unit 01: INTRODUCTION TO BUSINESS RESEARCH 9 Hours

Business Research— Definition and Importance — the research process — Types of Research (Explomtory,
Descriptive and causal Research - Theoretical and empirical Research - Cross - Sectional and time - series
Research — Research questions / Problems — Research objectives — Research hypotheses — charactenistics-
the role of theory in rescarch.

LUnit 01: RESEARCH DESIGN AND MEASUREMENT 9 Honrs

Research design - Definition — types of research design - exploratory and causal research design -
Drescriptive and experimental design - different types of expenmental design -Concept and Construct—
Variables in Research — Measurement and scaling ~ Dilferent scales —Validiny and Reliability of instrument.
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Unit 63: DATA COLLECTION IN RESEARCH 9 Hours

Types of data = Primary Vs Secondary datta — Methods of primary data collection — Survey Vs Observation -
Experiments — Construction of questionnaire and nstrument — Sampling plan - Sample size — determinants
optimal sample size — sampling technigues — Sampling methods Sampling Emors

Unit 14: DATA PREPARATION AND ANALYSIS 9 Hours

Daita Preparation — editing — Coding —ata entry — Validity of data — Qualitative Vs Quantitative data
analyses — Applications of Bivariate and Multivariate statistical wechnigues, Factor analysis, Discriminant
analysis, Cluster analysis, Multiple regression and Correlation, Multidimensional scaling — Conjoint
Analysis - Application of statistical software for data analysis.

Unii 05: REPORT AND ETHICS IN BUSINESS RESEARCH 9 Hours

Research report =Types — Contents of report —need for executive summary — chaplenisation — contents of
chapter — report writing — the role of audience - readability — compreheusion — tone - final proof — report
format - tithe of the report— Ethics in rescarch - Subjectivity and Objectivity in research,

List of Experiments

Bivariaie Statisiical Technigues (T0% emphaxis):

Experiment 14 Pearson Correlation Analysis: Analyse the refationship between two continuous variables
from a provided dataset (e.g.. studying the correlation bevween age amd income).

Experiment 2: Independent Samples 1-test: Evaluate the difference in mieans between two independent
groups (e.g., comparing the cffectiveness of two markefing sirategies on sales).

Experiment 3: Paired Samples 1-test: Assess the significance of mesdn dilferences within the same group
before and after an intervention (e.g., pre-test and post-test scores of students’ performance).

Experiment 4: Chi-square Test of Independence: Investigate the assocition between two categorical
vanables (¢.g., examining the relationship between gender and buyving preferences).

Experiment 3: Simple Linear Regression: Predict a dependent vanable based on one independent variable
(€., predicting sales based on advertising expenditure).

Experiment 6: Spearman’s Rank-Order Correlation: Delermine the sirength and direction of the relationship
between two ordinal variables (e.g.. rank correlation between customer satisfaction and product ratings).

Multivariate Statistical Techniques (30% emphasis):
Experimnent 7: Factor Analysis: Perform an exploratory factor analysis (EFA) to identify underlying factors
among a set of survey items (e.g.. determining Betors affecting job satisfaction).

Experiment 8: Multiple Regression Analysis: Conducl multiple linear regression 1o predict a dependent
variable using several independent varisbles (e.p.. predicting emplovee performance based on various factors
like educaiion, expericnee, and training).

Experiment 9: Disermminam Analysis: Use discriminant analysis to classily observations into predefined
| groups based on multiple predictor variables (e.g.. classifying customers into segments based on purchase

27012025 Vecson 1O Programae: MBA Regulatioss 2023



hehaviour and demographics),

Experiment 10: Cluster Analysis: Apply k-means clustering to segment customers based on multiple

attributes (¢.g., clustéring consumers according 1o shopping habits, income, and age).

Theory: 45 Hrs Tutorial; - Practical: 30 Total Hours: 75 Hrs
TEXT BOOKS
{ Pamela § Schindler, Business Research Methods, Business Rescarch methods, Me Graw Hill, 1 3th
'| Edition, 2021.
REFERENCES

]'-I

William G Zikmund, Barry ] Babin, Jon C.Carr, AtanuAdhikari Mitch Gniffin, Business Resgarch
methods, A South Asian Perspective, 9th Edition, Cengage Learning, New Delhi, 2013,

12

Uma Sekaran and Roger Bougie, Research methods for Business: A skill building approach, Tth

Edition, Wiley India, New Delli, 2016.

Alan Bryman and Emima Bell, Business Research methods, 3rd Edition, Oxford University Press,

New Dethi, 2011,

L,

Frol.Dr.FP.K. ANJANL,
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PLIMBAZ03 BUSINESS ANALYTICS
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Course Dulcomes

Al the end of the course, the student will be ahle to

CO1: | Explain Business snalytics terminologies and concepls.

CO2: | Apply descriptive analytics tools of business analytics.

CO3: | Discuss data integration and modelling 1echniques to answer business questions.

COd: | Examine business intelligence concepts for enterprise reporting.

COS: | Apply Data visualization tools in various Applications

Pre-requisite:

COVPO, PSO Mapping

(3721 indicates the strength of correlation) 3-Steong, 2-Medium, 1-Weak

Programme Cutcomes (POs) and Programme Specific Outcomes (PSOs)

COs PO P02 PO 1O

POS

b | | B |
e
—

3

e

B | el | e

Course Assessment methods

Diirect

ladirect

CIE test 1 {10) Total CIE: 40 marks

Quiz-1 {5) Semester End Examination (60)
CIE test 11 (10)

Quiz-11 (5)
Assignment/seminar/Case study (11}

Course end survey

UNIT =1 INTRODUCTION TO BUSINESS ANALYTICS

9 Hours

Application of Business Analytics in various domains

Business Analvtics = Evolution- scope- Process — Importance — Decision models - Relationship with
Owganizational Decision Making, Analytics in Decision Making, BA. tor Competitive Advantage-

UNIT - 11 DESCRIPTIVE ANALYTICS

9 Hours

Descriptive analytics — Visualizing and Exploring Data - Descriptive Statistics - Sampling and Estimation -
Probability Distribution for Descriptive Analytics - Analvsis of Descriptive analytics.
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UNIT - 11l PREDICTIVE ANALYTICS 9 Hours

Predictive analytics - Logic and Data Driven Models - Predictive Analysis Modelling and procedure - Dita
Mining for Predictive analytics. Analysis of Predictive analytics

UNIT = IV PRESCRITIVE ANALYTICS AND DIAGNOSTIC ANALYTICS 9 Hours

Diagnostic analytics — Diagnostic modelling. Prescriptive analytics - Preseriptive Modelling - Non Linear
Optimization - Demonstrating Business Performance Improvement.

UNIT = V DATA VISUALIZATION 9 Hours

Introduction = Visualization Basics — Data Types — Types of Visualization - Visualization tools — Daslboard
and Interactive plots - Application of Data Visualization in Various Daomains

Theory: 45 Hrs Tatarial: 0 l Practical: 0 Total Hours: 45 Hrs

TEXT BOOKS

) Business Analytics — Data Science for Business Problems. Walier R. Paczkowski, Springer
" | Inteenational Publishing, 2022,

REFERENCES

| Business Anulytics: Methods, Models and Decisions, Pearson, Evans. J.R, 2019 Edition, Pearson
" | publication.

> | Busingss Analysis Fundumentals, Haydn Thomas, Linked.com, 2017

3. | RN Prasad, Seema Acharya, Fundamentals of Business Analytics, Wiley, 2015

FII!I(E:;YI. ANJANI,

fhunilhlﬁnpm
Managemr al Studias,
Sona Cullege of Teehnolagy.
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PZIMBAZNM FINANCIAL MANAGEMENT

Conrse Quicames

AT the end of the course, the student will be able to

COI1: | Examine the time value of money coneept and the role of a financial manager.

C02: | Analvse the Capital budgeting process and valuation methods in the process of financial decisions

cO3: | Evahusie cost of capital, significance of leverage, distribution and implications of dividend to
* | shareholdess.

CO4: | Anabyse the requirement and nmg_gﬁmmtuf wuﬂring. capital and sources of short-term Gnance

Analyze the various avenues available lo generate long term funds for investments through

Cos% capital markets and other sources
Pre-requisite:
COMPO, SO Mapping
(372/1 indicates the strength of correlation) 3-Strong, 2-Medium, |-Weak
Programme Oucomes (POs) and Programme Specific Qutcomes (PSO0s)
COs POL PO2 PO3 PO POS PG
Col 3 2 i | | i
o2 3 i 2 1 2 -
CO3 3 3 2 1 3 3
Cod 3 x 1 |
COs 3 2 1 I
Course Assessment methods
Direct Indirect
CIE tesc 1 (10} Total CIE: 40 marks
Criz-1(5) Semester End Examination (60)
ClE testI1 (10 .
Quin-ll {ﬂ"r } Course end survey
AssignmentSeminar/Case study/Field
Work (10}
Imit @1: INTRODUCTION TO FINANCIAL MANAGEMENT 12 Howrs

Nature - Scope - Functions of Finance Management — [ntroduction 10 Financial Decisions -Role of a Finance
manager — Concepts of Risk and Return- Single asset and of 2 portiolio — Time value of money:
Compotunding and discounting

Unit 02: INVESTMENT DECISIONS 12 Howrs

Capital Budgeting — Principles and Technigues — Nature of Capital budgeting - Investment evaluation
eriteria: NFV, IRR; P1. Pavback, Discounted payback. ARR- Cost of capital, Opportunity cost of capital,
Cost of Equity, Debt, and WACC.

27012025 Vendon 10 Programune: MEA Repubstrons 2023




Unit 83: FINANCING AND DIVIDEND DECISIONS 12 Hours

Financial and operating leverage- Meaning — Measures - Financial leverage and sharetiolder’s risk & rensm -
Combined leverage - EBIT-EPS analysis - Capital structire - Theories: Net Income Apjiroach, Nei
Opersting Income Approach, MM Approach- Dividend theory: Walter & Gordon madel, MM hypothesis -
Faetors determining dividend policy - Forms of dividend - Types ol dividend policies.

Lnit 4: WORKING CAFITAL MANAGEMENT 12 Hours

Principles of Working capital: Concepts — Needs — Determinants - Lisues and estimation of Working capital -
Receivables Management - loventory Management - Cash Management - Working Capital Finance.

Unit 05: LONG TERM SOURCFE OF FINANCE 12 Hours

Indian capital and stock market - Now issues market - Long lerm finance: Shares, debeniures, Term Joans,
Lease, Hire purchase, Venture capital- Fintech. and Private equity

Theory: 45 Hrs Tutorial: 15 Praclical: Total Howrs: 60 Hrs
TEXT BOOKS
1. | L. M. Pandey Financial Management, Pearson, 12% edition. 2021
REFERENCES

b | MUY Khan and PK Jaim Financial management, Text, Probléms and cases, McGraw Hill, 8% edition,
2018

2. | Prasanna Chandra, Financial Management, Megrawdill, 11* edition. 2022.

3. | Srivatsava, Mishra, Finantial Management, Oxford University Press 2021,

FProf.Dr.P.K. J
Ham! 6f the “Jepan
”."-“ e i S :':-'m'

.Eq:m:- - I .-:u:c-.m
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PIIMBA205 HUMAN RESOURCE MANAGEMENT

Course Ouicomes

Al the end of the eourse, the student will be able to

CO1: | Explain the challenges for Human Resource department

C02: | Apply the concept of Recruitment and selection in m!mum'mns

CO3: | Design and develop effective training and development program

CO4: | Prepare an effective appraisal process for any organization

CO5: | Plan and implement effecting pay structure

Pre-requisite:
COPO, PSO Mapping
(372/) indicates the strength of correlation} 3-Strong, 2-Medium, | -Weak
Programme Outcomes {POs) and Programme Spevific Outcomes (PSOs)
COs PO PO2 PO3 PO4 POS PO
COi 3 3 z
€02 2 2 2 i
o3 2 2 2 3 3
oM 2 | | i
COs 2
Course Assessment methads
Direct ladirect
CIE test [ (10} Total CLE: 40 marks
Quiz | (5) Semester End Examination (6(0)
CIE test 11 {10) Course end survey
Quiz 11 (5
Assignment/seminar/Case study (10)
Ligit 01: INTRODUCTION TO HUMAN RESOURCE MANAGEMENT 12 Hours

Meaning, Imponance, Function, objectives, Dilference between PM and HRM, roles of HR manager, Line
and stafT function, Evolution, models, Strategic buman resource management, International heman resource
mandgement, Mamaging Gig workforee- HR Analyties, Corrent Trends and Challenges, Jub analysis. process
of job analysis. Méthods of Coliecting job related data, Preparation of joh description and Specification,
Workforce planning and forecasting. Case Study

Linit §2: RECRUITMENT AND SELECTION

12 Howirs

Recruitment, Importance, Iniemal and extenml sources of Recruitment, Recruitment Progess Outsourcing
(RPO), Recruitment Yield, Talent Management Process, Selection, importance, process, types of selection

2502025  Vewoon 1.0
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test and interviews. conducting effective interview, Biases and errors in the scelection, Stages for Developing
Effective Recryitrient and Selection Strategies. Case Study

Unit 03: TRAINING AND DEVELOPMENT 12 Hours

Orienting and on-boarding new employees, Training Vs Development, types of training. Training need
analysis, Designing and implementing training programs, methods of Training, Evaiuvation of Traming
programs, Krickpatrick’s method, E-Training. Case Study

Linit 04: PERFORMANCE APPRAISAL 12 Hours

Nasics. Importance, Performance Management Vs Merformance Appraisal, Traditional and Modem methads
of appraisal. Implementation of Appraisal process. bottlenecks in performance appraisal, Conducting
appraisal interviews, Potential Appraisal, Carcer development, Balance score card, Grievance redressal
system, Case Study

/it 05: COMPENSATION MANAGEMENT 12 Hours

Job Evaluation, Introduction and Ohjectives, structure of Compensation management, factors affecting pay
level, Caomponents of pity structure in India, Types of Incenbives and fringe benefiis;, Pay for performance for
emplovee benefits, Employee benefits around the world, Case Study

Theary: 60 Hrs Tuitorial: 0 Practical: 0 Total Hours: 60 Hrs
TEXT BOOKS
I Gary Dessler and Biju Varkkey, lluman Resource Management, Pearson Publication., Seventeenth
" | Edition. 2023
REFERENCES

I. | VSP Ruo Humasn Resource Management, VSP Rao, Exeel Book publication Fifth Edition.2019

2. | Aswathappa . Human Resource Management . McCiraw Hill Education , Seventh Edition, 2019

BohlanderSncll . Principles of Human Resource Munagement , Cengage Leaming, Sixtcenth

% | Edition. 2019

Prof.Dr.P.K. ANJANI,

Hasd of tha Jeparimaal,
Maranenw 1t Shorlag,

Bonw Colm g of Tarwalegy,

Sdier s 305,
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PZIMBA206 OPERATIONS MANAGEMENT

Conrse Quicomes

At the end of the conrse, the student will be able to

CO1: | Fxplain operations management operation strategies and production systems

CO2: | Aualyse the product and process design Tor new prodiuct and make forecasts.

CO03: | Examine the facility location, lmyout and maintenance

CO4: | Apply the productivity improvement technigues and cantrolling of operations

CO5: | Examine the quality control and apply the world class manulacturing technigues
Pre-requisite:

CO/PO, PSO Mapping
[3/2/1 indicates the strength of correlarion) 3-Strong, 2-Medium, 1-Weak
Programiie Cucomes (POs) and Programme Specific Outcomes (PSOs)
COs (g¥]] PO2 PO PO4
col |
co2
CO3
COd
cOs

fa

|
4
Course Assessment methods
Direct Indirect
CIE test 1 (10) Total CIE: 40 marks
Quiz-1 (5) Semester End Examination (60)
CIE test 11 (10) Course end survey
Quiz-11 (5)
Assignment/seminar/Case study (10)

Lmit 01: INTRODUCTION TO OPERATIONS MANAGEMENT 12 Hours

PO
1
2
3
I
1

Tl | == ol | N | Nk

2
I
3
'

Operations. Management — Nature, Importance. historical development, challenges, transformation processes,
differences between goods and services — Operations strategy. Production syslem - concepl, productivity,
different types of production system — Receni Trends in Operation management.

Linit 02: PRODUCT, SERVICE, AND PROCESS DESIGN 12 Hours

Forecasting — Need, objectives, Types — straight line method, moving average method, linear regression -
Exponential smoothing.

Developing New Product, Improving the design of an existing product ~ Designing and developing new
services, types of process design — factors affecting process design decisions.

2712028 Veowon 1.0 FProgracene: MAA Regudaions 2023



Unit 03: DESIGNING OPERATIONS AND INVENTORY MANAGEMENT

12 Hours

Problem.

Essentials of ldeal Layout — Inventory Management — types of invenlory, EOQ,

Location selection, Plant Layout - concept, Types, Factars affecting plant layout and locations decisions,

ABC Control System

TECHNIQUES

Unit 04: WORK AND MOTION STUDY & PRODUCTIVITY IMPROVEMENT

12 Hours

System - Maintenance —~ Need, Types, TPM

.Cﬂ_nc,ept':.lnd' role of work study — work study procedure - Work measurement. Ergonomics — JIT — Kanban

Unit 05: QUALITY MANAGEMENT & WORLD CLASS MANUFACTURING
TECHNIQUES

12 Hours

Manufacturing - Six Sigma — Supply chain Management.

Definitions of Quality — Total Quality Management ~Control Charts for X-Bar and R- Charts! Simple
Numerical Prohlems. Quality Management Tools -~ 5§ concept — Lean Manufacturing — Agile

Theory: 45 Hrs Tuterial: 15 Hrs Practical: < Total Hours: 60 Hrs
TEXT BOOKS
1. | Riehard B. Chase, Ravi Shankar, F. Robert Jacobs, Nicholas J, Aquilano, Operations and Supply
" | Managenient, Tata McGraw Hill, 15" edition, 2019
REFERENCES

I. [ Norman Gaither and Gregory Frazier, Operations Management, Cengage Leamning 9" edition,2017.

2. | $N Chary, Production and Operations Management Tata MeGraw- Hill Pubslishing, 6% edition, 2019,

Prof.Dr.P.K. ANJANI,
Head of (ha Jepartment,
Manageme st Studias,
Sona Colloge of Technolcgy,

Saler 636 085,
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Sona College of Technology, Salem
( Autonomous Institution )

DEPARTMENT OF MANAGEMENT STUDIES
Assessment of the course Ancient Knowledge systems — Seminar
03.02.2025

The conduct and assessment of the Course Ancient Knowledge systems conducted as a
seminar will follow the following Provess. [ P23MBA 207

¢ Ewvery Stodent is required 0 make iwo seminar presentalions: one ndividual
presentation and one temn presentution. Each team can bave a maximem of three
mnermbers.

* The student team will be allocated with a topic by the course instruetor and cach team
will have w0 meet a firm / organization & community and collect refevant information
oit the Topic

& Fach team will have lo prepare a report of the study and make a leam presentation of
the same.

»  The sssessment will be as follows:

Review 11 The student needs 1o identify the firm / organization / a community present the
problem statement (10 marks)

Review I: Progress of the Work (20 marks)
Review 3: Individual presentation (20 marks)
Review 4: Final Report, Presentation and response o guestions (30 marks)

The Passing Criteria Tor the course 5 50% ol all reviews together.
Review 1.2 and 3 will consist of a panel constituted by the Head of the Departiment. Review 4

will consist of a panel constituted by the office of Controller of Examinations consisting of |
internal member and | external member from outside the college or from other departments.

: <
%\: Mo s i cﬂj.lgr(ﬂ —711“..

Head of the Department Member Secretary 7 4 i~ Dean-Academics ol
MBA Academic Council-5CT SCT
Prof.Dr.P.K. ANJANI,
Hsad of he !

Mirseemcd Studies,
8ona Coiiege of Tsehy olegy,
Salew £31 GUS,
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P23MBA207 ANCIENT KNOWLEDGE SYSTEMS — Seminar

Course Outcomes

At the end of the course, the student will be able to

CO1: | Explain the humanities and social sciences practices in ancient India.

CO2: | Discuss the Values, ethical behavior and ethical decision making.

CO3: | Practice team building and strategic decision making.

CO4: | Apply Self-Management tools and practice mindfulness.

Pre-requisite: NA

CO/PO, PSO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

Programme Outcomes (POs) and Programme Specific Outcomes (PSOs)

COs PO1 PO2 PO3 PO4 POS5 PO6

COl1 1 3 2

CO2 2 2 3 2 1

CO3 2

CO4 1

Course Assessment methods
Direct Indirect

Review I (10) Total CIE: 100 marks
EZZ;ZX 31(5203) Semester End Examination: Nil Course end survey
Review IV (50)

Indian Knowledge System
e Indian Knowledge System
¢ Philosophical Systems and wisdom through ages
e Humanities and Social Sciences in Indian Knowledge System
e Health, Wellness and Psychology
e Public Administration and Governance

e Values, ethical behaviour and ethical decision making in Management

Management Lessons From Bhagavad Gita
e Relevance of the Gita in modern management
e Values from Mahabharata with focus on Trigunas

e Leadership qualities & Inspirational Leadership

27.01.2025 Version 1.0 Programme: MBA Regulations 2023




= Team Beilding and conflict resalution
s  Work and Perfommnue

»  Decision Making and Strategic thinking
. Ancient Practices

Yoga and mediation as tools for self-management
Inner Engineering — The Indian Perspective
Stress management and work-life balance

Theory: - Tutorial: - Practical: 60 Total Hours: 60 Hes

Mahadevan, B.. Bhal, Vinayak Rajat. Nagendra Pavana RN (2022) Inroduction To Indian
Knowledge System : Concepts And Applications, PHI Leaming

Mahadevan. B, Timeless Gita-Endless Bliss (2019) Volume | Santi-Samrddham-Amram

REFERENCES =00
| Swami Dayanands Sarmswats, (2007), “The value of values”, Arsha Vidya Research & Publication

—

Trust, Chennai.

"

Mahadevan, B. (201 7). “Karma Yoga & Global Sustainability: Perspectives from Bhagavad Gia®™,
Intemational Yoga Day Semindr, Indian Embassy, Paris, June 21. 2017,

A e —

Mahadevan, B., (2013). “Inspirational Leadership: Fmpmwerl.'mmm L‘Imptm- 13 in Sanskrit

and Development of World Thought, Kuturaba Sastry V., (Fd.), D K Print World, New Dethi, pp 199
- 210.

Swami Davananda Saraswati, (2007). “The value of valoes™, Arsha Vidya Research & Publication

Trust, Chennai, pp. | - 54

ES S g Sl ST 5 R

Prof.D».1. K. ANJENI,
Head of tha Jepartmanl,
kainagamd gl Sludies,
Sona College of Technology.
Salem-638 005,
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PLIMIBA2(S DATA ANALYSIS USING SPREADSHEETS : : : ;
Course Outeomes
At the end of the course, the student will be able to
COl: | Apply formulas and functions o perform calculations on organisational data
©02: | Visualization of data through charts for decision making
CO3: | baterpret the data using a pivol wble and create a dashboard.
CO4: | Validation of data using various tools,
COVPO, PSO Mapping
(3271 mdicates the strength of correlation) 3-Strong, 2-Medium, |-Weak
Programime Outcomes (POs) and Programme Specific OQuicomes (PSOs)
COs PO PO P03 "4 POS POB
COl 2 3 2 2
Co2 3 3 2 2
co3 2 3 | 2 2 1
cD4 3 3 i | 2 |
Conrse Assessment methods
Diirect lndirect
CIE test | (20) AssignmentseminarCase sludy
Quiz-1 (5) (10)
CIE est 1 (20) Total CIE; 60 murks Course end survey
Quiz-11 (5) Semester End Examination (40)
List of Experiments: 60 Hours

I, Introduction o Excel, Entering & Editing the worksheet data, Shortcut Keys in Excel.

2. Working with Lookup Funetions, Text Functions, Reference Functions

3. Measure of dispersion: varfance, sundard devistion, Coefficient of wvaristion, Correlation,

-

egression.

g

Financial Applications and working with dates.
Working with Prvot tables and charts.

Working with What-il" analysis.
Apply Advanced Conditional Formatting and Filiering
Decision-making Models — Scenario analysis, data able, Goal seek
Apply formulas and functions for calculations and data analysis

10, Create and use charts and graphs to visualize datz eiTectively.

27012035 Vesson 1.0
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I1. Build simple fivancial models for forecasting;

12. Calenlate and analvze kiy linancial ratios for 4 company 1o assess its financial health,

13. Build a dynamic loan payment calculator considering different interest rates

14, Analyze sales data across regions and products to identifv top performers and trends using chans

andd {ilters.

I5. Analyre employee salary data acvoss depanmemts, positions, and expericnee levels (pivot tables,
conditiinal formatimg, boxplots) to wentity discrépancies and assess pay equity.
16. Creating & Dashboard for Business Decision making — Case study.

Theory: @i Hrs

Tatorial: -0

Practical: -60

Total Hours: 60 Hrs

TEXTBOOKS

Microsoft Fxcel 365 Bible, Michael Alexander, Dick Kusleika , I;n_lilim- 20™ Murch 1022,

REFERENCES

L.

Ahsan Sheikh. 2019, Microsoll Excel Advanced: Functions and Formulas, Amazon Asia-
Pacific Holdings Private Limited

G ]
e

Ritu Arom , Mastering Advanced Exeel, 21% July 2023, RPB: Poblical bons.

3.

Conrad Cardberg, Business Analysis with Microsoft Excel, Pearson Publisher, 2019.

Prof.Dr.P.K. ANJANI,
Head of the Dapariment,

Stuctias,
Sona 7;’3 of Techaology.
!ﬂ:r:ﬁal fion.
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PLCEMMZ CONSTRUCTION ENGINEERING MANAGEMENT % 0 (0 b 3
I.’{H’tﬂ:' OUTCOMES . A
e v felioin gir Waes e e $tisderm wall e ashic o, e a1 |

COT v hovledine oel the cotcerts of constraction management -
LLRD et s s oo Bl b tormes of hantins: aid sohicdading:.

V(R Knaw the imponance on plamey of nesounces, s ]
(Re7) wmmﬂmwmwmﬁmmwwmmmﬂuwm

. 1 s
LT iimuﬂlﬂﬁumﬂh-hﬁl'wﬂMkmmhm:vﬂunfwmmim
CO/PD, PSO Mapping
B2 wedicaties the strengh of correlation ) 3-Strony. 2-Mediam. |-Wiak
= , . Programme (utcomes (Pos)
. .. Lt I L.:.. T . = ==
LR 3 2 . 2 2
0 1, T =]
L - B I 3 —r 3 | 3 3
Liid 2 2 2 2 | |
Sk —— | y- 2 , 2 I z j
-u_ == - — o Course Avsessment methods [
i = EEmam—— .!. Indireet !
CIE e [{10) Assignmens sem iarProblem-Solving {10) {
UTE test 11 (10) | Toual CLE: 40 murks :
LTE test 111110 Semester End Examinaiion: 69 marks Course end survey
_UNIT-I: INTRODUCTION .

Dhefimtion- imporance- Kev mreas of Project mansgement- Mqrmmmmurm
Parcio chan on Mn-pnm Ubjectives of construction management- Mﬁﬁmmm

MM&'W MU&_&M ol erganizaiions &hicrarchy of ornganization,
UNIT -1i: PLANNING AND SCHEDULING ON PROJECTS YHn

Introdictivg — Hmﬂ-fwarnum Mhbm Mwl‘hhmmlm k.:lirw_-.andlr: '
orienited perwork -Flanning by CPM & PERT - Comparison berween CPM & PERT - resiorce allocation. |
UNIT -11i: RESOURCE MANAGEMENT PLANNING ?Hmn .
T}MJMMMWMWM!M#W
| jHlaning "Ly Tof imacrisls. maclines. men and oreanization.
UNIT -IV: PERSONNEL MANAGEMENT THm

listrodusctam - mwwmm:m lmmmﬂwd‘
UNIT -V: mrmmuﬁmnnmmnmm SHm
Time Value of Money - Uash Flow digran - mMm%ﬂmﬁm;MlHMMul

Retiarn (HUR Anabisis. Benefw/Cosl Armlysis Break Lven Analysis- Warking Capital Management, Inventon hiulmn—
IVﬂtAﬂhﬂIul\hlu-m

| Thewry: 48Hrs  Tatorisb— | Practiali— | Freject -
REFERENCE BOMOKS:
1 Chikars, K. Construstion Prosect Massemens Tatn Mctraw 1411, New Delhi Fownth Fdition. 2019
1 Prmasng Chandea, ~Project Flannan; Anslyss Selection, iﬂi_whﬂm Tata Mo Hill, 2019
1 Shevesiava UK., mewlmtﬂmm Pﬁub:ﬁ.k'l‘h&dEﬁm‘ﬂlll
1
5

i

1 Total Hours: -un}:_':

Kumar Neerylha Comtruction Pmiject Manugement. Peacson Frducation, Mew Delhi, Second Fdstion 201 €

. Puemia. B.C. and Khandetwal, K LmnmﬁtmmmﬂmMmm
Demi Fourth Fdition 2016

# L
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PRIMCAB0L Al FOR BUSINESS TRANSFORMATION

Course Quicomes

Al the end of the course, the student will be able to

CO1: | Explore the Technology Landscape of Al in Business.

CO2: | Desenibe the concept of Supervised Machine Leaming and Model Evaluation.

C03: | Examine the vanous components that make up a decision support system.

CO4: | Analyse the impact of Al in core business functions like marketing, finance and HR.

CO3: | Explain the importance of Al in-industry applications like tourism, insurance and healthcare
industry.

Pre-requisite: - o

CO/PO, PSO Mapping
(321 indicates the strength of correlation) 3-5trong, 2-Medium, 1-Weak

— Programme Cutcomes (POs) and Programmie Specific Outcomes {PSOs)
PO | PO2 | PO3 | PO | POS | PO6 | PO7 | POS | P09 | POLO| PO11| POI2| PSD1| PSO2

o 3 3 2 3 3 1 3 3 1 2 2 1 1 i
o0z 3 3 2 3 3 1 3 3 1 2 2 1 1 2
ool 3 3 2 3 3 1 3 3 1 2 2 2 3 3
o4 3 3 2 3 3 1 3 3 3 z 2 3 3 3
OB 3 3 F: 3 3 1 3 3 3 < 2 3 3 i

Course Assessment methods

Direct Indirect

CIE Test [1103-T h
CIE Test 11 (10) - T Total weightage for CIE =40
CIE Test TH(I0) - T AT S Ciourse e survey
L t/Problem-solving/ ;lmhdhmumﬁm
Seminar (10)
Linit 01: ARTIFICIAL INTELLIGENCE CONCEPTS FOR BUSINESS 9 Hours

Artiticial Intelligence for Business- Introduction - Al Urigin and Commercialization - Big Data Fueling
Artificial Intelligence - Technology Landscape of Al in Business - Business Perspectives on Artificial

D e ——
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Intelligence - Big Data Powering Business Intelligence- Business Process and Big Data - Big Data Analytics - |
Business Analytics - Business Intelligence - Cloud Technology and Big Data Analytics - Artificial
Intelligence Technologies for Business Applications - Expert Systems - Robotic Process Automation-
Interactive Decision Support Systems- Time Series Forecasting- Vaice Chatbot

Unit 02: MACHINE LEARNING FOR BUSINESS APPLICATIONS 9 Hours

The Supervissd Machine Learning Process - Popular Machine Learning Algorithms- Linear Regression -
Decision Trees- Ensemble Learning Methods - Deep Learning -Natural Language Processing- Computer
Vision - Reinforcement Learning - Machine Learning Model Evaluation - Evaluating Regression Models-
Evaluating Classification Models - Evaluating Multi-classification Madels- Commen Pitfalls of Machine
Leaming..

Unit 03: DECISION SUPPORT SYSTEM - 9 Hours
Decision Making, Systems, Modeling, and Support - Decision Modeling at HP Using Spreadsheets - Models
- Phases of the Decision-Making Process- Intelligence Phase- Design Phasec Choice Phase -
Implementation Phase - How Decisions are Supported - Decision Support System Configurmtions and
Description - Characteristics and Capabilities - Classifications - Compaonents of Decision Support Systems
- Data Management Subsystem - Maodel Management Subsystem - User Interface (Dialog) Subsystem -
Knowledge-Based Management Subsystem.

Unit D4:ARTIFICIAL INTELLIGENCE FOR CORE BUSINESS FUNCTIONS 9 Hours
Artificial Intelligence in Marketing and Sales - Development of Al Technologies In Marketing - Al
Technologies for Marketing - Application Areas of Al in Marketing- Artificial Intelligence in Finance-
Development of Al in Finance- Al Technologies in Finance and Banking- Features of Al Applications in
Financial Services- Artificial Intelligence in Human Resources Development of Al in HRM- Al
Technologies in HR- Al Applications for HRE Funetions.
Unit 05: ARTIFICIAL INTELLIGENCE FOR INDUSTRIAL APPLICATIONS 9 Hours
Artificial Intelligence in Insurance- The Development of Insurance Technology- Enabling Technologies of
Al for Insurtech- Al Applications in the Insurance Industry- Artificial Intelligence in Credit, Lending, and
Mortgage- Artificial Intelligence in Tourism and Hospitality- Development of Al in Tourism- Enabling
Technology for Al in Tourism- Applications of Al in Tourism Arfificial Intelligence in Healtheare-
Evolution of Al in Healthcare- Current Al Technologies in Healthcare- Major Categories of Al in
Healthcare- Artificial Intelligence in Fashion.

Theary: 45 Hrs Tutorial: - Practical: — Project:— Total Hours: 45 Hrs

TEXT BOOKS
1.| Leong Cha, Liliva Hogaboam, Renzhi Cao “Applied Artificial Intelligence in Business Concepts and
Cases”, Springer, 2023 (Unit 1,4.5).

2.| Tobias Zwingmann, “Al-Powered Business Intelligence Improving Forecasts and Decision Making
with Machine Learning”, Ist Edition, Oreilly, 2022 { Unit 2).

—]
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1.| Efraim Turben, Ramesh E Sharda, Dursun
Systems”, 9th Edition Pearson, 2010, (Linit 3y,

= —

Delen, “Decision Support And Business Intelligence

2| Stuart ]. Russell and Peter Norvig, “ Artificial Intelligence A Modern Approach”, 3rd edition,
Prentice Hall Series In Artificial Intelligence, 2010.

3.| Kavitha Ganesan, “The Business Case for Al: A Leader's Cuide to Al Strategies, Best Practices &
Real-World Am@mwmymwgm

4. l.umm,'Mﬁﬁnmmwmmmwmqumuwlmm&u
AT", Now Next Later AL2023.

= {
1:_1 ,3. q ';J,u;—,__.»...

Professor and Hedd
MHM&M%.
Sona College of Tachnoip-
SALFM-g3F nn-

- Sl BOS-Chairman/MCA

F2.01.2004
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Sona College of Technology, Salem
{An Autonomoirs Institution )

Comrses of Stady for MBA Semester 111 under Regulations 2023 (CBCS)

Branch: Master of Business Administration

Total
5. Course - | Course
No. Cod Conrse Title LTI"ECutlnryE‘“u:;h;t Typet
; Theory courses
1. | PZIMBAIUT | Straregie Management | 4 |0 | 86 | 4 PC &0 T
Environment, Social :
r 5 'FEIMHAJW and Gt jjoln| 3 PC 45 T
3 !PIJMBMuu Elective:1 ijo0(o| 3 PE 45 T
4. | P2IMBASx | Eleetive2 ilolo[3| PE a5 T
5. | P2IMBASxx | Eleetive:3 ilojo|3| PE 45 T
6 PIMBASx | Electivesd slolofa| PE 15 T
7. | pRaMBASsx | Elective:s 3(olof3 48 T
B. Electivez6
L MPTEL Sl
wnd Brand
noc2s mgds Management
2. NPTEL-Working |3 (0|0| 3| #PE as T
noo2S_mgh6 | Capimal
Managernent
125 mga? | 3. NPTEL - Training
|| | of rainers
Practical conrses
Summer Intemship
9, | P2IMBA3I0N | (6 weeks atend of fi0|6|3 EEC 90 1
second semester) -
Taial Credits P
¥T- Theory, TT« Theory with Tworial, TL- Theory with Laboratory, |-Labormory.
LT- Laboraiory with Theory, | - Intemship.
Approved by
[ ' " ; |
kc"_ - M@'?I ¢ 4
¥ Dl | 2Y
Chairperson, MBA Mlmhrﬂy. o ! Chairperson, Academic |
BoS Acnilemle Councll | PEAR-ASMdemie | ool e Pelucipsl
Dr. P.K. Anjani | Dr.R.Shivakumar DrJ.Aiﬂudmﬁ] Dr.S.R.R.Senthil 1
Knmar
Copy -

HOD/MBA, Third Semester MBA Studerits-and Staff, COE

14.6.2025

Version 1.0 Semester ¥

MBA Regulations-2023



Sona College of Technology, Salem
(An Autonomous Institution)

Courses of Study for MBA Semester [1I under Regulations 2023 (CBCS)
Branch: Master of Business Administration

MARKETING MANAGEMENT ELECTIVES

Theory

Course Code Courses Category |L ([T |P|C
P23MBAS01 | Services Marketing PE 3/10(043
P23MBAS02 | Consumer Behaviour PE 3:10(03
P23MBAS503 | Integrated Marketing Communication PE 310(03
P23MBAS04 | Retail Management PE 3(0(01}3
P23MBAS05 | Sales and Distribution Management PE 3(0(03
P23MBAS506 | Digital Marketing PE 3/]010(3
P23MBAS507 | Product and Brand Management PE 310103
P23MBAS08 | Customer Relationship Management PE 3101013
P23MBAS509 | Marketing Research PE 310(01(3
P23MBA510 | Marketing Metrics PE 3/0(0:3

_P23MBASI1 | International Marketing PE 310(013

FINANCE MANAGEMENT ELECTIVES

Theory
P23MBAS12 | Financial Services PE 310(0(3
P23MBAS513 | Security Analysis and Portfolio Management PE 310|103
P23MBAS514 | Banking Management PE 310013
P23MBAS515 | Financial Modelling PE 210123
P23MBAS516 | Derivatives Management PE 3101013
P23MBAS517 | Risk Management PE 310103
P23MBAS518 | Personal Finance and Financial Planning PE 31003
P23IMBAS19 | FINTECH PE 31010/(3
P23MBAS520 | International Finance PE 310(0]3

HUMAN RESOURCE MANAGEMENT ELECTIVES |

Theory
P23MBAS521 | Performance Management PE 3/10(0/3
P23MBAS22 | Talent Acquisition PE 3/010]3
P23MBAS23 | Industrial Relations and Labour Welfare PE 3(0(0;3
P23MBAS24 | Strategic Human Resource Management PE 30013
P23MBAS25 | Compensation Management PE 310103
P23MBAS26 | Organizational Change and Development PE 310,03
P23MBAS527 | Conflict and Negotiation Skills PE 3/010]3

14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023




Sona College of Technology, Salem
{An Autonomous [nstitution)
Courses of Study for MBA Semester 11 under Regulations 2023 (CBCS)
Branch: Master of Business Administration

'OPERATIONS MANAGEMENT ELECTIVES

Theory 1|
P2IMBA328 | Total Quality Management | PE |3]0|6 3]
P2IMBAS29 | Logistics and Supply Chain Management | PE (3]0 0 [3]
PIIMBAS30 | Services Operation Management PE (@0 |3
P2IMBAS31 | Business Process Transformation | PE_|3[0]a (3]
P2IMBAS32 | Project Managenient | PE [3[0]0 3]
P23MBAS33 | Enterprise Resource Planning | PE 3]0 |0 [3]

FAMILY BUSINESS MANAGEMENT ELECTIVES

Theory |

. P23MBAS34 Family Business and Entrépreneurship | PE 13100 (3]}
P23IMBAS3S | Professionalisation of Family Business PE 30|90 [3]
P2IMBAS36 | Entreprencurial Finance and Venture Capital PE 13|0[0Q |3
P23IMBAS37 | Business Plan and Proposal Writing PE |3|e|n (3]
P2IMBAS38 | Social Enirepreneurship PE [3]0]0 3]
P23MBAS39 | Intemational Business Management PE [3]0]0[3]
PI3MBAS4) | Technoiogy Management PE 300 (3]
P2IMBAS41 | Startup Business Incubation PE [3/0]0[3]

BUSINESS ANALYTICS
P23IMBAS42 | R Programming PE 2 0f2 (3)
P23MBAS43 | Soeial & Web Analytics pE [3]0]0 3]
P2ZIMBAS44 | Business Intelligence PE F|IO|0 |3
AR Busjsress Forecasting and Leonometrics st l3alo s

(Using R)
PZAMBAS46 | Healthcare Data Analyties PE 30|10 |3
PIIMBAS47 | Predictive Analylics PE (3|00 |3
P23IMBAS48 | Data Warehouse and Mining PE [3|0|0 |3

NPTEL | |

noc2s_mg96 NPTEL - Prioduct and Brand Management

noe2d mg86 NPTEL - Working Capital Management PE ¥ 0|0 |3

noels_mgb2 NPTEL - Training of Trainers I_ |

HOD ! MBA
14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023



PLINBAI0L STRATEGIC MANAGEMENT A
Courst Untcomes '
AL he el ol the conrse, the student will be able 1o
ol {inderstard the hasies OF strategy and 1ts fmplications i a6 arganization and
ORIy
Appraise the resources and capabilities of the firm in terms of their abiliy 1o
CO: confer sustainuble competitive sdvannge and formulate Srategies that leverage a
lin’s core competeneies,
o Formalate strbiegies for expleding domestic and infernational business
upportunitics Including foveicn eniry srmegics
CoOdt I vatuate the implementation of strategies w.r ) differont organizational structure
Ao ganprod suskemd
COs: Diewise strategbc approsches te managing & business suceessfully in the current
Cnvironmeil.
requisite: E
COPO Mapping
l!ﬁthﬂhﬂrﬂ@ﬂﬂlm!mm&m}ﬁm‘mmhﬂim
Wﬂmﬁﬁ‘ﬂkj
L 2] O3 PM P05 PG
€Ol 3 = 1 B 3 3 |
ca? 3 2 2 1 Z I
coi | 2 7 3 2 3
0 3 I I 2 T |
Cos 3 i - 2 I 3
Course Assessment Methods
Direct fndireet |
CTE Tesr |L(10)
Qwiz | (5}
mlii'..lm:‘lal - Tasal i:'l!E:_:Hl_rnlrfli‘.! * Course end
A ssigrireat Problem solving? Semesier End Examination: 68 marks £ 1 g% Y
ﬁ?.qnlrm Case Sudy) Fizhl wark
Umith1: Strategy and Process 12 Hours

Copcept of Straregy -l evels of stratepy- Strategic Management- Chamcteristics = Process -
Rule of Stakcholders in Strategic Management - Strategic Intent, Vision, Mission, Objectives
id Cumls - Business Delimition gsing Abell™s Framework, Linking Vision, Mission
[I-‘th:riium- Critieal Socoess. factorsiCSF ), Kev Porfoomance Indicston Pl Kev Resul
Arcasi K RA -Corponite Govermance-Role of corpomic governance in Stralcgy Managemient,

fUlillll: Compelitive Advanlage 12 Hours

TR Version 1.0 Semester 3 MBA Regulitions-2023



Analyzing Company s lgtemol  Enviconmenm: - Evsilunting company’s  RKesources)

Capabilities,

Core Competencies. Distinctive Compencies. Competitlve advantage and its sturces-

Durability of Competitive sdvamage=nlding Blocks of Cowpetitive advantage-National

Context and Comperitive advamage- Apalyzing Company s | xtermal Epviranment — Portees)
ive Force Model - Amalyeing Macro environment- Prepacioe an Environmental Threat unj

pportunity Profile-Stmtegic Group Anlysis-Valwe Chajn-Portfolio analysis-BOG Mairix-
S Ol Maodiel
E!nll #3: Strategics 12 Hours

unctional Srategies:- Filiciencs, Quabioy, Tenosation and Cussomer Respomsiveness -

e Stetegios:- Low cost, Differentiation, Fecuss Global Strvegics:- Competitive

e and s types— International, mudtidomestic. Global, Transnationsl Siraegies -
‘ampbrale Strafegies- Subiliny, Growih Simtogies — Diversilication — Joint Veniture -

- Adquisition — fakevver — Vertical and Hocizontal Infegration - Stravegic alliances -
Field Bevelopment-Balling dml Restructuring Strategios — Exit Strategics—

tment Strmegs - Turndroonid Straéas

iflltﬂ: Strategy Implementation & Evaluation 12 Hours
Implementation: = Process = Bamiers o implementation. McKinsey's 75 Franiework|
Mintzherg s 5175 - Dngiinicational Struchine - Entreprencurial, Funciional, Divisional. SHU
fatris, Nevwowk - Organisational Contrdl System — Levels of control system - Maiching
wre atid Comrol I Stategy - mplémenting Simtegic Change - Corporate Cultuive-
hange-Resistance 1o change-Managing Pulitics. Power and Conflict -Resolution Strategies
. v Evaluabion~ Balace Seopecand approach

PJiill.'lS: her Strategie Issues 12 Hours

lue & Red Occan Stmegy - “mninu.?rim‘iﬂm: of Wlue vecan strategy - Difference
ween bloe and ved scean sirategy - Business Models: -Meaning and Componemts of
simess models < Intemel Strstegies for Modern business « No=ProfitOraniestion -
arfousiormsulot-forprolil-ovgani ationand it ssirategies-U prporateSocial responsibilin-
usinass Frhics,
Theorv:billies | Tutorial;— | Practical:-- | TotalHours:60 Hrs
TEXTEMIKS
Fﬂluuﬁc Managerent: An Inteprated Approach: Theury & Cases Paperbatk -
l ]

evember 20200 by Chacles W L HTHMelissa AL Schilling Careh R Jones =
 engage learming

14.6.2025 Version | 0 Semester 3 MIA Regulations-2023



3 Charles W.L, Hill & Gareth B. Joncs. Stratesic Management Theory An Integrated
@ Cengage Leaming. 9" editioi Januars 2012
REFERENCES

Strasegic Managemant: Theary & Cases: An Inte grared Approach. | 3th Edition
L. Paperback — Auguss 2023 by Chartes W L, Hill Melizsa A, Schilling/Gareth R. Jonyes
{Authori- Cengage | eaming,
2. Azar banmi. Suateic Management & Business policy. Tats MeGraw Hill. 2013
3 Fhomus Wheelan, Diuvid Hunger & Krish Rangarmjan, Strategic Management and
~_Business Policy. Pearson Educativn 2006
4 i’-l):n.. Ireland, Hoskisson. ManiKinty -Sirnlegic Management-A Sauth Astan
¥ mspoctive, Cengape Lﬂmhg,:'ﬂ“" cditiom
5 Thompson, Strickland. Gamble-and Gain. Ceofiing and Executing Stewegy-The
~ Ruest for Competitive advaniage, Tata MoGrawHill-1 6thediiion
{this is for @ Theory course)

14.6.2025 Version 1.0 Sercsier 3 MBA Repulitions-2023




e ENVIRONMENT. SOCIAL AND LITIETC
| R GOVERNANCE EENENE
(Course Ouicmmes
AL thie end of the course, the studens will he alile ta

cop [Fplain the significance. ond key principles of sustainzbility and sustainable
meni,
co1 nalyze the evolutinn and relevance of corporaie seciul respansibility (CSRYin
tional & plobal perspectice; '
CO 3 |Examing the evalution of S0 and ESG inNeslng,
CO4  Analyze sustaumable business processes and Sirategies
cOs Evaluate ethical concems in social impact organizstions wnd environmenal impact

5 ihe
Pre-requisite: =
= — M.._._:

A3 indicatesthestrengibolcoprelation) 3 -Strone. 2-Medium, |-Weak
Programme Ouieomist PO%)
Ol POy MOz P3 P PO a6
el X ! [ 1
oo 2 3 7
'O | 3 1 L
M | a i 2 1
Cs 2 1 [ 2 1
Conrse Assessment Metho
w Indireet
T Tesr | (10) i
i 5 Pl O 40 marks
iz 11 (3) Semester End Examination: 60 | Course end suriey
Assignment Prablem solving o
Seminan Case Study/ Fiald work: {10}
||J'4ill.'|h Sustainahility and Sustaimable Development 8 Hours

trodugtion 1o Sostainability, Meanine. Approaches 10 Sustainable Development, Theoretical
il and Coneeptimlizutions — The iriple bottom ligg approach- limportance, Principles,
Pillars ol Sustainability snd Environmenial Awarcmess
I;.THIT =1l Carporate Secial Responsibility (CSH) 9 Hours
Purpose of CSR-Relevance, Sirmcgivs. Types; Clamcierisiics ol CSR-Evplution-CSR and
thics, € riteria behind CSR- Corporate Governande and Social respansibility

LT = 1 Envirenment, sacial snd Governanace 9 Hours
Svuluton oF ESG, Need & Significance of EsG. Framework of ESG - Environment. Soe
Ciovernmce Coneern. Challenges of ESG. BSG Invesling, FSG Inveming vs [napac

F4.6:20235 Version 1.0 Scagster 3 MBA Regulathons-2023



Ilnwding.

IUNIT ~ 1V Green Stritcglés % Hours
wstaincble Development amd UNCTAD (Uniled Nations Conferenee on Trade and
veloptient) . The TED initiatve (Trade, Envirenment and Development) - Gireen

sirateglos in Business Operations. Vision 2000 Elements in Marketing amd Human Resource
anagerment lowands Groos stolegics

H"‘::;:, Sociul Impaet Leadership , Governance aad environmentsl 10 Howrs

Ethical concerns in social mmipact orgonizations and (he role of leadership i mitigaing cibicall
concermy, coustitotional Provisions for environmemial protgetion in Indis = Public Intepesg
litigarion « Enviromment Protection Act. 1986 including. Environment Protection Rules,
i ostal £ one Regulotion. ECO-Mark, Environment Impact Assessment. |nvirenmental Audits
ISO-1901 1. Public Participation in Envieonniental decision making

Theary:45 His: Tutorial:— Procticali- | Total Hours:43 Hrs
TEXT BOOKS

}luﬁi'u L. Brown and David A. H. Brown . ESG Matters: How fo Save the Plane,

“mpnwer People, and Oul per form the Campetition Ethos Collective Publishers. 2021

REFERENCES
artheing Spitz. Joha Trudinger, Mathew Or. Envionmental Governance: Managing
ink amd Lapeetmions, First Edition, CRC Press: Routtedge. 2022

i Uﬂp.l“!:l-t Strategies-Corporaic Social Responsibility For acomperitive Edgein |
meewing Markers. John Wiley, 1*edithon

f wemssin. Fundamentals of ESGIESG 1013 Environmemal, Secial and Goverraice
LSGIC ritenia Book LK indly Edition. Amaron202 |

{this s 1or @ Thears eourse)

Isdl
.

14.62023 Version 1.0 Seméster 3 MBA Regulations-2023



PLIMBASH] SERVICES MARKETING

Coerse Oulcomes

AL the end of the course, the student will be able (o
CO1: Explain the role of services marketing wnu service consumplion

| COZ:_ |Apply the concepts of service design and development
CO3: Desagn Blueprin for the services.

CO4: Apply the concepts o uf building cu relations and service recoven:

CO5: Analyse service quistiny by usmgfelﬂnm tirals.

Pre-requisite: Marketing Managemeni

=(<
==
m

COPO Mappiog
{ 3727 | indicatesthestrengtha feorrention’)3-Strone. 2 -Mediom, 1 - Wieak
Programme Outeosmes (POs)
COs PO POZ O3 POu M PG
oM 3 1 1
0 i I | [
(5] | 3 | i
LM I 2 1 | 1
o | 2 | [ I
Course Assessment Mcthods =
Direct Indireet
1B Test 1 (T0)
iz 105) ‘
CIE Test 1) (10) Bl CiE: ey |
Owiz 11 (5) Seimester End Examinsgtihon: Courge end survey
Assignment Problem solving 60 marks
Keminant ase Studyi Field work (10) _
Unit 61 1ngroduction | 0t

volution ond growth of servive sector —FourBroadCategoriesoSery e TP of Services
arketing-{haractensticy of Services-Challengge in services: Markiting.  Understanding
ice conpsumers—Three Smge model of Service consumplion —serviee marhel segmenting,
ung and positioning

nit 02z Service Design sud Developmient YHours
Creating Service Prodocis-The Flower of Service-Branding Service Firma, Products, and

wxperiences-herviee Facility  location -The Rule of Imermediornet - Franchsing-Servics
ot Stralepy  -Eitweal Concerns in Seérvice Pricing - The Senviees  Macketing
“ammnicsion Mix

Ei:t 03: Managing The Customer Interface i 9 Huirs

we Provess = Services Blueprint - Servige Process Redesign « Customer Pauticipation iy
e Progesses - Sell’ Service Technoloples 1S5TY - Managme Do aind copaeity-
rvlce enviromment - cvcles of Failure, mediverity and sucoess.

162025 Version 1.0 Semester 3 MBA Regulations-2023



F.fiil 04 Customer Relationship

9 Hours
nderst inding the customer-the wheel of loyahy-Cusiomer Relatiosship Management -

privacs and seourity - omplaint Handling and servive recovery-seivice recovery svilem|
= SErVICY uncanlees,
Ffult 015 Serviee Excellence 9 Hours
e Chaalin—Cap Misdel-Measuriing  Service Quanlity-Tools to Analyze and Address
we Ouality Problenvs-creaibng a world-class service organization

Theory: 4500rs Tutariad:0 Practical:-0 Total Hours:45
TEXTBOOKS

| Hiristopher H, Lovelock, Jochen Winz, Joyanta Chatterjoe, Scrvices marketing
2 e. Technology, Siratey. Pearson, Sth edition, 2022
REFERENCES

| innie Jauhari. kit Cuna, Services Marketing Textand Cases, Oxcford Universin
2 ress. 2nd Edition. 2017,
ataric A Zeithinal, Mary Jo Biteer, Dwayne DGremier, Ajay Pandit, Services
2 marketing-lmegruling customer’ focus across the firm, MeGraw Hill Edueation. Tih
poit, 2018
P r.5ubrimaniam Seshaplyer Marketing of Healihcire Services: A referemce book,
i foti Press 202 | :

{ihis is for o Theory course)

Prof.Dr.P.EK. A ANI,
Haad uf tha Jepartmednt,
gona Collegl :'I Tachnology,
Saler 536 005

|4.6.2025 Mersion 1.9 Semester 3 MBA Regulations-2073



PIIMBASD2 CONSUMER BEHAVIOUR s
ICourse Uuteomes.
AT the end ol tle conrse, the student will e able o

COL: Fxampine coneepts, models and spplications of consumers

Coz: [FreliEte consumer perception. iis elements and study about learning theories,
| s

CO3: [Txomife Lmummmuhly aml mitivation worl consuimer dedsion making

CO%: ﬂ.mhw peicess of opinion leadership. adoption asd infletnce of culture. subouliure
b crvss golinre on consumer Behaviour

COs; Assess the s nueics. chillenges of online corsumer behavior 8nd consumer

WL
[Pre-requisiie: 1'1-]]..
t“ﬂ."l'i’.'r ht:pjﬂng
(32 Uimdicatesshesrenpthofcorrelation)3-Strong 2-Medium, | -Weak
Progromme Culctmes (POs)
Cos PO PoR PO3 PO POS PO
il 3 2
8 3 I |
o5 3 2
Cos 2 2 2 l
COs i 2 z
Course Assexsment Methods
T Indirest
W Test P
st oV Fotal €15 40 marks
T s ﬁua:ﬁw Emd Examingtion: | Course end survey
'ssijmnﬂﬂ-"l‘uﬂ\ltm saalving g
inaril e Saudy) Fiehd work (10)

ki1 : Introduction (o Consumer Behavinur 8 Howrs
wsiimer Bahiay loor-coneois, challenges and need Tor studving Consumer Behaviour-
onsumer Riescarch wmﬁ'mm-in Consumer Research-Models of Consumer Behaviour -

lications of Consumer Behaviour in Marketing Decisions:

Unith2: Consumer as Tndividual 10 Tours

Comsumer prereepbnon — Elemens of perception- Dyvmamics of perception-Consuamnes imagery

“Perceived rish Consumer 1 earning, Behavieur! leaming theory. Cognitive Leaming theoe.

Attitudy, Structusi] Modeds of atitude, Uognilive Tissonanee Theory snd Allrihulion theon -

cco-doamnse lbasness aimong consumers-clhical eansumpition and the impact of Sustamabilis oy

|4.6.2025% Versiom L0 Semester 3 MBA Resulations-2023



Fumnmr-:hir.ﬁr

F.I:Imi Consumer I'trwnnlitg and Mativation SHours

ativation a5 psycholgal forees Trypes and Sysiem of needs. Personality- Nature of

fty=Thearkes of persanality—and personality ~Sell and Self-Image-Bins of
onsumers w5 Individuste apd Group

[UII‘!'IH: Consumer as group ¥ Hours
freren s Crroups and Family Infuesces- Opinion Leadership-Dondmics of opini
eadersip Process - The Motivasion behind Opinion Lesdership - Soetal Class = Culral
nflutnees on Consumer Behaviour « Subcplones - Crss Coltumt Consumer Behayiour
[Unitd3: Ouline Consumer Behaviour and Comsumer Protection 9 Hours

The Dillusion Process - the Aduption Process - Levelsal epnsumer desision making- Cnling
canssmer bebiviour- Challenges n Predicting onling consmmer behus or-Comamerism
fnd comsumer protection.

Theary:45, Hrs Tutorial:i Preactical:d TotalHours:43
TEXT BOOKS
L anGi. Schiffimin. Jusph fiﬁunh!il and S Ramesh Komar. Consumer Behaviour.
’ rson Educstion [odis | 3th Lditog, 2002
REFERENCES

Eﬂu:jamm and Jim Blvthe. Comsumer Belavionr SAGE Publications Indis Py

% D. Bluckwell, PaulW Mimard, Jnmes F. Cozel, 2oy Rahman, Conswimer

ris haviour, Cengage Learming .1 Mh edition. 2018

b Zasahet Constmmer Belus four and Social Netwirk Sites: The Impact of

egurive Word of Mouth Rogtledgem 2022

4 Davidl.. Loudon, Albern J DellaBing Consurmer Behaviour. MeGrawHill. New

T Delhi 2017,

g hacl R. Solomon. Tapan Kumer Panda. Consumet Belaviour, Pearson
catiog, 20710,

(this is ‘or 8 Thioty course)

P’mi ﬂ:- l“d A“JAHII
Head ol uu: Umpartil,

Man o M Shedes;
Sona ﬂn '
Saiaw -835 005.

14.62025 Viersion 1.0 Semrester 3 MIA Regulstpons-2023



| INTEGRATED MARKETING
FoMEAYS COMMUNICATION

!.'HIL""
==
=\
L | Py

ﬁ‘nrﬂ: Outcomes
Al the end of the course, the student will be able to
xaming the promotions! mix and the role of panicipants in ntegrated marketing

Con: municalion
1sepss The abpeetives, bodgets and the ethical aspects of Tntegrated Marketing
COL: Communication
€O} bewtt' miizclist plan and ereative strategies for preinations

»
L3
l'
-

Mﬁ Sales Vromotion and Direct Marketing strategies
COs: il‘hmu.s Public retations, publiciy and the effectiveness af prometional progrims

Pre-requisite: Marketiog Management

COPO Mapping
I3-'11’1inﬂf&mﬂﬁmgl‘mﬂm'luuun}i-‘mmg 2-Medium. | -Weak
Programime Omcmnes (N0}
Cis PO MOz O3 (2] PO PG
Col 3 == | ]
£01 2 1 2
CO3 I 3 2
cod 3 b} [ b
COs 2 i i l |
Conrse Assexsment metliods
Bireet Indirect
CIE Test | {10)
iz 1 (%)
CIE Test 01 (10) Voal CHE: 40 marks
Oulz 11(5) remester Ead Esaminatbon: 60 Course énd turvey
Aﬂsjgmmm-‘ﬁhltm slving marks
inar/Case Study? Field work
U e
Inith1: Introduction 1o lntegrated Marketing Communication T Honrs

[Frocess-Pammicipants m the  Imegrated Marketing Cammunicitions  Process-adventisi
Agencies-Agenty Comperstion-Ey aluating Apencies-Specialad Serviees.

Ui 02 ﬂhj-l‘ﬂhn Budgeting For Ium;rlit-ll Hnﬂrﬂiz I 9 Houss
Communication and Ethical lssnes in Advertising e

Integrated Marketing Commuomcations Objeciives-Seles versus Conmunientions Objectives-
L)ﬁﬁMﬁHquhh:m:r in Settine Objectives. Establishing mnd  Allocaing the: Promoticnal

The Robe of Integrined Marketing Communications-The Promational Mix-1MC F‘lllmi:j

14.6.7025 Vergion 1.0 Semester 3 MBA Regulaions-2023



budget. Advernsing. sad Promotion Ethics- Sacialand Fillcal Criticlsmis of Advertising-
“eonmndc = Hects of Advertising

k]nltn.!a. Moilia Planning, Strategy, Creativity and Advertising 9 Hoars
edia an-Media Mix-NMedie Siratiepy wnd schedulimg. Design and exeeulion of
veriizements -types of advertisement-Appeals-advermsements-Pramt-Rado- TV and web
vertisamenis

Initld; Sules Promotion and Direct Marketing o

he Seope aid Rode of Sales Promotion-The Growth of Sales Promotion-{ apsumer-Otiénied
sales Promution-Consumer-Crriented Sales Promotion Techinigees - Tosde-Chriented Sales.
st o, Drrect Marketing -Direct Selling.

Unit0s: Public Relations, Pablicity and Effecriveness of the promafional 4 prours
rogran i

Pubilic  Relmions=The Process of Public  Relutions-Publicite-Corpormie Advenising -
Meisuring Advertsing Etfeciiveness-The Testing Process-Messuring the Fifectiveness of
Other Program Elements

Theory:45 Hrs Tutorial: — Peuctieali= | TomlHours:43

TEXTBOOKS

worge Beleh, Michael A Belch, and Keyoer Pursni. Advertising and Prometion,

[Ttz MeGraw Hill, 12th edithon 2021,
HEFEHEHEES
Wells, Moruny & Bumen, Advertising, Principles & Praclice, Pearson Edircation.
Lo {igh Edition, 2020,
kenneth Clow. Donald Basck. Infegrated Advertisements. Promotion and Marketing|
_eommunicition. Prentice Hall of India, 9th Editjon. 2022, -
Shah, Dezeo, Advertisiog Integrated Marketing Communicution MeGraw Hill 151
3 Jedivon2017,
Shimp, Advertising and Promotion: An IMC Approdch. Cengage | enming. | 2%
3 edition 2021, B
Jesme M, Juska, Integrated Marketing Communication: Adveriising and Pramotion
5. o Digial World. Routledge, 3% edition 202

=

(this is-for 2 Theory comrse)
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PZIMBASY RETAIL MANAGEMENT

Course Outeomes
At the end of the course, the student will be able (o
COL: Analyse the strategie perspective ol the retailing indian
CO2:  Discuss the dynamics of various retail Tormats :
CO3: |identity appropriste store loeation for effective mechaindising
CO4: Apply the iechniques to enhance the eifeativeness ol crlegory manigoment wnd
et | promotion e
Ci5: fﬁmhﬂlﬂﬂﬁpﬂﬁﬂ#ﬂtﬂ#mfnﬂihhﬁﬁpﬂﬂhﬂuﬂm:wlIieﬂlfh:fmmm#
nERAeErent
Pre-requisite: Marketing Management =
_ _COPO Mapping
(32 indicatemhestrengtholcarrelation)3-Sirvny 2-Mudinm. | -Weak
Owcomes(POs) _
PO3

L |

f'-‘*l'".l

s POl POE
Co 3 L
La 3 i
L tof | 3 2 I
M 2 1 _
ol I | Fl :
Conrse Assvssment Methods
Direet ' Inelirect

M= PN

LAl ldﬁ

CIE Tesa | (10)
iz 1 13)
IE Tesa W {10
iz 11 {3)
signmentProblom solving’ SeminarCase
ily! Field work ( 10)

Unistd1: INTRODUCTION TO RETAILING 9 Hours
finfthon & Scope - Key Drivers of Retailing i India - Size of Roeghiime in fodia 4
hallenges 1o Retail Develapment in Tndia - Opportunitics in Retiifing - Pelicy-Tmphication|
Retmil-Gilabal Imtegration of Indisn Retail-Structure of Reil Indisarn i Some Key
Dunlrices

Unith2: RETAIL FOR MATS . 9 Hours
hearies in Remiling-Organized and  Unorganized  Formas-Dicen Ovpanieed  Rennd

is-Chamctensiios: of Each Format-Emerging Trends In He'wrl Pormat-sousees ol
ompelitive advaniage n resail

Dmithd: LOCATION STRATEGY AND MERCHANDISE R
MANAGEMENT :
Chetce of Retsll Lovstions-polential site for store locafios-  foteenal gnd External

Atmospherics ~Visual Merchandize Management-Retail Franchising -Bailding -Revail -Elurni

Fotal CTE: 40 nuarks
meaer Eml o e sirvey
xamination: 60 ks

14.6.2025 Version |0 Semester 3 MiEA Repulations-1023



;mﬂﬁ:-huluil Service Quality Monpgement-Reinil Supply Chain Mansgemen-Retail Piicing

nes

ithd; CATE Gﬂ_l-l"r' MAH:!_GEME_NT AND RETAIL o [hrrrs
PROMOTION STRATEGY .
dtegody  Mansgemen! - Retail Swee Brands - Renll-Advertising and Promitions -

et afeemation  Systems - Online Retail -Emerging Trends-Rale of o Store
Manager-Customier Service and Shopping  Experience: International  Retil Operstivins
Amospherivs-Store Space Managemeni—Atmospherics in the Comext of Intemel

Uniths: BRETAIL SHOPPER BEHAVIOUR 9 Honrs
Understanding of Retm| Shopper Behaviour - Shopper Profile Analysis - Shopping Deision
Process « Factors Influencing Rewil Shopper Behaviour - Complaims Managenent ~
Customer Relationship Management Strategies in Remiling-Customer Sérvice in Retailing-
| wyalty Programmes

Thoory:45 Hrs Tutvrial: = Practical;— TotalHowss:45
TEXT BOOKS
p (wapna Pradban. Retailing Maragement Text and Cases, MeGraw Hill Educution, tth
U Ediiion. 202)
REFERENCES

Aninangshu G, Pradip Paul. Satakshi Chanerjee, Retail Management: Test And
__(Cases, PHI Learning, PHI Learning: 151 edition, 221
5 (Michael Levy wnd Barton Weirz and Dhruv Grewal, Retailing Management MeCiruw
= I Edition. 2023
3. Gihson G Vedamani, Reail Mansgement, Pearson 5 edition. 2017
4 B TulSrivastav, RetsilMunagement CofordHigherEdueation, 3rd Edifion,
200

S

{ihits 1s-fur a Theory course)

Prof. Dz P K. ANJANI,
Hasd of ina Jepariment,
at Etudies,

Managand
Sona Collegr of Tachnology.
' © Salew -638 005,

1463025 Version 1.0 Semester 3 MIBA Regulations 2023



M MANAGEMENT 3

Course Onfcomes - N
AL the cud of the course, the student « il be able tn
COL: Apph the selling skills and conceprs of Personal selling.

C02: j_-.anEthu; coneepl of fuvsasting. budgeting. termitories sl gutas i sales,
Cs: _erJ:J:- the concept o sales force planning. recruitmedt and selecting.

COd: Disewss distribution clianne] and the cale of intermediarios

CO5:  Apph the condepis ol channel desigaand its managenme).

IPre-reguisite: Marketing Management

T SALES AND DISTRIBUTION P I P g

Programime Outcom
COs PO 102 | PMO3 POs POS P
(431 3 | 2 I
(vl 3 2 | [
03 I I I 2 3 |
M T I 1 I 2
L0 I I =% 1 2
Course Assessmenl methods
Dhireet lTodirect
IE Tesa Filih
_:’F'f'."_ ';:: ]H fatt Tostal CIE: 40 marks
. i'r lII{'F.'r anester i Examination: 60 1 ouiese £od surviy
ssigmment Prablem solving: Bk
serminue U ase Sty Field work 10 =
Il Sates Mamagement and Selling Process 9 Hours

valution of Sakes MandgemenlRoles OF Sales Mannger- Selling Skills-Swategic Sa
amagement- Bmerging Iremds in Sakes Management- Steps i the Selling. Provess
alitving- Pre-Appoach- Approach- The Sales Presentation- Demonsteating the Produgt-
landling Objections: Teial Close amd Closimg the Sale-Clostng Technlgues-Follow-Lip-
wpotimtion Nhills,

r.r_-ull:ﬂ; Straregie Planniag and Manazement of Sales Territories illl1 0 Hours
Quotds :
trotegic Plmings Role of Movketing and Sales-Strategic lasues-Selling Skills- Developing]

ales Fuorccasd=1ypes of Sales Forecoan- Forecasting Appriveches-Sales. Forecasting Methuods-
abes Pudigei-Sakes Terrtory-Reason 10r setiing sales tepritory- Designing the Sales rerritiory
saledy Quotis-Pompose and tvpe ol sile quotas—Methods of settimg-Adminisiraion of sules

14ems Vemsion 10 Scmester 3 MBA Regultions-20123




it 03: StafMing the Sales Forve, Sales Faree Plauning Evaluating SH s
Controfiing the Sulespeople == : :
ize of the Sales Force- Swiling sRecuming » Selectiog the Solex Firce- Sales Training-

dentifying Treining Neede- Designing and | secuting-a Sales Training Procram-Motivating thef
' le- Selecting an Effecive Miv o Morivational Teols Compensaiting the Sales lorees
i an EMactive Sales Compensstion Plan Leadership and Supervision of a Sales Force-
cadership Effeetiveness- Supervising Salispeople- Comtoolling splosforce-Salestorcebspensess
Tarketing Audii-SalesAudie-SalesForce Auemution-Eihical,

fal, andl Legal Responsihilinies of Sales 'emsonntd.

wit 04: Distribution Management Marketing Channels and Channel
natitutions: Retailing, Wholesaling

larketing Channels an (Werview ol Pisinbution Channele Relatiomship between Sakey
agement and Distribution Managemem- Marketing Channeld- Concept of Chitnnel Flows-
valution of Marketing Channels
annel Institutions: Definition of Reuidling. The Heiler as o Salesman- The Retailing Iq
odin- Trading/Retwil Formats and Types o Retail- The Role of the Reiler- Rewil Munagemens)
strntegies-Foreign Direct Investiment (FIV) s Retail in India- Franchising and E-uailing,
unetions of Wholesalers: Classification o) Whwlesalerss Sirategic Issoes in ‘Wholesuling -
o Wholesaling Decisions-{ ashumidl amy Wholesale-imationsstWholesalers--
istributers/DealersStockics

h«ilﬂiﬂt Channel Management | 9 Hours
Channel Objectives-Chamnel Design-Chaniel Alfermitives Evaluation of Major Altermatives

fecting  Chammel  Partnersthanpel  [3esign  Implemention-Channel  ConflictConilict
ion.

Theory:45Hrs | Tuworisk = | Practical:—- | Tomal Hoursds
T BOOKS
; ichard R SUIL Condifl W Edward Govoni A P Norman. Sandeep Pun Sales. and
_ Jhstribution Managemen: Dievishons, Stralegics, and Caes TihEdiion Pearson. 2024
5 ferishma K Favaliar and Vasont M Cavale. Sales and Distribution Management
— Mograwhill, 3nd edition 2018,
REFERENCES =)
. Hair, Rodph 12 Andgrsion, Bajis Mehts, Bars 1. Basin, Sales Force
s t‘.mg_l:pmnfrg. 2 editlon: |
Aupa Rathee, Pallayi Rajain Sales dod Disteibution Management. PIEL Leaming. 2023
L Giupta Sales and Disiributivon manggement, Scholar Tech Press 2020
4 ['#pank.Panda aod Sunil Sahadey, Sabes and Distribution Manasgement. Oxford
~_liniversity Press. 3 edition, 3014
(this is for & Theory course)

4 Hours

prol.Dr.P.K. ANJANL,
1462023 Version It Semesige3 | MBA - 40731
a Collegr of Tuchnolagy,
Sona Caterr-638 DB




PI3MBASDG PIGITAL MARKETING L :‘ rlcC

uese Chrenmes
| tb; el of the course, the student will be uhle to
O1:  Analyze the impartimed of Digiesi Marketing in conemponry arganizations

C02:  Develop snstegies 1o market prulictservices using sumL:h engings
CO3:  Desen websites and emuil that smport marketing sirtesics and enabie sales.
COd:  Create campaigns in social media 1o build relanonships.
COS5:  Lise web analytics b capture the insights of online consumer belaviour,

Pre-requisite: NIL =

COPO Mapping

(3721 indheates the strenjeth of Cosrelation)3-Stiomp 2-Medbum, 1 -Weak
Programme Crutcones (POs)
o PO P02 RO PO 105 P06
0l 3 2
ol [ 3 2
Co [ 3 | 1 1
Ced I 2 2 2
COs 1 3 2 =
Course Assessmen! Methods
Direct Indirect
CIE Test [110)
e Fag (10} oty e s
iz 11 (33 mesier End Exomination: 60 Course end survey
ssignment/Problem solving/ arks
e Uase Stueds 7 Field work (10)
Unit01: Digital Markating Landscape 8 Hours

niroduction 1o Digital Marketing Landscape-—Neod ond impurtance-History of Digital
arketing = OMine vs Online- Advantizes of digial medium- Digital Marketing Strategy.

: Display Advertising 10 Hisnrs
Display  Advertising-Tvpes-Buying  Models-Anolsties  tools-Search  Engine  Murketd
Understunding Search Engme Advenisang, placement, ranks &campaipns-search engine—
OverviewsPaid vs Orpanie Search-Sewrch engine optimization fechnigues- Do’s amd don'ts of
SEO-Google Ad Words-On-page and of-page optimization
[U'IH-H: Email Murketing 9 Honrs
Fm;lii sarketing—|ptroduetinn-sofwarc--moetrics-E il marketing strategies—huilding
ist-crafine email 1o reduce SPAM-Amalvimg and Tracking- Websiie Developmens-
‘ebslie development and design-Content Mangement- Tips for. increasing web: sales-web

14 620358 Version 1.0 Semesier 3 MBA Regulitions-20323



afilld: Soclal Media Marketing % Hours
ontemromry social medi-Marketing of Product and Séroces using sicind medsa like
acebork. Twitter. LinkedIn, YouTube and blogs - 1w conmect with the audience & convert
e 1o a calil of action - Influencer marketing
Unk05: Web and Mobile analytics % Hoors
Web Aqalytics -Key Metrgs -Tracking ¢odes Google wmmibvtics- Social media analylics -
Muohile analytics- Privaey concerns and date prosection- Armlyzing the behavior of visitors-

L:n_l'ﬁi: erhancement

haite through repons based on traffie source. referring sites. page views: and Conversion
o Welbwie,

Theary: 45Hrs Tutarial:{ E Practical: TotalHours: 4%
TEXT BOOKS

I ‘Seena Gupts. Digital Mavketing, MeGraw HillEducatiom, 3M Edition, 2022
REFERENCES

I Rall T Kreuizer Online-Marketitig, Publisher Springer Cigbler. 2021

Z [Punect Bhatia, Fundamentals of Digisal Marketing, Pearson Fdecation 2023

3 Illl_l Dodsan, The art of Digital Marketing, Wilew. 2018

g Richurd Gay, Alan Charles worth and Rits Esen — Online Markcting: A consumer lod
i~ Indian Edition, Oxford Publications
S ,'.lt:rr:rm Kagan, Digital Marketing: Strategv® Tactics, Wikey 2020
eth Godin, Permission Marketing: The Marketimg C lossie for the fmermet A
| ® [Pocket Books : s

ithis 1= Tor o Theors course)

16,2125 Viersion 1.4 Semester 3 MBA Kepulations-1023



PRIMBASDT | PRODUCT AND BRAND MANAGEMENT |2l 1
Course Obleames

AL the end of the course, the student will big able 1o

cop: PPy wﬂﬂ“'ll concepls of prosduct and understand competiton at

Co2: mﬂﬂdﬂﬂﬂﬂmmwmmmmil!khmﬁlllm:rl.meshllhulﬂ,.
En sing.

o |

& channel funetions

(WYLR whdme brand ¢xtension and its contribtion e parest brind,
cog:  Pinalvie brnd performance amt conducr brand dodi
Co3:

Cvalwate the Brand equity measurement
Pre-requisite: Marketing Management

COPO Mapping
(37271 indicates the stréngih of correlation)3-Strone 2-Medium, | - Weak
Programme Dumqmnﬂ Fl‘}-L
COs oF o2 PO PO
€0l I
co2 I
ol
L
Cos

——

Fe,

-

.4
Course Assessimen! methuais
_ Diirect : 3 Indireei

CIE Test I (1m)

E;"éﬂf:;'“ - Total CIE: 40 marks
E | méster End Examinaiion: 6 | Conrse onid simvey
Chulz 1 (3) Pty
sstgnment/Problem solving/ :
ase Snidy! Field work { 10
Unith1: PRODUCT CONCEPTS | omouns
ntroduction 1o Product; Product Mis concepts. Product tasalication-Campetition &
oduct Stestegy. Product life cyele, prodoct porfoli-New product deselopment process)

ew product sirategy- commercialization, managing Growth, Manegiing Ue silore prodict

(Unith2: BRAND BUILDING AND POSITIONING U Hours
Branding concepls -Difference between product and 8 brand L unctions. Elemems ol bean

Types of Brands - Need ond Challenges of Changing Vrand ldemin- Statesic Brand
anagemenl Process-Brand know ledpe <Brand Awireness-linmd  image bailding -Hmlld
Waping vs Prodict Positioning  -guidelines-  Idemifving and  implementing  heand
itoning. « Four stages of Brmd boilding by Keller—Hrand Archiectune Strabepy -Brand
Folis amd Brand Hierarchies

14.6.2025 Yerswn 1.0 Semester 3 MBA Begilations-2023



Unitd3: BRAND EXTENSION 9 Hours
rand F stensin-Different types of brand exiension-Extension Guidelines-Reinfomcing and

evitglinng beapds - Marketing and Branding of Services: Rofe of Employvecs in Brand
ilding-Re-branding and Re-loonching-Brand loyaly programmes-Brand promaolion:
thods
withd: BRAND PERFORMANCE | 9 Hours
Brand Fertormance-Mensonng Brand Perloemance-Custamer Centered Brund Mianasgement
-Conduoing hrand audil ~Brand racking sudies ~Brand Equity Management System -The
Mew Mudin Envirenment and Brand Building- Global Branding strmegics
Uniths: MEASURING BRAND EQUITY » Hours
Measuring souves of Brand equity -Qualitative and Quantitative research technique. Anked
Musdel-Brnd Asser Valuator - Young & Rubicam- Online Branding-Branding challengesd
CIppoimanitics

Thiewry:45 Hrs Tutorial: - Practical: — Total Hours:45
TEXT ROGKS
evin Lane keller. Isaae € Jacob. Ambi M.G Parameswaran and Vaniths

_ Swamingthan. Sirategic M Pearson Education, $™edition. 2020
REFERENCES
n:'lun ",‘;ﬂp‘!‘d‘* Producs and Brand Manugement, Onford University ['ress, 17
figny, 26

_1_ = rijit Cowswami. Dr, Whavna Prajapati, Product and Brind Management, Walnn
ubbrcption. 2023

fthis 13 for s Thoory course)

14.62025 Version |0 Scmester 3 MBA Regulutions-2023



CUSTOMER RFLATIONSHIP
FEIBANY MANAGEMENT

i =

1 |2
[

i )

Comrse Outeomes

Al the end of the conrse. the student will be able o

OO Acquire concepiual undiesstanding of customer relatbonship management
€O Linderstand the Process of Aequisition of the eustomers
|03 Anafyse the Databvise management in CRM using various wals
CO4: Lnderstand the soncept of Customer Lovally and Retention simieyy
| CO%: [Apply varivas applications of CRM

Pre-requisite: Marketing Manugement

COMPOM

(3121 indicatesthestrengthofcorreluion)3- Muedinm. | -Weak
- Prs Outeomet { PO -
Cih [ERl tﬁ'ﬁ"s%‘—ﬁn 5 PO
Cidl 3 ] ] =
[ % 4 I 2 | 2
CO3 | 3 2 2
ET i 2 1 [
L095 3 ] ]
Course Assessment methods
Direct Indirect
1L Test 1 {10}
s | (5 :
l‘.ﬁh‘ l'clsl?H 1oy ol CIE: 4 marks
: v End Examination: 60 Courseond sirv ey
Lt 1145) Sen

Assigmnem Problem solving:
Bimanine Uase Sty Freld work { 100)

bl INTRODLUCTION TO URM 4 Houirs
Itrodugtion 10 Customer Welstionship Munagenent (CRM) - Evolution of Relatonshi

tarkiting - Coneept of CRM - Bsolution of CRM = Types ol CRM - CEM modéls -
frinciples of CRM=Technofogicsl Componente of CRM-Software Applications of CRM-
Hm-nlmu’p for CRM= Need o CRM= CRM Concepts

with2: CRMINTEGRATION 9 Hours
“wstomcr-C entrie Approach <Facwws responsible for Integration in CRM. Mqumllnn o
st - Objective - [ ypes of Customer Acquisition Elements of Costemer Acqaisition

teategies i avguisitipn-Factors lor Castomer Acquisition - Acquisition cost of custoimers

caheulating the Acquisition cost ol Urstomers

e e e——

Unith3: ANALYTICALCRM | 9 Hﬂt_l'_'ﬁ
avels of Data Abstection - Lm&gnrmm.m of Ditabase — Database Application - Imﬁ

42028 Versiom |0 Semesterd  MBA Regolpions-2003




archousmg — Iateerating Data with Dma Warchonsing Techuology - Dat based
anagemem  Software — Customer Profiling and  Database Munagement -  Markes
Implicaliois of Datshuse Mepagement, Inoduction of Data: Andlssis and Data Mining—
Analysis-Diata Mininz ~Diata Mining Toals and Teclniiqees

huilﬂl: CRM OPERATIONS 9 Hunrs
roduction to Customer Levalty and Retention Maragoment - Scgmeitation of custoners —
ustomer Liletime Valpe = Lesal Program ~ Hecovery Management - E‘hﬂuml
Complaint Manspemem wostem — Cuwsponer Pxpericnce Management - Customer Refentio
Manzgenen-Managing s Waiting customer-Incressing Wallel shave=R M Analysis-
Customer Botentian Stralcgies-Costomer Reeall Mamsgement. CRM in Marketing Channel

Wit 0%  TECHNOLOGY, SIMPLEMENTATION, AND
APPLICATIONS 9 Hours
Introduction - E-CHA- Dilerence between ORM amd |-CRM — CRM. Soluion and it

Comporents — CRN Selinare— Silekh Force Awtomation and Mobile CRM. CR
implemuntation = Newd < Frsmework < Implementing CEM Projects - Evolving Technology
in CRM Implementation ~Choosing an Appropriste CRM Solition — ERP - Operations!
bssuies in CRM Implemgatation. Applications of CEM-Assessmen of CRM-ROI-
Hurdles-Failure of C RN riss Functional Steaiegy

Theorvidd Hes | Tutorial: - | Practical= | TetalHours:45
TEXT HOOKS

L V.Kumar, Wemer Redmrte Custinner Relationship Muagement. Springer. 2018
IREFERENCES — -

Don Peppers and Munho Rogers Managing Cysiimer Experience and Relationships:
b oa Strstegic Frmework, Wilcy, 2022

Diamiell). Prioe. Francis Butile, Stan Maklse, Cusiomer Relationship Managesment
2. Conecepis. Apphcatlons i#nd Tochmithoiies. Vaylor and Francis, 224

3. Peelen. Cosiomer Relmionship Management. Measonlducation, | ed 2022
Stan Maklen  Damiel B Prioe. Fangis  iutle, Customer  Relationship!
4 Manngement, Tuytor & Fraincis 2024
K C Bhanu | Auiber), T Mokesh Ravalu (aothor). K VasuCustomer Relutionship
3. Management. Schokiry' Prees2020

(this is Tor @ Theory course)

1462023 Version LD, Semesder 5 MBA Regulations- 2023



PIIMBASHY MARKETING RESEARCH Lt L ¥ f;:
“ourse Onteomes

i et Uatiui

COL: [identify the scope and importance of morketing research
CO2: [Exarming the sheps and process of markeiing rescarch process
CO3: |Discuss (b 1y pes and methods of scales for daa collection
CO4: Demonstrate the analytical abilities. rescarch shills for drafting research repont
COS: Apphy the methods for product launch nfier 2 market analysis
Pre-reguisite: Marketing Managemeni

(32 indicates the :m.'ng.h i feoerelm hmﬁ%slmklauﬁhqﬂ 1-Weak
I'my:nun:[hm." il mnﬂj Piks)
OOk POl PO M3 M4 PO PO
Col 3 | 2
(R i 3 2 1
C03 ] ] 1 2
Cou 1 | 1 T
COs [ i ] | 1 i 2
Course Assessment methods
Direct Indirect
TE Test 1 {10}
L{%) o
i 1510 IR el Supsionns
“ {-ﬂ ~ i n a 0 J.
ignment Problem soling/ iz
minarCose Sfudy/ Ficld work (1]
nithl: Overview OF Marketing Research & Hours

ning. Mature, Scupe Imponance and L imitetions of Marketing Resoarch, Marketing
N Vs, Marken Rescarch « Urganization of Marketing Research Depariment, Career
spportunities in Marketing Research, Marketing Rescarch Agenties ~definition, functians,
ional strocture-merits and demers of Marketing Research Agencies

ILnith2: Marketing Rescarch Process 10 Hours
“hamcterisiics of a good Marketing Reseaich Phm, Steps in Marketing Rescarch, Types Mj
esgrch design —exploratory. deseriptive. capsil —their Imponance and limitations, Specia

nigues of Marketing Research - Pavel Research, Reail Shop research: binige Research,
T bus surves s, Trade Resesrch,

Unitd3: Datu Collestinn Wi tours
t‘ﬂnw:- and Secondary data—mening and ypes-Nominal. Ordinal, Innerval, Ratio, Specific

46,2023 Nersion 1.0 Semester 3 MBA Kegolptions-2023




I‘u;'mmmwﬂng aniludes-Rating seales, Semaniie, Dhusston—1 fkers s, Guttman. (-sart,
apel sosle. Mahods of collecting: Pricsary data - obsers ation, personal mlerview, Ielephone
ned il survey — Desigring of questionnaire. distingtion between guestionnaire and
terview schedule, Methods of sampling, Basic consideration m deciding Upon sample siee,
npling emor

Unithd: Multivariate Analysis 9 Hibsers

Multiviniaie Analysis - reliminary steps— editing. coding. tbularion — Muliivariste analysis

Dhser vinai) Factor and Closter-analysis. mulii-shimensional sealing, Muliiple Regression -

Presentzition of research findings-lactors 10 be considered while diafting o Marketing
o rtpnn—-:{lm-‘:ﬂtl-ﬂﬂliwifhll.ﬂ. Research I'qﬂ"l

[Umit05: Applicutions Of Marketing Research | 9 Hours
Prosduct resemch, Packaging. Pricine. Costormer ssuislaction. Sales and  distribution,
Adveniing. Media and Brond resesrnch. Ethiesl bsues in Marbeting Research, Futire of
Pharkening Reseureh, Case studies in the shove arcas

ThearyedSiHrs | Tutoriald | Proctiealil | TotalHoars:45
TEXT 1

:ph Hair, David Ortinau and Bana E. Harrison. |-ssentials of Murketing Research,
YeGraw Hill Education, éth Edition, 2024
EEEHEh{'E

; _ﬁmm Nargurdkar. Marketing Research, Mo Gran 1l | ducation, 4° edition,

ieve [ Alessandio, Home Winear, B:ﬂ'Ll:‘H:'r. Bany 1 Babin, WiHliom Zikmuni,

4 Marketing Resenrch. Cengage Leam inge. Sth Fafition._ 2020
t::hith .ﬁnml-:uuﬂuill. Lillurrabman Marketing H:.:.Lmih.. Megraw Hill tih
% [dition2020 s

[t is 1or & Theory cotirse)

1402015 Version 10 Semosier 3 MBA Regulations-2023



PIIMBASID MARRKETING METRICS

D
==
="

n

Course Oulcomies ==
At the eénd of the course, the student will be able
COl: Lxplain the convepis of Marketing Metrics
CO2: Analyse and identily suitulle marwin for profimbilin
ol Analyse and develop o suilable marketing meres forbusiness decision
CiM: Apply the tse uf sales furee For decision miking
€08 Understand the challenges and opparinities to provide eritival decisions
hasstd on mardieting muetrics.
Presroquisite: Marketing Management =i
COPO Mapping
(X270 indicares the strength of correlation) 8-Stz 2-Mediom, |- Weuk

Programme Cuteomes {POs) and Programme Speeific Outesntes (PSOs)
| Cos POl PO PQ3 [ POd oy 1 I5e
cul 2 2 I 2
coz 2 z 2 ]
o3 3 3 == == ]
o4 - 3 2 [
COs I 2. i n ]
Course Assessment methils
Direet Indirect
CIE Test | t10)
i . Total CIE: 40 marks
qut 11 (5) Semestet Dind Pramimtion: | Uouree ond surey
Assigninent Problem solving/ S5
SemimanCase Stidy/ Feld work (10
Unit 61 INTRODUCTION | 8 Hours

Introduction o Marketing metrics - Linking Marcketing v lnancial consequences — Share of
heart = Share of mind and share of market Role muld imporance of muketing metres in
strategic decision moking — Oifline and Cmline Da - 1spes of Media and Do Type -
Anubysis of Liser Béhay iour

Lnit 02: MARGIN, PROFIT AND CUSTOMER PROFITABILITY | % Hours
Selling Price — Variable cost — Average Varishle cos - Market spending - freikeven point

and Targer voluome — Cuttomer Recency, Retenton, custumer ifelime value ~ Prospec
lifetiome value - acquisition versos elentjion spending.

Unit 03: METRIC SYSTEM OF PRODUCT, PRICE AND W ;i;ﬁ
PORTFOLIO .

Absislite indicator for new product - Relative mpeicators e prodduct - Indications Tor Product

category = Produet Evaluation Indicator - Indbcitor of selling pwice < Imbicatior of chunge in

Price = Indicatory for service Qualite, Customicr Acquisitiop ~ Lend generation mvelries -

e —

1462025 Version | .0 Semester 3 MBA Regnlpbims-2023



| Customer Activity metrics — Customer value metrics

Unit 04: METRIC SYSTEM OF EAEE" FORCE | 9 Hours

Salex fenmwark load = Indictiors of sales activity — Indicadors of Sales esults = Pipaliné
Amlysis — Facings — Share of shell - Prize Premium - Reservation — Price Elasticity -
t'rplirm}. O, Cross wnd residial Elasticiy

l ait 03: ADVERTISING, PROMOTION AND WEB METRICS | 9 Hours
Hase sal s - Incremental - Lifls - Redemption — Bebate — [eals - Pass threagh - Waterfal —

hpression = GRP <L3FS = C1"M ~ Reach — Frequency — Shire of voice — Ulick ilrugh rtes
- CHsL e mpression — Clicks — Aequisitions - Vigitors - Abandonment.

“Thevry: 45 Hrs Tutorial: - Practical: Teral Hours: 45 Hrs
| TEXT KOOKS
The manager’s guide to messuring marketing performance - 4% 1 dition: Neil 1.
1, Tendle. Paul W . Farcs. Phillip E. Preiferand David J. Reibstein Poarson il
It Publishing. 202|
REFERENCES
p | 105 Key Metrics Every Marketer Needs Philip Ranler, Ned Robario Ll Witey &

| Sons Imo December 1006, ISAN- -10: 0470821329,

[ 5| Monaging Customers for Peolit: Strategies to Increase Profits amd Build Lovalty. | ¢,
V. humar Pearson Education 2008, ISBN No, 9788121719800,

| Paul W Farris (2016}, Marketing metrivs, NXB Pearson Education AN
. RESEARCH METHODS. Warkd Seientific. Wiley 2020

ot

s

{this is lor a Theary course)
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P2IMBAZI

INTERNATION AL MARKETING

Conrse Outpnies

A1 the end of the course, the student wilrt'l'-u-.nhle_g;_

COL: s the cvolution and the concep of International Marketing

CO2: [demily the Inemational Madkeling Environmen!

COd: |[Amalyse brondi

€O [Apply Market eniry and product stimegies for ghipal mrket

iz il Emﬂ stteries lor ghobal market

COS: Ay e the various international distribution chamels

[Pre-requinite: Marketing Managersent

COM0 Mapping
112 ) ndicatesthestrengtholcorne fation) 3-Strong. 2 - Mediom, | - Weak
Prograimine Outcomes (POs)
COs PO1 P02 O3 Pod POS. P
(A 3 | 2
(i3 7] X i 2 =
E'E"J 1 1 2 2
L I r i 2 2
L0 2 2 3 I
Cowrse Assessment methids
Direet indirect
CHE st | 100y
A
It T 1 10) ol CIE 40 marks
i;miFIIIST er Eod Examnation:  Course end survey
A st Prohlem selvinge mrks
et Cipe Study Dield waork (10
||lnilllt- Tntrodduction fo Ioternational Marketing % Howrs

Mlabalization- The Congepl o International Marketing-volution-Adaptatinn-
atermitivmalianion of Indiun Fims- Prodess. Background of lntémational Trade - "ka‘

Urade Cutlook — An Overview of Indis’s Fereign Trade

o

|1‘.u.im:r Internations] Marketing lmplications

T Haurs

Liaisls.

AT = W FO = Functions and Stroctwres of WTO = Principles = WTO Agreements- RTA -
shia’s Paiticipation i BTA ~ RTAs tnder ihe WTE, Inernational Marketing Rescarch
i Vé Bl Dilemoe IdentiGention ol Intenational Madcts=Segmentation-5clecinm-

2

natlld: Internativnal Market Entey and Prodoect strategy

P Hltirs

oncept of Termational Market Entry —Modes-Taciors alfeching selection of Eain dide
Thoosing Markzt Eate Mia. Sundardbestion Vs Adupiaiion o Interpational Mavkets
ctors Iniliencing product adapthon - Trsde-ONF Stnilegy. ~ Prodoe] Quality Decisbns ~

I

Yersion | 0 Semester §

MBA Regnlations-2023



El:::i: ¢ amad Labelting-Provuct laupch and Eifeey<le-lmermationl. Proguct strepy—
ot srghiszy
l!fn]l'.ﬂ: International Beand Building and Pricing 2 Honrs
randing-Tvpes of Broosds-Benelits- Selecting Brand name for Internaiona] Markcting -
in: Concepis - Stratepies for Brand Buoilding — Strtegy — Life eycle cancepl and
categonies - Interational Brmding strstegs, Pricing Decisions — Priving Approache
Factor: influencing Priving decisions-Tems of payment=Types of Credit according o
By of pasinent =
nit03: Indernational Logistics and Disiribution 9 Hours
Hmemational Logisiics ~ Value chain concept - Channels of International Dissribution —
Tvpes of Clhannéls ~ Iniornational Remailing = Imemadtionsl |"mrr|'.:1‘rl$ir_ll_e - Mmuginﬂl
iotemational Logisties, Process of Intersational Macketimg  communication — Togls -
ramew ik India™s Lxim Prficy—Probibivions osd resiicions-1C [ and CTS-EOLL STP,
&Hﬂ:\—h‘lﬁl-lﬂﬁ Frust. Brocimentation-Progedime-Eleciromic meﬁ‘.lg
Theory: 45 1hs Tatosial: - Practical: -- TutalHoors:45
TEXT BOOKS
| Michael &. Crinkosatlkka A Roakainen/Annie PengCui. International Marketing.
blishicr. Cengage Leanting Indis v L4 11 Edition 2023
REFERENCES

| by Bernat, Clavdia Fama pie Alobelli. Manhias Sander. International Marketing
' ment. Spinger Links 2023,

Philip R Catedwa, bobn 1. Grabara, Mary U Gilly Imernmional Marketime, Mcgraw
S b0z, =
3. D Garima Bansal Intemational Marketing Mohayir Books, 2004
(A5 3 1o & Théxry Cound)

14 6.2015 Version LY Semester § MBA Regulations-2023



P23MEASL FINANCIAL SERVICES ; :- 25

Course Dutcomes

At the el of the eourse, the student will be able fo

COl:_ JExmmine Merclyam Banking and its structure.

€O Waalyse the Pre and st issuc management mechanism and SEBI guidelines.
CO3; Examine the Fund hased financial services,

Cld: A pply the concept of Credi enting and Securitization.

CO5: Analyse the nperations of degusitory services and mutual Tunds.

I're-eenpuisite:

i

COro Milpphg

(3T indicmesihestrengthafeomelation)3-Sirong.2-Medium, 1= Weak
Programme Dutcomes (P
COs ror | poz P03 PO POS__| P0G
ol [ TR
Coa 4 1 | I
CoOs - 3 [
Crd a | |
CEs i | 2 [
Course Axsessment methods
. Direct ludirect
CTE Tes L10)
suigrmment Prablem sy ing i
inorCnse Study/ Freld work (1)
iz Introduction o Merchant Banking Bliours

mrudution — Concept and Evolution of Merchant Banking - | unctions - Types — Qualiti

qutired for Mercham Banker - Hecent Developmient & Challenges in Mercham Banking
el Regulstory framework of Mercham Banking- Code of Conduet for Merchant Bankar-
ieneral obligationsand Responsibilitios of Merdhant Banker-SCRA-FEMA-SERI
sriddelines f the Merchanm Ranker ~Merchant Banking in India.

Unith2: Lssie Managemen! BHours
re & st 1ssue Manugemen] —lssug Pricing -Designing of capital Strueture.. Brokers in

e Management& Their Responsibilities-Registee-Underwriters-Types-Boughtout Deals,
test Erfon Deal, Underwriting Commission and Underwriting agreement ~ Devolvemient
ssessmient af an issue e underovriting -Green shoe option- E-IPO- Shore Issues—|ssug
eting-MRI Marketing.
E.lniln&: Fund Based Finaneial Services Hours

14,6, 3023 Version 1.0 Semester ) MBA Regulnions-2023



easing: Meaning and Types of Lessing- Legislative Frameworks relared 1w leasing-
ntroduction v Hire Porchasing: Coneepr and Teanures ol Hire Purchase ~ Problems: -
aetoring: [ypes. Mechamism, Advantages snd Disadvaniages of Facoring. Forfcitings
ypes, Muechanism. Advantages and Disadvaniages of Forfemmg- Bill Discounting- Venturg
apial; Process, Methods of Venture §inancing- Dis-investinent mochanisms- Venurg
itnl Indu=try in Indid and Foture prospects of Venture §inancing- Housiig Finance,
LUnitid: Fee Based Financial Services 8 Hours
mg and Process of Unedit rating of financial maroments. Riting  Methodology -
mroduction W warois Ratiog Agencies. Rating Symbols of different companigs- 4
writksation of Dehtz- Meaning and Feaures. Specisl Purpose Velrcle, Pass throogh
riilicine snd mechanism. Benefits of Securitizntion, 1ssues ol Securitization — lnsuronee.
Il’lll-'r[lﬁi Diepository Servicesand Mutual Funds ] e
ihory services: Role and Advantages of the Deposiors svsiem, NSEDL and CDSL
Jepository. participamts and their roles. Siock hroking =erviees ncloding SEBI puoidelines.
futual Fund: Structure of Munml Fusds. Types of Moozl Funds, Exchange Traded Funds,
lge: Funds and Advantages of Mutal Funds. Accounting Aspects and Pecformance
“valiation of Mutdal Funds and Regulutions.

Theary: $5Hrs Tutorial: - Practicsl: — Totallours:45
TEXT BOOKS
-5, Girrusamny . Merchant Banking and Tnancial services, TataMegraw Hill, 4%

b Faition 2013.

REFERENCES

. wshkin, Financial Markets s Tnstivuniens, 8fe. 2017, Pearson Indis Education
CrV ices

2 [Miachiraju, Indian Finamcial System. Vikas Publishing House, Sth edition.2019,.

Ithole. .M. and Jiendra Mahakud ~Financial Institutions & Markeis—Siructure,

3 Kivowth & Innovstions™. TMH £ edition 26117

4. [Pathak. Indian Financial System, S¢.2017. Vearson India Educaion Seevices

(Uhis is for a Theory course)

f_nl'.:';“i. l.IMl
P Hiasd of e Japortman
8002 Saiem-638 005-
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SECURITY ANALYSIS AND ] T Lele
23N ;
BASLS PORTFOLIO MANAGEMENT

o
=
=
e

Cowrse Ouicomes

At the end uf the course, the student will be able

COL: | Discuss the theoretival and praciical hackground in fnvestments.

coz: Apply the concepts of funduental and technical mmilysis in invesiment

CO3: | Apply the theor and practice Portiidio managemen.

COd: Identily, assess antd valie equity wing voriops models

. Apply thearies mnd technigues in making sound nvestment decisions in the
cak partiolio

I're-reguisite: !

i

COPO Mapping
(37201 indicates the strength of correlation) 3-Strong, I-Medium, |-Weak

Programme Outcomies {POs) sl Programine S E i Oisroomes ( PSOs)

Cos POI PO P03 POA PO6
(8] ¥ 2 - |
co2 3 2 | - I i
03 3 F & 2 i I
Cod 3 I 2 1 I
COs 3 2 | ] I
Course Assessmient methods
Direct Iudirect
CIE Test 1 (10)
IE Te 1 (10) TG AlboRRde |
Qui 11 (5) Semester Eod Examimation: 60 | Course end survex
Assignment Problem solving ks
| SeminarC ase Study/ Field work (10) =
Unit 01: Natore und Scope of Investment Munagement i Hours

Meaning and Mature of Investment- Objeciives ond Process ol Investment- Investment versus
Speculution, Investment Alematives and Thetr Evaluation. Invesimem Avenies - Basics of
stinch markets- Securities Trading- Recent Pevelopmients in Stoch Marker

Unit 02: Fundamental and Technieul anulssis | 9 Hours
Fundamental Analysis: Economic ﬂnnl;rsih_lum';ﬁf;hm'mnmm Anabvai
Framewark

Techmenl Analysis: Basic Tenets of Techinical Anadvais = Do Theors — Helovhr of S1ock
Prices — Major Trénds - Charts-and Teend Lines = Resstance and suppuart | ines — Different
Pafterns, Ellion Wave Theors. Moving Avernges- Breadih of Starket Momentmn- Market

14.6.20235 Version 1.4 Semester 3 MBA Regulimions-2023



bendicators-Technieal vs Fundamenial Analysis-EfTicient marken thear.

Unit 03: Modern Portfulio Theory 4 Hours

Pt 1l Thiory: Inimduetion 1o portlolio mansgersnt, Meaning of Poarfilip Manseement.
Phises of Portfodio Management-Evolution of Portfolio Managenent-Role of Mordofio
Miroge: - Risk ond Retumn of Poctfolio-Diversitication-Pondolios . with mare tean fwe
stcurities - The Benefits of Divervification. Diversifieatn and Portinhne Risk. Portfiskia
Retrn and Risk, Measurement of Co movemenms in Secirits Rewurns, Caleubation of
Portiolis Risk. Efficien Frontier. Optimal Portiolio. Capital Asser Pricimp M
Assumiptions — Inputs Regquired for Applying CAPM, The Capitul Marke: Line — Saurnin
Market Line, Markowitz portlolio theory,

Limii 14 Equity Valuation | Hoers

Equiry Valoution: Balance Sheet Techniques- Book v, Liquidation value. Replacement
virnt, Discounted Cash Flow: Technigues: Dividend discount model, Free el M model
Retative Valvation Technigues: Prive-camings ratio. Prive book value rarho, Priecssalcs rativ.
Unit US: Portfolie Revision, Selectivn and Evaluathon I 9 Hours

Sehection of optimal Portfolio-Meaning of portfolio Revisipn- Nead for Revision - Mortfislio
Revision Sirategies. Maaning of Portfolio Evaluation - Need for Evaluation- Pecformance
Fvalidon: Shipe’s.  Trevnor's ond . Jeasen's - Memdure for Portfislios Perfimunee -
Femmubition of Porfolio Stnaegy, Selection of Securities,. Portfolin Esecurion. Purfuliv

Bevianm
Thetwy: 450 fatasinand Practical:— | Total Hours: 45 Hrs
TEXT BDOKS

i Bhalle VK. Investment Management: Security Analvsis and Portfolio Manageaneni,
* | Sultas Chand, 2010, 19th Edition. 2013 New Delhi,

REFERENCES

| | Ivestment Analysis and Portfolic Management, Chandin, I (Tate McGraw Hill |

Publishing C'o. Lid.) 6ih editlon, 201 7.

1 5. Kevin, Security analyvsis snd Porfollo Management. PHIL 2010, 2nd Edition. New
| Delhi._

E TTEE Suthyanarayuna Security Analvsis & Portfohe Mapiagement. DHaonen
M| Publishing house 2018 i
i Prasanma Chondra, Investment Anilysis und Ponfoliv Management, MoCirow 15l

Lducation { India) Private Licl. 5th Edition, 2019, \“/X

Prol.D=.p.x. angani,

14.6.2025 Vitshou 1.0 Sentestey 3 MEBA Hwtﬁwﬂﬂh m.*._h'"“‘
Uﬂ!ﬂi of rmnmhw




PZIMBASIY BANKING MANAGEMENT

fat
=
=
[

Course Oulcomes

Al the end of the course, the student will be sble to

COI: Explain the working of Indian Banking svstem and regulatory framework of
Banks in India.

coz: Identify the Banking products and services and develop suitable strategies for
effective risk managemeit,

CO03: | Analyse branch operations in the face of Changing rechnology.

CO4: | Compare and contrast different payment and settlement of Indiun bunks.

COS: | Analyze the evolving trends and chullenges faced by the Indian hanks.

Pre-requisite:

COFO Mapping
(372/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

Programime Outcomes (POs) and Programme Specific Outcomes (PSOs)
P01 PO2 3 P04 POS PO

col

co3

Yol | el | el | Tl | Mt
IJ]HHM

[ it e | i
[y Y [ [ -

Course Assessment methods

Direct Indirect

CIE Test 1(10)
Chuiz 1{5)

CIE Test 11 (10) Total CIE: 40 marks
Quiz 1 (%) Semester End Course end survey
Assignment/Problem solving/ Examination: 60 marks
SeminarCase Study/ Field work
{10)

Umit 01: Introduction to Indian Banking System 2 Hours

Overview of Indian Banking system — Structure -Functions — Key Regulations in Indian
Banking sector — Econemic Concepis related to Banks — Role of Banks in the Financial
System - Central Banking ~ Bank Navionalization in India - RBI Act 1934/ 2006 ~Banking
Repulation Act 1949- Negotiable Instruments Act 1881/ 2002 — Insolvency and Bankruptey
Code 2016 - Asset Liability Management - Financial Statements of banks — Balance Sheet -
Income Sutement - CAMEL analysiz — BASEL .

Unit 02: Managing Bank Funds! Prodects & Risk Management 9 Hours

Types of Banking - Deposit and Non-deposit sources — Types of Customers - Various credit
Products’ Facilities — Fund and Non Fund based products - Prinaiples of Lending - Document

14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023



and provecures - Priority Sector Financing and Government initiatives — Ancillary services-
Know your Customer Guidelines — Different modes of charging — Types of collaterals and
their charscteristics - Banker-Customer refationship - Banking Ombudsman scheme -
Financial Distress -Signal to borrowers — NPA Management - Risk Management — Credit
Risk - Market Risk — Operational and Solvency risks - SARFAES] Act.

Unii 03: Branch Operation and Banking Technology 9 Hours

Core banking - Branch Computerization — Banking sofiware - Bank back-office management
~Inter braich reconciliation ~ Treasury Management — Data Centre Management — Network
Management — Knowledge Mensgement — Customer Relationship Management — Al in
Banking.

Unit 04: Payment and Settlement System 9 Hours

Paper bated and ¢ payments - Mational Payments Corporation of India - High value
Payments - Regl-time gross seftlement — SWIFT- CFMS- Electronic Clearing Service (ECS)-
Mational Slectronic Fund Trunsfer (NEFT) Money Transfer Service Scheme (MTSS) -
Retzil Payments - Avtomated Teller Machines (ATMs) - Electronic Funds Transfer -
Immediate Pavment Service (TMPS) - Bharat Bill Pavment System (BBPS ) - Card Payments
- POS - Mobile Poyments — BHIM Aadhar Pay - LIP] Payments - Bharat QR Code - Digital
Willets — Bank Wallets - Private Wallets — 997 service — Payment Gateways - Aadhar
Payment Svitems — Micro Payments - Micro ATM - Cheque Truncation, MICR Cheques.

Unit 05: Contemporary Issues in Banking % Hours

Recent rends in Indian banking — Neo Banks - Rural banking — Problems and Prospects in
Rural banking - Green Banking - Financial Inclusion — Microfinance institutions - Digital
Lending - Cybererime — Cyber criminals — Internet crime, Frapds — Computer Hacking &
Hackers- Cyber security — Fraud detection and Prevention Mechanisms - Implementation of
hardware and sofiware-based firewalle — RBI Initimives on Dighal disruptiops - Central
Bank Dig tal Currencies.

Theory: 45 Hrs Tuartorial: - Practical: — Total Hours: 45

TEXT BOYOKS

| Indian Institute of Banking — Principals and Practices of banking — Indian Instinute
2 of banking finznce = Macmillan education = January 2023

REFERENCES

1 Indian Institute of hanking - retail banking wealth management - Indian Institmte
3 of banking finance — Macmillan education — January 2023,

% R.K. Gupta Himansho Gupta, Credit Appraisal & Analysis of Financial

14.6.2025 Versian 1.0 Semester 3 MBA Regulations-2023




staternents, Notion press, January 2023,

Rahi Naruyana Misrs, E-Bankig Management, Disco ishing h
Y | ., ISBN:9789350567883, S A,

Suresh Padmalatha, Justin Paul - Manasgement of Banking & Financial services —
4 Pearson education, 4" edition.

5 Kanhaiya Singh and Vinay Dutta - Commercial Bank Management — McGraw-

Hill Publishing House, Reprint edition 2017,

(thix is for 2 Theory coarss)

Prof.Dr.P.K. ANJANIL,

of the Jepa
H“#hg‘nmrﬂ't Siidias,

M
Sona ol of Techrology.
mmr;r-ﬁal 005.
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PIIMBASIS FINANCIAL MODELLING

Lo
=]

Conrse Outeomes

At the end of the eourse, the student will be able to

COl: Fu!s_iun and construct useful and robust financial modeling applications.

Co2: & ine the valuation modeling in Finance.

CO3:  Create Models using spread sheet tools and rechmigques in Exeel.

i analysis and DCF

deatily the models and analyse the impagts of financial decisions related ta

velop various Portfolio Models.

[Pre-requisite: Data Anslysis using Spread Sheets

COPO Mapping
(32 lindicatesthesirengthofeorrelation) 3-Strong. 2-Medium, 1 - Weak
Progrimme Outcomes { POs)
COs PO PO PO3 P04 P05 POG
Col 3 2 1 |
co2 3 3 2 1
Co3 3 2 1 | 1
Cos 3 3 1 2 l
05 3 3 ] | |
Conrse Assessment Methods
Dicect Indinect
grment Quiz / Seminar (10)
CIE rest 1 {10) - Theory otal CIE: 50 marks
CTE rest 11 (10) - Theory End Examination: 50
CIE test 1 (10) - Theory izt ariay
CIE test IV (10) - Laborlory  [SEE- Theory (25 marks),
aboratary (25 marks))
E:ﬂﬂl: Introduction to Financial Modelling & Built in Functions Using 6 Hon
read Sheets =
ntroduction to Financial Modelling- Need for Financial Modelling- Steps for effecti
ial modelling, financial modelling dos aind don’ts - Excel formulss for financia

licatios-Time velue of Money Models: EMI with Single & Two Interest rates—-Loan

ization modalling.

Unit 02: Valuation

& Hours

14.6.2025 Vergian 1.0 Semesier 3 MBA Regulations-2023




ntroduction fo Yaluation- The importunce o Valuution—nderstanding Enterprise value and

ity value - Companble Company Analysis — Docountad Cash Flow  analysis

Inderstanding unlevered free cashilsw - Forecasting frce cash Now-FCFF and FCFE -

orecasting terminal value = Presen value and discouming Performing sensitivitny analysis-
ting cost ul debi-Understamding amd angls sing WAL

b.luill}: Bailding an Integrated Cash Flow Model & Hours
nderstanding the Hnks between the linuncial statements — |inderstamding circularily —

i tap and formansisg the model — Sehecting model doviers and gssumprios — Modelling
projecting the financial statements = Analyzing the oup -~ Testing the model = Fixing
deling errars = Advanced mudeling teechmigues-tising e modet w ereate DCF analysis--
i analyses with Microsoft Faoel- Basineds Forgaaiting,

it Corporate Financial Modelling & Hours
inancial Rreak even modelling -Corporste vnluation modellimg (Twe moge growii-
siness Modelling for capital budgeting evalusnu: Pasbach penod, NPY. [RE and MIRR -
aleulating profits from a firm s cash Oowe using Excel s Sober ool 1o determine ihe sales
fwme needed 1o break evew. evaluating a fm's opeinting. lnoancial, and  combimed,
verages-undersiand the mmpus and outpats ol capial bidpcting-Using Excel™s ools fog
te Carlo simkthon.

Linits: Portfalio Modelling " 6 Hours
sk, Beta and Annualized Returs-Probalsiliv-Nommisl. Log aormal diswibisiion properies
-Decision moaking uncenainty=Simphe L inear Model-Muhiple | inear Model.

Theory: MHrs Turerial:-—- Practical:3n Total Howrs:60

TEXT BOOKS
avnel Wimston, © Microsoflt Fxeel 202 1-DotAnalssis amd Business Modelling ™,
L h edition, PHI peblications, ( MicnmmdtPrescy, MewDelhil 2017,
REFERENCES
stering Financinl Modelling in Alicrmsaitl I xeed, Alisiale | Day, Pearson
“ducation, Srd Edition. 2012 B
- [Exeel 201900 Analysis and Business Modelling. Wannes L Winstop, Microsoll.
voubeign, E :Mastering Fowmcinl Modelling <A Pradesionil™s Cuide w Building
3. Fimﬂ:hl Madits in Exeel stediion 2003, MoGr Ul Fdusalion. 1
“rig WHolden Excel Moxdelling in Investments " Pearsin Prentice Flall Pearson nc.
4 New Jersey.Sth tidition 2015,

K
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Hs'm List of Experiments using MS Excel-20hours co
Fime Value of Money Applications-Future value of Single cash fow. !
| Fuhure value of annuity
hl_‘_L‘!i-E-‘ﬁl value of Single cash Mlow, Pecsent value of anhuity, Presen mvalue |
2 bl umeven cash fow
3 Loan Amortization, Multi period compounding :
s [FCFFand FOFE .
& Discounted Cashflow :
5 [WACC. Sensiivi analysis <
E:m]h;miw’: Financial Statements. Ratio analysis. Intringic growih, ‘ 3
T Beenaric analysis
g Lovporate valustion modeling {Two siage growth) ?
g Kepital budgeting techribques -NPV, TRR, Paybick period | 3
10 [Lising Excel Solver 10 BEP it
11 [Escel’s wals for Monte Carlo simulation. s
12 Rk Betaand Apnualized Rewm 3
13 Simple Linear Model, Multiple Lingar Mudel. :
4 Jevernges (IR
i5 Case sndy . 3
Prof.Dr.P.K. ANJANI,
14.6.2025 Version 1.0 Semcsier 5 i SE S SHIksS,

B M by ~Gidkss,
Salem -836 005.



P23MBAS16 DERIVATIVES MANAGEMENT

Course Qutcomes

At the end of the course, the student will be able to

CO1: Examine the nature of Derivative contracts and settlement.

CO2: Describe the futures contract, its operation and payoff.

CO3: Analyse the importance of Options, types and valuation.

CO4: Identify the significance of different types of Swaps and commodities
) derivatives.

COs: Examine the important regulations in Derivative market in India.

Pre-requisite:

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak

Programme Qutcomes (PQs) and Programme Specific Outcomes (PSOs)

COs POl PO2 PO3 PO4 POS5 PO6
CO1 3 2 1 1
CO2 3 2 1 1 1
CO3 3 2 1 1 1
CO4 3 2 l 1 1
COs 3 2 1
Course Assessment methods
Direct Indirect
CIE Test I (10)
g?éz’;egi)ll (10) Total CIE: 40 marks
Quiz I (5) Semester End Examination: 60 | Course end survey
Assignment/Problem solving/ marks
Seminar/Case Study/ Field work (10)

Unit 01: Introduction to Derivative market 9 Hours

Financial Derivatives: An Introduction to Financial Derivative Markets, Concept and
Purpose, Types of Financial Derivative Instruments — Forwards, Futures, Options, Swaps and
other Derivatives; Difference between Cash and Future market, Types of Traders, Difference

between Exchange Traded and OTC Derivatives.

Unit 02: Forward and Futures Contract 9 Hours

Financial Forward and Futures Contracts: Specifications of Forwards and Futures contract,

Concept, Characteristics, Types of Financial Forward Contract; Equity Forward, Currency

14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023




Forwand. omd and Inierest Rate Forwand, FRA"S, Hedging using Futures. Types of Fumies
Comravis = Steck Funre, Index Future, Correney Funuee, fnrerest Rate future and
Commo ity (unsee marka: Margin requirsmenis.

Limit 02 Diplions Contracl o Hours

Finaneia | Ogtusns! Comcept. Chdracterisiios and Types of Financial Opiions: Stock Options,
Index Opliome, Currency Options, Conurodity Options, Interest Rate Options, Exchange
Truded Uipticns, OTC Optiops, Call and Tha Options, Américan apd European Options.
Imeinsic Vabod and Tonie Value of Uptions, Option Pricing models, Difference between
Futare ded Ohptlan contracrs

Unit 04: Swap Cantrac 9 Hours

Swap ConractMeaning. Diflerence bethveen Swaps aod Fulures: contragt, Types of Swap
Contrecs. Intcrest Wate Swaps. Comency Swaps. Commodity Swaps, Role of Finuncial
Imermefir. I loating Rate Motes, Credit Risk,

Unit 03 Dervatives: Indian Context 9 Hours

Evolutiven of Derivatives Muarker in India. Regulations — Framéwork. Securities and Contrasis
(Reguliion) Act. Coidelines of SEBI and RBIL

Thieory: 45 His. Tﬂﬂﬂ;—h . Practicul: - Total Hours: 45

TEXT BOORS

| Lo & HUIL Options, Futures and oiher Derivative Securities PHI Learning, 10™
© | Ediim.2018.

REFERENCES
o | SSS Kumar, Disancial Derivatives, PHI Peblications. Sthedithon Jan 2012

pEs

| Chighi Maheshwart . Financisl Dervatives: 1he Curreney and Rates Facior, I,
= Peiiison, 2012

5 | Clupta, Vinancial Therivatives — Theory, concepts and problems . PHI publishers,
: T edivions 2007

4 MR Parasuraiian. Fondamentals of Finangial Derivatives , Willey India. 3rd Edition.
T

e g s g Theiowy gastivsyts

Prol.Dr.P.R. £}
Head of tip W,
hm of Tachrolegy,
Seler-838 gos.
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PIIMBASIT RISK MANAGEMENT

rse Dhdcomes
1 the end o 1he course, the student will e able to
COL: Apply the concepts of risk and risk manspement.
COL: Ay and evaluale variows risk eyposuses.
CO3: ::nhi:fﬂl,:' a4 siitable risk assessment wechnique for quulittive risk analvds i various
£ L] LLI R
CO4: Evalume ihe strategies that can be emploveld to masage threats ard oppomunities.
COS: "._‘.u.plnr't.: corporate governance. risk oversight, internal comtrol, and asstrnce issues
n a phehal markerplace.
reqiisiie;

ot | =
= (=
==
L ir

e

COMD Mapping
L3700 idieaes the strempth of cortelation) 3-Sirong, Z-Medinm. | -Weak

Progrunme Cutcomes (P05 and Programme Speciiie Outcomes (1°505)

Cix | il PEY2 PO3 P O PO

Cidl k) i !

Co2 3 4 | ]

L3 i I I

COq 3 ? | | I

CO5 3 i
= = Course Assessment methods

Iirect Indirect
CIE Test [(100
x

G s bty Total CIE: 40 marks
(Quiz A1 (5) E::mc!dur Fnd Framination: 60 | Coprse end-survey
Asigrment gsbloan solving arhs
[Seminng Case Stugh © Field waoek {10)

[Umit 012 Intraduction 1 Risk and Risk Management % Hours
caming of Rish und Lncertaliny. loss, perils. hazunds -Types of Risks | Firgmcial i Mo

inanciol Risks, Individual and Group Rishs. Pure and Specdlative Risk, Stie and Dy oniie
sk Quumtifiable and non-quamiffable sk - Hisks for Financml Institusions - Clagsifying
wre riska. Rish management — Objectives of risk management — Risk managemen process -
dentilving and. cvaluating potentinl Josses Selecling appropriate lechaigue lor treting loss
posie — Kish Dnancing = linplementing and Sdminiztering risk managenient progrem -

| risk pomagement — Loss fivecasting- Risk Management by Indivadusls ol
Tl inns

Unir 82: Risk Wdentification and Messarement 9 Hours
rqs.lrm-a Risk Faposures-dndividual Expeosiis-Exposures of Physidal Asseis -Exposures. ol

inapcial Assers =P xposores of Hioan Assets -Exposunes to Legal Laabiliny - Uaposune

14.6.2025 Versian 10 Semesier MBA Regulations-2023



‘ork-Related Injury-Basic concepts torm  probahiling amd Sutisiics - Evilusting
requénsy and Severity oF Losses- Risk Coptrd- Risk Panancing  Technigues-Ri
Managenent Decislon Methads-Pooling Arrongements and [iversificilion of Rish - Risk
Assessment, Analysic Evatuiition. Risk Comtrol and Vrestinent - Risk Reduction - Trapsfer
psdd Shasing of Risk - I limingtion =0d Retention of Kk,

Unit 03: Financial Murket Rish 9 Howrs
Diverview ol the morkels for iierest bearing nstroments. Time valoe of mowey -and

dlscounied cash Tlow anabysis. derdifying and misessing intereat rate fsk. Evalinting foterest

r:ur.‘: risk, Managing interest rate sk, fnterest rate fisk managément Instruments: shon lerm.
neresy rase risk maonagement Irstiumens: fonger e Idemitving and assessing forcign]
xchange sk, Evaluating loveign cxchange e fish. demilying and mscssing liguidity rish.
“valuarng liquidity fsk, Mamagms lowidiny sk

anlt 4 Risk Trearmenr % Hours
nirisdusc tion 1o risk treasment. [vabuting and selecting rsk control mechanisms, Identifving.
ilbocating. and resburcing sk comirals, Momitaring, reviewing. and reporting on risk

somtrofs. Risk fmoneing mechanisms, Business cominuiny managimen

bl'nli P5: Risk, Governance sud Cuollire 9 Howrs
r'unumt.gmtm. 133k oversight, intemal control and assursnce. Strategic planning
sk masugement, Risk perceprion and buman behavious. Risk culre. business ethics. an

urganisitional change, Hisk managemen perfimance. Repatation fisk management

Theary: 45 Hrx Tutorial: - Procrical: — Total Hours: 45 Hrs
TEXT BOOKS

' Cizorge E Rejda, Principles of Rish Mamagement and Insurance, Pearson Education,
~ L™ Edition. 2017.

REFERENCES

Livington and Nichaus, “Risk monagement and Insrance, Tata MoGraw  Hill
Yablishing. New Delhi 2 {'diilon, 2017,
5 feasom, R oand L. Fleming. Essostials of Emerprse sk Management: Proctica
K oncepis of ERM for General Misugers, 2018, Business Expert Press.

P'Hmlk R: and 15, Chard. Fssepnials of Financial Risk Management: Practical Concepis

of the General Manager, 2015, Business Expen Pross.
4 tark 5. Dorfman & David AL Cadier, Introdiction 10 rish manapement & Insurtince
 (Pearsan. 10™ edition, 2005,

-

(bt i for o Theory course

Prof.D:.p.X. K1
Hﬂﬂ ot the Jepartmen, '

14.6.2013 Vemion 10l Semesier 3 MBA RGP0} Tachnolagy
Salem.836 005,




PRIMBASIR

PERSONAL FINANCE &

FINANCIAL PLANNING

Course Quicomes

Ad the end of the course, the student will be alile 1w

COL: | Apply financiil principles 10 demomsirate sound. practical decision-making in

personal linancial siiuntions,

€02 | Analvic The varsis txpes of insurance and rebite this information o persomal |

nigecds,

CD3: “F:“Iun;; varioas vpes ol credie understand costs and how to otilize them 1o the

biest-advaniasy,

CO4: | Examine investment strmegies comsidering usset allocation.

CO5: | Discuss the hasic principhes of taxes and lmplanent ¢ffective tax planaing.

Pre-reguisite;

COMO Mapping

(3721 indieates the stremth o) correlpiog) 3-Strong. 2-Medium, 1<Wenk

Programme Oulcomes (POs) and Programme Specitic Oucomes (PS0s)

COx PO 54 O3 Mo (8] P0G
coy 3 1 | | l
€02 3 F I |
€03 3 3 | [
@E 1 : [ | [
CO8 3 2 o I -
Cirnrse Assexsien | methods
Direct lodireet
CIE Test 1(10)
?&zﬁ}u o Tousd C1L: 40 marks
Quiz 11 (5) (%) Semester Bad [ saminaibon: Course end survey
AssignmentiProblem solving! Wt P
Seminar/Case Study/ Field wiek (10} e

Unit 012 Introduciion to Financial Planning

9 Hours

Finaneial Planning = Nedd and [mpartance - Determinants of Personal ingome - Process of

financial planning - Investment Oljective - Thne vahie oF mivcy and s applications -
Persomal financial stutements - Cash fow and debe nmasnagentem - Floamde edugation,

Unit 02: Risk Analysis & Insorunce Planing

9 Hours

Risk management - Imstsrunee deciston in persoml Tmancial planning - Benelits - Varibus
Insuranee Policiés - Steaegies Tor Gieneral Insumnce. Lile losumnce, Molor  insuranee

Medhcal Insurance.

14.6.202%
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Unit 83: Managing Credit & Retirement Planning 4 Hours

Basic coneepts of credit — Credit statements - Eaderstanding Jiony instalment Toans work —
Calculation of interést - Compuitation. of Finanee chatpes - Retiremens need anatysis and
wechaiques ~ Development of retirement plan - Vardous retirement schenes - Employees
Providern Fund (EPF) - Public Provident Fund (PPF) Superanmistion Fund - Gratuity- Other
Pension Plan and Post- retiremaent counselling.

Linit 04; Investment Manning % Hours

Affisrdanke Housing — Mannging Health expenses - Risk Retam Analisis « Mol Fund -
Srock Murker- Derivatives- Assel Allocition = Investment drateings » Posthilo comstmction
amd Revyision,

Unit 0% Tax Planning W Hours

Ipcomme-tax consputation for Indivithaals - Sieuiory provisiens pergining w Copial Cains
and indesation - House Property « Deduction and Allowances - Nen-Restdem Tadian tax lows
and Tax Mansgement Techniques.

Theory: 45 Hrs Tutorial: -~ Practical: — Tuonal Hours: 45
TEXT BOOKS
I E. Thomas Corman and Raymond E. Forgue, Personal Finnnee, publisher Sootbest-
| Western Cengage Leaming. | 3th edition 20/ | Eo—
REFERENCES

I Criiman, Joehnk & Billlngsley, Personal Finenciul Maning. CLNGAGE LJ;turnEug-___th-
| edition 2011,

5 | Jack R Kapoor. Les R Dishay. Robert J Hughes. Personal Finasee — Me G 1Hill
— | Bdhearion, | 3vh Edifion, 2017,

3 | Manish Chautran, How 1o be Your Own Financial Plansner in 10 Steps - Sciwork 18
" | Publications i, Lad in hardeover in 2013,

3 National Insurmnce Academy. Bagics of Personal Financiul 1Mlansing - Cengipe
| Learning. 1* edition 2010.

e

idhilg b6 dof i Thiory coidic)

Prof.Dr.P.K. ANJANI,
Haad of the
inr:ﬂ : :ﬁ nnology.
Cotlagr of T
Saler 843 ?;uﬂ_
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PLINIBASID FINTECH }~='L

Course Outeomes

At the eml of the course, the student will be able 1o

COL: | Apply the oomeepis of FinTech andl eritically evaluste irs 1ol in (nancial services

C02: | Biscuss e coneept ol new operatinz models in banks,

CO3: Use the concepts of FinTech in wealth nanagement. personsl finanee.
Munagement and misurance techmslogy .

CO4: | Examine ciyplocumencigs, risk asseciated with erypto marka anid cost involved.

COS: | Disouss the various anabytics tools wsed in the finepcml swrvive imbusin .

I"re-requisite:

A

COPO, Pso Mapping
(37271 indicanes the sirenggh of corelation) E--ﬁirgr_lg .M. |-Weak

Programime Outcomes (POs) and I'mﬂ-mmn'he Spexi e Outesimes { PSOs)

Ciis P POz O PR POY
Cel 3 1 il
o2 3 | |
s | I I =5
i 3 2 1 |
COs 3 3 1 |
Coiirse Assessment methods
Dhrect Indirect
O Fest | 1K
Dz 1 13)

. Total CHE: 40 marks
Assisimwentifroblemn salving’ it rks
SemvinurCase Study? Field work (10)

Umit 01 Intvoduction 1o Fintech and its applications % Hunrs
FinTech. prospeets and potentinl jssues wilh FinTech - Mistors ond Global Finlech
investments Digital banking -lnpact of digital technology on haking sector- Uhanges in
custimer busing  behavior -new age pavinenls and remitapies-socinl  miediz  haséd
remiimees-Lignal Mongages-Cilobal Financial Instrumenms, Asset Manpgement and (aplial
Murkets,

Ulinin 002 Digatal Payment I Howrs

Wew Generation Cominerce-Foim ol sale evolitivn (POSE  m-05  husiness model-m
Watlleis-Stnan credii cands -1 -commeree- Crowd uniding and Crowadl mvesiing -P21 lending
{obo adyiming= Finlech and Global Feonomy-New opermting models for banks<Banking s
service and (pen APlsC I-I.:H.Iil implementation - Neo  banks-Chullenger banks- CROC

— — | —

s 2028 Versun 1.0 Semester3 MILA Hepulitions-2023



tCewtral Bank Digial Currencies)

Unit 03: Internet nf Things | 9 Hours

Big dni in the Financinl services ndustov-Intemet of Things (10T) - J'I'ZI?lT in Fimmgisl
Servoet-lnmnaitive wealih - mansgement-Personal  Fmance  Mamagement-Insor Tech-P2P
imsuran e Block ehained msamnce-Risk assockfed with Grvpio markel-Cost associnted wilh
crypio markel investment-Cryplocurreney wallets-

Unir 04: Block Chain Technology 9 Hours

| Blochckam-Components ol Blockehain  -Public' and privole  keys-Crypto  curmencies
Distritused Tedgeérs- Impact of Blockehuin in Financial Services - Applications of Blockchain
in Financial Seivices-Clearing and Setthement -Anti Money  Laundering-Al sad Generative
ALIGES Al echnoalogs

Unit 05: Fimancial Analyiics % Hours
Fimancral analyticy applications in corporme finance- predicting continiois variahles — cosis,

productaon, revemees, peofitl inancial anaivtics applications m banking- eredit evaluation
using ¢ossification. erossselling -wnd upselling Gnanscial prodicts using recommeidation
svstems, identily g a-rlsh customers In lending. reducing churm in eredit cand cestomers.

Theory: 45 Hrs Tutorial: — Practienl: - Tutal l:iu':m 43
TEXT BOOKS =1
j | Samjay Phadhe (20200 Fintech Futore: The Digital DNA of Finance. SAGL
| ubfications.
REFERENCES

|| Iehusive FinTech: Blockehmin, Cryprocurrensy-and ICO. David Lee Chuen and Lindg |
"L ow Waorkd Scientific Publishing, 2018,

5 | Parag & Anupwadiar (2008). FlaTech: The Technelogy Driving Disniption in the

— | Fineneial Servives Indusirs, Averbach Poblicarions.

3 | Susanne Chishu aml Janos Barberis (2016). The FINTECH Book: The Financial

— L leehnology | landlodk te Invesioes. Frmmepreneacy and Visionaries. Wiles .

P E:Ili:;hulhuin Application in Finance, Peter Borovvkh, Blockehain Driven. 2% Edinion.

(Ehas is Do o | bevars ainiarse
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P2IMBAS20

INTERNATIONAL FINANCE

Course Oulcomes

At the end of the eoirse, the student will be able 1o

Col: [ xmine the matere and siruenire of international Ginance.

02 Analve the impostance of Exchange Rate in Foreign Exchange

CO3; Anahyse the structure and Tunctions of Foreign Exchange Marker

COd: Hiscuss the signilicance ol varions market instruments io global kit _'

=
Prb-rtqui:ﬂn:

COs: Amilvse the risk factors and expesures invelved in Foreign Markets.

COPO, PSO Mapping
{3720 indicares the strengih of eormelinion) 3-Swrong, 2-Medium, |-Weak

Programme (itcomes (P05 and Progrsmme Specilic Outcomes {PS05)

COs rol PO PO3 | POR POS 'O
col 3 | | |
co? 2 | I i
Cis 2 | [ '
o v, [ 2 2
| e 2 | 2 2
Conrse Assessment methods
Iirecy Indirect _I
CIE Tewt 1410 |
] . & |
grlé{il:: III (10) ::”i e - .
Ouie 1) 3) Semester End Examination: 60 | Course end survey
Assignment Problem sulving! B
Seminar'Cuse Stody/ Field work (101
Limit 01 Oxverview on Glohal Financinl Environment 7 Haurs

Nature and Scope of Intermationad Finaoee - Structure of Balance of Pavments — Equilibriom
and scquilibrive,  Imemational Mondsry System = Special Commedity Standand -
International Maonelary Svatem: Gold Standard- Breton Woods System of Exchange Rine -
IMF = Flexible eschange rate regime. the current exchonge rate amsngements. the Exonomng
and Monetary Llnkon (EMUY = Interest rates in the Clobal Money mirkets.

Exehunge rate

Uit 012: Dmrernational Parity Relationships & Forecasting Foreign

2 Mowrs

Mobsurtng exchonge male movements -Exchange rmle equilibrium — Eaciars etfecting hueign

1482025

Version 1.0
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exchange rate- Fovceaging Toreign exchange mies Imerest Rate: Parity, Purchasing Power
Parity & International Fisher effec. Covered Interest Arbivrage.

Uit (13 : Foreipn Exchange Market % Hours

Function and Streciure of the Fores markets, foreizs exchange market participants, Tvpes of
transactions and Seitloments Datés. Faghange rte guolitions, Neminal, Real and Eflective
exchanpe rates. Exchange rie behaionr-Cross Rmcs- - Arbitrage profil in foreign exchange
markels Swifi Mechamsn,

Uit i4: International Financial Markets and Insronments % Hours

Foreign Portfiolio Investiment. Internntional Bond & Fgoite market. GDR. ADR, Inermational
Financial Instruments: Foreign Bomds & Votobomds, Cllobal Boods. Floating rate Motes, Zeno
coupon Bonds, Intermational Money. Markets, Intermational Banking services ~Conespondent
Bank. Represcatative offices. Foreign Branches. Fosvvard Rate Agrecments,

—

Unit 03: Foreign Exchange Risk Fyposure Y Hours

Foreiga Investment Decisions ~ FDIs and Flls. Type of Risk — The Risk management process
= Foreign Exchange Exposure -Trmsaction exposure - Transkition exposure- Economic
expasure- Political Exposure- Management of Interest rate exposure,

Theury: 45 Hrs Tutorial: — Practical: — Total Hours: 45

TEXT BOOKS

b. | International Finaocial Managemen - Bhalla. ¥ K, 2014, sulian chand publishers.

REFERENCES

l. | International Financial Munagement - 5 Kevin, PHI Publishers, 2002

Imemutional Financial Manazement — Viupiakesh Sharan, fie, PHI publishers, 2012

2
3 | International Financial Manugement — Jain, Pevrard® Yadav, Macmillan 2010,
4. | International Financial Monagement— Apte I* G. 6% TMH. 2011,

il g ot o Theory couste|

Prol.Dr.P.K. ANJANI,
Mead of tha Teparimeani,
!mﬂnrm:'f !
EH:!LF-B:EE L H{EE"S
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PERFORMANCE L T ¢ | €
FMmASH MANAGEMENT 3 o o |3
Course Quteomes
Al the end of the conrse, the student will be able o
CoOl: Examine the fiamesork of compelency mapping.
C02: Apply effective connpetency models Tor various positions in organizations.
C03: Amalyre i role ondd challenges of perfofmance managers.
COd: Evaliate the pertivmange of individisk and Groups in an orgmistion.
COS: Deesign aod implement an cfective Performance Management System,
Pre-requisite:; =
COMPD, PSO Mapping
(321 indicates the stremgih of eorpelation) 3-Sirmsg, 2-Medinm, 1-Weak
W Outcome (P} und Programme Specific Ouicomes (PSOs)
COs kT O ¢ 1) PO+ POS POG |
col ; % 0 2
cox 2 3 2 !
cos 2 3 3 3 3
Cod 2 b [ 3
CO3 i
Cunrse Assessment methols
Direct ] Indirect
CIE Test1 (1) '
E‘;‘{.ﬁ;{ﬁ"u i Fotal €15 40 marks
i 1l | Semvester End Pxaminztion: 60 | Course.ond survey
Quiz. |1 {51 | ks
Asgignment Problem salving
SeminarCase Siudy/ Field work (111} |
Umit 01 Introduetion to Compelency 9 Hours

Concept and mwesiiing of compeience. livw churacteristics of cosmpeteney. lecherg Heors,
Need and building Competency Tiamerork. ElassHivation of competencies. 'fraditionsl HRM
¥s, competency based FIRM. Comperency Indicators, Compereney Assessinent. and Cose
Study,

Uit 02: Au-pﬂﬂlhn pfl“.umpelﬂe} lu Varisus IIH Fuuﬂluus 1 Hours

R

Based. Performance Mln@rg;@mcm. AR 'ﬂ&:ﬂf MIEESRIR P‘:‘mimi.. Lmrpm-w}-
Based compensation, Case Sty

Unit 03: Performance Manugemeni 9 Hours

Performante mandgenvent ve, periifimnnce ﬂ'ni_‘lpﬁif-#l Aim and ol Performance Managemem

il

1462025 Version 1.0 Semesier3 MTA Resulitinns-2023



ey the-or zanization suceess, Role of HR in performance manseement. Characieristics of good
performince managenient system. Case Study

Unit 04: Performance Management % Hours

Performance Management Process, Performaice Planning. Execotlon.  Assesument,
Review, Renewal and Reconstructing. Linking Pecfurmance management with Stmifegic
plianming . Case Siudy

Unit 05: Measuring Performance 9 Hours
Perfonmonee dimensions. Approache: of Measuring Perfrmance. Measwring Result and
Behavier. Performance Stumdard. KR A s and KP's Ol Stndy
Theory: 45 Hrs Turorisl: 0 Practical: 0 Tofal Hours: 45
TEXTREOOKS
L :-:udhrr Warrior, Competency Momagement - A Practitioner Hand Book:
Nodionpress.com, 202§

L | Herman Aquinis. Performance Munagement, Suae Poblicanion; Sth Edition, 2023,

REFERENCES

seema Shanghi, The handbeok of competency napping. suge pablication. Sew Delli.
" | i Edition 2022 = '

1 A.S.Kohli & T.Deb, Performance Managemem. Oxtord pultication, 2023

3, | ‘ancsh Shermon, Competency-based TIRM. Tats McGiraw UHIL 17 edition 2023

e

(this is lor o Theory coursé)

N5

hﬂ[.ﬂhul';l. ANJANI,
Head of the Deparimani,
Menagens of Stodios,
Sona Colluge of
Saler -636 D08,
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PIMBASIE | TALENTACQUISITION |—— 1 —
Conrse Drteomes
At the end of the course. the student will be abile 1o
CoO: Uindeestiind the concepts of Talend Acyuisition.
o Analyize and evafuate e jobs at various fevels in an organizmion,

Cox | Farmulote the policies and procedures (or the Talont Acquisition fusction,

COd: Apply the varinies wers in Tatent Acguisition

CO5: Brand the employer with vafious sources.
Pre-requisite;

COPO Mapping
(321 indicates the strength of conclation) J-Strong. 2-Medium, 1-Wek

Progesnme Ouivomes (POs) and Programime Specilic Dutcomes [PSOs)

s PO PO PO | P04 103 PO
Co i 2 I 2 2 3
co2 3 2 2
CO3 2 3 v
CioM 2 I 3 2 2
COs 2 2 1 1 3
Conrse Assessment methods
Direet Indireet
CIE Test |10y
U‘"E{I 131 Towal TIE: 40 marks
L FTR R R o bl ‘ .
Q. 1 %) Semeseer End Fsamination: 60 | Course emd suney
AssignmentProblem silving’ b
Seminan Case Stidy! Field work (10)
Epicdil: INTRODUCTION 9 Hours

Tulen Acguition and Reeruitment — Differemtiation — Policy- [-Revroitmen — Outsourcing
= Induclion = Steps in lmduction = Onboarding = Recruitment metrics — Generation Y-
Creneration £ - Recriitimem and Selection in India - Srotegic Reorubment and Selection.
Case Biuds

pE—

Unit 02: UNIT — 1 JOB ANALYSIS AND PROCFDURES FORTA 9 Haoirs

Jub Analysis = Profile Matching — Position Analysis Questionnaire (PAQ) - Job Analysis
methid = Performance Intelligenee Test — Fihbcal Guidelines Tor Psychologleal Tewing -
Steps for Deseloping  Elfective Recrafnent omnd  Selecthon  Stategies - Connecting

14.6.2025 Vemsion 10 Sentester 3 MBA Regulations-2023



Recrumiien #nd Selecting with Business Plans and Strategies. Case Study

--Llnil 03: TOOLS AND ISSUES IN TALENT ACQUISITION 9 Hours

ltraduction — Traditiona! and Modern Recruiment Tools - E-Recruitment- Personndiny Test -
Umaotiorst Imelligence: The Five domains - Benclits of legal complaint - Snapshots on
Labor 1 pas govemning - Dimensions of Ethics in Recruitment and selection- secial medio and
Reeruiiren Frhics. Albised recroitinent ks Case Sty

Unit (4 EMPLOYEE RETENTION ? Hoors

Intralin fn = Impartance OF Retcation - 'I'l_trnﬂﬂr\"i Allrition = Voluntary and Invohmitary
FTwmovr -~ Canses: and Reasans: for bigh -attrition = Foctors Influencing Retention -
Petermaiianis ol Emploves reténtion — Job design = SMR model ( Satisfy-hMotivate-Reward)-
ey rel inthon praciices sirategics and besi pructives. Case Susdy

Lnit 03 EAPLOYER BRANDING 9 Hours

Introdie 1ioni= Meaning of Bmplover Branding — Imporfance of Emploser Branding i Aiddern
Secnark - Rramd Positioning and Differentiation — Brand Yision & Redlity - Benelits of
Emphos or Branding ~ Grand Identiny = Emplover Brand Proposition — Emplosee Value
Prapusition — Employer Drand Management. Employer branding Sirategy. Case Stods

o R

Thenryv: 45 His Tutorial: O Practical: § Total Hours: 45

o el e —

TEXTBOOK

ik, Kvanar Bhattacharyva. Recrniiiment and Selection. Céngage Leaming Tndia
Pt L ul, 2023

REFERENCES

i | Richert 1. Gaewood and Hubert S, Freld. Muray Bamick, Human Resosrce

Sebection. Cengage Lenening, B edition. 2021

Herben G, Hepeman 11 Timathy AL Judge. Joha Kammeyur ~Mueller. S1aiTing
Chrestii et v, Do Ed i, MeGiras Hill: 2024

. |
-

1. | Dol N Harikumar, Br Bmdya M 5. Eaplover Branding. Publisher: Abhijest
| PublEstions, 2023

ithis is br d Théory course)

Prof.D:r.P.K. ANJANI,
Haad of (e ﬁ'-‘:tﬂm
Sona m of Tachnalogy.
Satam-838 005,
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PRIMBASLE INDUSTRIAL RELATIONS L T

)

==

AND LABOUR WELFARE 3 (]

Conrse Cleomes

At the vod of the course, the student will be able o

Col: Exomine the various aspects alfecting industrial velations in Indi:

cou Apply Industrial Disputes Act 1o Prevent and seule ndustrial disputes smieahis
: in their business covironment,

CO3: Develop skills to el’lfmm'lz. handie libour management with mauriny

| objectivity amd umderstanding

COd: Adbrisister labour hegislations and maintain hermonious rebations in

urgnntmims.
| €O8: | Comply with the labour welfare provishons i industries, =
Fre-reynisite:

——

COPO Maupping
(37241 indicanes the srength ol correlation) 3-Strong. 2-Medium, 1-Weak

PFrogromme Outcomes ( POS) and ngmnt.ﬂpdl‘m Ohrrcoines (PR

COs PO P2 POz POM POIs e
ol k 2 I 2 2
- 3 2 2 2
Ceis 2 3 | 3
() I i I 3 2
C03 3 2 ] 3
Course Assessment methods
Direci Indirecr
CIE Tt 1{10)
E?Fi?rl.:j 1u {10} T-:u_aﬁ CHE: 40 marks
Quiie 11 15 Semester End Examination: 60 | Course end snrvey
AssigmmentProblem Solyving/ marks
Semirmun Case Study/ Ficld work (10) -
Umit B0 Introdection to Industrial Refattons 9 Monrs

Comeepd of Indusinal Relations - Factors and Actors in 1R- Importance of TR-Crolden Bules of
ndustrial Helations- Role aod furctions of Trade Union - Colleotive Bargaimng-Workers'
parthcipation in Masagement « High CountSupreme Count Landmark Cases.

Unit 02: Settbement Machineries For Industrial Disputes ¥ Hours

Meaning of dispute-conilict-Las of. Lock out-Retrenchment & Disinissal - StrthessFiems of
Strike il 75 preventisn -Setlement machinerics under (D ActHigh CounSupreme U
|. Lanudmark Cases.

1462023 Version 1.0 Semester 3 SBA Regolatlons-20703




‘Tnit 03: Domestic Enquiry, Grievance Resolwtion & Workplace 9 Hours
Counselling

[ramestic Enguiry - Reasons Tor faking deaiplinan sonon « Steps in dosciplinary proceduse -
Girievance Hesolution - Need, Importince & Grlcovance handling procedure -Work Ploce
Copunseling < Tvpes & [mportance- High CourtSupreme Count Landmark (uses.

Fmit 04: Lahoar Legishations: 9 Houys

Important Labour Legislations:  Factories: Al <Industrial Dispute Agt -Payment of Wapes
Adt- Mimimum Wages Al -Industrial Eoploament (Stonding Orders) Aet - Emplovee
Compersation Act - ESI Act - Favment of Geatuiry Act- Emplovees Provident Fund Act -
Labour Codes =10 and s impact on Indisn Labour Legiskations- High Court/Supreme
Jonift L andmark Cases

Liait 08: Labour Welfare 9 Hours

Concept & Ohjectives of Laboor Welfire-Labanr W el e Officer - € lagsi lieation of Wellare:
Statutory and Non-Stamony Welfre Facilites — 1ealih, Safety and Wellare Provisions under
Foctories Act- High Coun Supreme Court Landmark Cases.

Theary: 45 Hrs Tutoriul: 0 Practical: 0 Totzl Hours: 45
TEXTROOKS
| R Sivarethinamohan. Indusitial Refations & Labor Welfare, Teat und Cases, PHI.
' 2017,
& Mamaria, Mamiris, Gankar,” Dynaniics of [ndussrial Relaions”, Himalaya
s Puhlighing Howse 16" Ediion 2021,
REFERENCES
| Arunifdonappa, Mambudin and Sehvam), Industiisl Relations sd Labour
2 Laws, MeChraw 1 1ill, 2nd edifion 2017,
a C8. VinkataRatnarn, Indusirial Retanons: Cifird University Press, 2 edition.
= 207,

(this is lor o Theory course)
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PRIMBAS2Y STRATEGIC HUMAN L T |F|lE

RESOURCE MANAGEMENT 3 0 n

s

Course Cupcomes

At the end of the course. the student will be able 1o

Co1: Linderstand the perspeciive ol stestegic HRM

(C02: | Explain the process of Sualegic Management Provess
CO3

1 Link the HRP and designime wirk sysiems witlh the vompany s stragegy

CM: [mplement strategicatly the tunaons of HRM

CO5: Understand the global perspective of SHRN

Pre-requisite:

o

CO/PO Mapping
(3271 mdicates ihe siemgih of cormelation) 3-Strong, 2-Medium, |-Weak

Programeme Oweomes (108 and qu_grunm: Specitic Ouenmes (PS03}

s PO POz Pt A% PO PO

E'ﬁ! |

w1
d

ol 1

ol

Co

COs il 3

i—l- P | e | B i
| =1
'k
Asii

Coarse Assessmient methods

I¥irect Indireet

Cp— o

CIE Test (10 |

Oz | (3) . ]
CIE Test 11 (10 | ‘l_mnl 11 40 marks

Cuir 11 (5) | Sempster End Examination: 60 | Cowrse end survey

Assignment/Problem soling: [t
Seminar/Case Study | Field work 110) |

Unit 01: lmtroduction 9 Hours

Adopting un investmenl perspective of 1oapan. Resource Mansgemem-Measuring  Human
Capital-1IR issues and challenges i Sitegic Hunman Resource Management-Werk (e

Demogrephic changes and diversily,

Limit 02: Strategic Managemeni Process: 9 Hours

Strategic HR Versus Tradwmnal 1R Process o Steategie Munagement-Bariers i Stealegie
HR

9 Hirirs

Woirk Svslvems:

Objectives of Human Resouree PinaingTspes of PMapning: Design and Redesign of Work

14.6.2025 Version [0 Semoster 3 SIA Regulathons-2023



Systems- Understanding Change and Managing chimge.

Uinit 04: Implementation of Sirategic Homan Resvurce Management: 9 Hours

Stafting- Training and Desclopment- Perfamance  Maumgemenl-Compensation-  Labor
Relatiors- Employee Separation

LUnit 05: Global Human Resouwrce Managemen!: 9 Hours

bmernational HRM Versus Domestic HRM- Culuny Assovancnl- Strtiegic HR Issues in
{Hlabal Assignments- Bullding mubtbcubural organizations.

Theory: 45 Hrs Tutorial: = Practical: — Tutal Hours: 45

TEXT BOOKS =

beffrey A. Mello - Strategic Human Ressurce Momgement, Sih Ldition
l. Cengoge Learning Incia Pye Led, 20 July 2023, Nojds Uttar Pradesh-

201303
5 Feza Tabassum Azmi, Strategc Hinan Ii.ﬁ.:.m.':i Management - Text and
it Cases Cambridge University Press, 20018
3 Jeffrey A Mello, Strategic Humun Resouree Management. Cengage
. Publications. 3ri edition.
REFERENCES

1. Stratcgic Human Resource Management, Paperback by Dr. Murslidhar 1B,
Dr, Avan Das Gupra,Dr, B.S. Mishra, Mrs. 5, Shiny,

]

Strmegic Humun Resounce Munagement- Ao lniegnational Perspoctive, 3nd
editicn, Edited by Gary Rees and Paul I Sminh, Sage Books. 2021,

3. Agarwala, Strategic Human Resninee Mansgcuient. Onfond Publications.
2015
3 Randsll.S. Schuler and Susan £ Jackson: Sintegic Humsm Resouree
9 Managemenl. Blackwell Publishing. 2015
5 Pulak Das. Swategic Humen Resowrce Manigaiment. Cengage Publications,
' 3rd edition 2013

(this 45 for & Tleory course)

pr.P.K. AN '
Prol Depariment,
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MANAGEMENT

o

Conrse Cuicomes

Al the emd of the course, the student will be able

cop: | Feengnize the pay devision that belps the arganization achieve cimipetitive
g vantage.

co2: Adaltviee. integrate. and apply the kaowledie 1w solve compensiim relaed
prioblems in organizations.

Ureromstrate comprehension by constructing o compensation system
C03: | cneompassing: 1) internal consistency, ) eviernal competitivensss 1) employee
cotitribulions. 1) organizational bepcfil sysrems, and 2) adminismation sssues.

COd: | Design rational and contemporary campénsation systems fn modern arganizations

CO5: | Explare the global pay prictices with various indusitics.

Pré-regquisite:

COMPO Mapping
L2 indieates the strength of comelativng 3-Strong. 2-Mediun. 1-Wiak

Prograamme Outcomes (PO] and Programme Speeilie Ohicomes (PSOs)

COs POI [ POX | PD3 [ PO PO o6
(5] 3 I 3
oz I - 3
03 2 | 3 2
M 2 3 ey I
£O3 3 | 1
Course Assessment methels
Direct Todireci
CII- Tiest 1010
Quitz | {3)
ClHE Tesa 1Ty Tl 10 S0 v rhes
Loz 1 (5} Semester bnd Examination: 6l Coarse end survey
Assipnment Problem solving/ earks
SermimanCase Stedy/ Fleld work
LT
Unit 01: Introduction to Compensation Management Y Hours

Iitroduction, rypn of compensation, concgplial fmmework of compenssion management,
Theories of wages criteri of wage lxation Institution] and cullural facioes on compensation
practices Natiomal  differences in comnpensuion Compensation  sysiem  design  issues,
Comnpensations Philosophies. compensation approavhes, Cave Study

Llpbt 02 Seradegic Compensation Planning 9 Hours

Developing a ol sosnpensition srategy I.'Z'umpmiﬁw :‘Ld;u'unr-uge Jab evalution syvaten, fhe

[ Version 1.0 Semesier 3 MIZA Regulations-2023



compencabion structune Wage and silary surveyvs, the wags curve, pay grades and raie rapges,
preparing salary matnis, living pay. significant campensation issues, Variable Pay: Swtegic
remsons [or imcentive plans. adminisering ingentive plans, individatl incentive plans group
mcemthve plans team compensation, USOP: - Performance measiremtont issucs, meentive
) dpplicaron and globalization, Case Study

| Unit 12; Muanaging Emplovee Benefits: % Howrs
I'!'-imurr: andd 1ypes of benclis, emplovee benefits programs securiiy benelits, resremiom

security henefits, health care bencfits, tme-off beneliiz. benefits administrations emplovee
| benelins reyuired by b, discretionars: major employee henclits. emploves services designing
- henetis packoge. Cose Study

Unin 04 Exmuﬁummpﬂiﬂthu ¥ Hours

Elemens of executive :umpﬂumhm and s mamigemenl. Exceutive compensation in an
bnternal onal context - Wage Determination: Principles of wage und salary adminisiration,

methods of wage determination in India; imernal and extermal eguity in compémsation
wstenis. Wape adavinistidion i India: wage podicy in India. wage boards: strucrure, scope
and fupctions-Tay Commissions, Case Study

Unit 05: International Clmpensation ¥ Monrs
"'mtr.-rnminu.ul Compensaion  global  convergence of compemsation practices Pay  [or
performance lim glohal emploves’s practices in different indusinies Emploves benefits anomd
the o CECY pay i glnbal cor Bevond compensation. Case Study

1 beary: 45 Hrs | Tutoriah: 0 | Practical: 0 | Total llonrs: 43
Trrrunng;&_
| Milkovich, Newman & Gerhart. Compensation. TMEL 2011, 1 2tk Edition. 2020
: s

i 3 B 12 Singh. Compensation and Reward Management, Excel Books. 3 edition. 2017

FFERENCES
Compensation Managemem (HE Elegtive-1) MBA (OL) H-Ywar H1-5am (As Per
3 Phe | atest (2022-23) S abies (CROS & AICTE) Latest 202324 Edition
{Papeiback. SIA Team OF Experts)
3 Dipak Kumar Blatischara. - € “oiipenstion Muanagement. 2Edn,, Citird
3 Richimd 1. Henderson, Compensation Management in & K nowledpge-Based World,
_ Pearson Education, 2000, |0h Edition.

Tipomey Deb. Compensation Management, Text and Cises, [neel Buoks, 3

__Ealition.
(ihis s Lo Theors eoimse|
Prof.Dr.P.K. ;
14.6.2024 Version 1.0 Semuester 3 NIEA Regulaimpifagtiir ot Studies,
Bona Cellege of Technolagy.



_ ORGANIZATIONAL L T T
PRIMBAS2G CHANGE AND
DEVELOPMENT 3 o b |3
Course Outcomes

At the cwd of the cotiie. the stodent will be ahile s

€Ok Explinin the peed. Forces and resistance b Organizational Change

02 Describe the process of coganteational Change

Cox Diiscuss the Organicanonal Devélopment and its interventions

oM Analvse the Crganizaional Development imervemtion technigques in praviice
C03: Apply the salutions for contemporary issaes i Organizational Drevelopaent
Pre-requisite:

==

COPO Mapping
(221 indicates the w.n&' correlation) 3-Srrong, 2-Medinm, 1-Weak

Programme Ohilcomes [POs) and P‘uq_ﬂn_:mn Specific Owmeomes (PSOs)

COs POl po2 | POz | POt POS POG |
col 3 i
co 3 | 2 2
CO3 3 1 i 2
Cod 2 2 2
COS l 2 3 |

i Course Assessment methods L

Direct Indirect

CIE Tes 1 (1)

il ) Toml CIF: 40 marks |

Ci 1 £5) Semester End Examination: 60 | Conrse end sarvey

Assignment/Problesn soiving/ i

Seminar/Case Stady? Field work (10)

Unit iz INTRODUCTION TO ORGANIZATIONAL CHANGE 7 Homes
Organizitional Change-Nead and  Philosophy  of organizatiomsl  change -Foces gl
resistnices to Organizational Change-Types of organizotional change. Role of orgasbzalional
chanpe comsdlionts.

———— — e 12 c—

Unit 02: ORGANIZATIONAL CHANGE PROCESS 9 Huirs
Thesrues of Organizathopal change- Lewin's model of change- Kotler's modlel ol change-

Action tescarch model-Burke Litwin Model of organizational change-Influenee of culture (n

14.6.2025 Version 1.0 Semester 3 MBA Regulsions-2023



change.

Uit 02 NATURE OF ORGANIZATIONAL DEVELOPMENT 9 Honrs

Definttinn of Organizational Developmen-1hstory of OD-Values, Assumptions it Deliefs

i OD-Charseteristies of OD-Managing the OD process-Overview of (0D interventions-

typology of interventions based on Targel proups.

Unit04: IMPLEMENTATION OF OD INTERVENTIONS 9 Hours

Teany Iperventions-lmergroup and Thirdspany peacemaking Interventions-Comprehensive

Interventions<Structurd  Infeyventions<Organization  mirroring, third party  peacemaking

terventions

Unit 05 CONTEMPORARY ISSUES IN ORGANIZATIONAL

DEVELOPMENT ) Hours

Tssues in Corsltant- CHenr Belddonships- Resent tiends i Ii!r_gmﬁzalibml Change and

Developroent-Fiitare of O

Theory: 45 Hrs Tworial: Practical: 0 | Total Hours: 45
TEXT BOOKS
. | Organizasion Development: Flow Organizations Change and Develdp Blfectively By

Ilie Hadges: Red Globe press. First Edition, 2020,

REFERENCES

Thomis G, CommingeChrisiophér G. Worley. - Drganization Development and

k: C b svith Mo Tap. UVh Edivion Paperback = 15 May 2023 Cengage Leaming
India Pvt. Lid.. Noida {tar Prodesh-201303,

. Wenddell L French & Ceel] H. Bell, Jr. Oreanization Development: Behavior Scignce
~ [ lmerventions for Organizational improvement. Pearson 6th edition. 2017.
3 Mespak Komar Bhattachaiyya Organizationsl Change and Development, Oaford

© || Publications. 2015, '
P, Sharma. Change Mupasgement and Ovganizational Transformation, Megesw hill

: Publications. 2013, B
5 Coareth _'R.Jnﬁé&.D’r};‘an’izai.i;.um! Thediry Pesigh and Change, Pearson Publications. 7th

edivion 2013,

(1his s [or & Theory course)

Pref.Dr. p. |
Heai of e G ANIANT,
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CONFLICT AND NEGOTIATION L T P
PR RARES T SKILLS 3T 5 |5

[ I"?'J

Conrse ODulcames

At the enid of the conrse, the staileat will be able to

COL: | Compreiend the basics ol Contlict management. approsches, and process
CO2: | Analyse the convepr of interpersinsl, grovp, and organiéationa) conflict
CO3: | Apply skills 1o resolig oonilicts in ovgamizations
CO4: | Examine the fupdanrentals urﬂegmhlim_T:n pes processes and wechnigues
COS: | Develop stroteutes s etics in Negotiuivn

Pre-requisife:

CORO Mapping
(3727 mdicares the strengilyof corelattony 3-Strong. 2-Mediom, 1-Weak

ma o mamn

Programme Crutcomes () and Programme Specitie Ouicames (PSOs)

COs I pen P32 | PO | POS POS PO
cOl N 2 3 2 3
col 1 3 3 3 2 2
Cos ] 3 3 2 3
COd. 3 2 3 | 1
Cos 3 1 g1 3 |
Conrse Assessment et huds
Dirext Indireet
CIE Test 1 (107 ' E=
Quikz 1 {5)

; Tl CTE: 40 marks
CIE Tess 1 (10} o Wi ]
Quiz 11 £5) Semester End Examimanon Course emd survey

Assignment/Problem soly g 60 marks
SeminanCose Study) Figid wark 1100

UNIT = TINTRODUCTION TO CONFLICT MANAGEMENT 9 Hours
Understanding conllict, Perspeciives of conflice: Types of conflict ~Sources of conflict-

conllict managament provess-Advantipes & Dissdvantages ol Conflicy

UNIT =TT MANAGING INTERPERSONAL, GROLT AND 4 Howrs
ORGANIZATIONAL CONFLICT
Individual difference: Petsofalitios & abilitiess Interpersonid confliet: Growp Conflic-

Organizational eanihict - organisationsl conilict straegnes.

UNIT - I CONFLICT RESOLUTION o Hustirs

[Conllit resalution nipdels-frmewark model-classical idems- tew develspments in conflic

14.6.2025 Varsion 10 Semeswr 3 AIBA Regulations-2023



resclutien-Environmental confhet resalution-gender nnd conilict resdlulion

UNIT - IV FUNDAMENTALS OF NEGOTIATION ¥ Hours

Nature, Charncteristics of negotiation-Structire-1ypes of Negotigtions Negotiation process-
Communicalion and s impontance-Techniques of Negolialion- lssues in negolialion

UNIT - V NEGOTIATION STRATEGIES 9 Hours

Strategy and planming for negotiation- Stnivgy and lactics fur distribulive bargainme -
integrative  Negotiation-Negotiation power- Allernative  Dispite  Resolution- Source of
power- Cross culiure Nepotiation-Ethics i negotialion,

Theory: 45 Hry Tuturial: § Practical: Totnl Hours: 45

TEXT BOOKS

Negatiation - Lewicki, Saunders. Barry. TMGIL 8" edition. 2020

REFERENCES

Michnel Benoliel. Wei Hua , Negoikiting ([ssential Manasers). DR Pulilicaion,
December 2021, New edition.

&

The 7 principles of Conflict Resolugaan. |onsina Weinstein, Pearson [ ducation, 2019

&

Joe Miller. Megotiation : Negotishn Tevhnigues i ¥our Daly Life To Ger What
You Want, 2017

4.

Managing conflice and negotistion. (310, :-u;gh Vst edition. Excel hooks, 2012

3

Managing Conflict in Organizations. M. ALsalar Ralim, 41h Edition. Transsclion
Publishers, 4 th edition, 2011

Hhii is for & Theory course)

Prof.Dr.P.K. ANJANI,
Haad of the Department,

BT at Bwdiss,
Sona Collegt of TechnOICY,
Bplew 638 005,

14.6.2003

Version [0 Semesir 3 MBA Resulations-2023




r
=
=
o

AR TOTAL QUALITY
FRIABIN MANAGEMENT

i
=
=
%

Course Outcomes
Al the end of the course, the stadent will be able 1o
Ol Uinderetand the various principles anad practices of TOM 1 achiove guality.
Col- FebentiTy warious 1ools vn Quality, 5
(WL Apply the various technigues of qualdity,
04 Discuss the importance of 150 Certificamions.
COE: Apply sis sigrmwand Agile manulacluring.
Pre-requisite: Operstions Managemen

—

| CO/PO, PSO Mapping
(372/] indicates the strength of eorrelation) 3-Sirong. 2-Mediun. |-Weak

Programme Critcomes {POs) and Programme Specific Ouoomies | 508

Cis PO P2 PO POd POS POG
<ol ] 2 3 3 2
o 3 3 2 ~wal] E 2
o3 3 3 3 kS 3 3
©04 3 2 3 3 2 2
| €os 3 3 3 3 3 3
Course Assesaneat melkods -
Direct Indirect
CIE Test | (10)
E;’E“]‘J:’H S Tatal CIE: 40 marks |
Cluiz 1E %) Semesier End Examination: 68 | Course snd surey
Assignineiy Problem sofviog/ it
SeminonCase Swidy Tiekd work (10)
Unit 01; Exolution of Quality Dimensions 9 Hours

Difference between products and . seevices Quality: Gurus: ond their comribution - Creality
sippement - Quality Analvsis.  Quality costs - Qualisy contral - Qualiny Assurance- Qualily:
MEEEIrCment

Umit 022 Total Quality Management 9 Monrs:
Imroduction - Philosophy and pilisrs of TOM - Concepis & Pringiples - Obstachesmarriers of
TOML

Tooks of Guality: Seven tools of Quality- Seven wols of Management

16,2025 Version 1.0 Semester 3 MBA Repulations-2023



Umit 03: Technigues of guality % Hours
Quality Funclion Deployment (OFD) —Failure Modes and Effect Amnlysis (FMEA) -
KANBAN <35 Principles - Poka Yoke. Design Control and Confownmity. Tolerance and
Variabilitn, PDUA Cyele, Juran Thdogy. Crosty's 10 points and Deming’s 14 Paints
Customers Reguirements

Unin 04: 150 90012008 and 150 14001 2004 9 Hours

IS 90 ] 2008 and 150 14001 2004: Philosophy - Eléments - Requireterts - Benefits -
Procedure = Docymentaiion = Certification — Auditing - Implemeniation

Unit 05:  Warkl class manufaciuning 8 Hours

[ Skx Sigma - Lean Manulacturing — Lean Six Sigma — Theary of Constrinis — Agile
Manufaouring, Sell-Assessment.  IniemationalNational  Quality  Awanks,  Projeets on
comparing 3 TOM models worldwide, American MBNOA, Japanese J1USE Deming.
karapezn EFOM. Indisn models. Indian ZED, IMC RENQA

—

Tutal Howrs: 43

Theury: 45 Hrs Tutorial: 0 MW= Practical: — Tirs

TEXT BOOKS
Dhale H, Besterfield. Carol Besterficld-Michna, Glén Besterfiehd and Mary
I | Besterfield-Sacre Towl Qualitny Management. Third edition.
PMearson Education, 20000
H_.FLF_EHENE-'E‘.‘i.
| t Jamves B.Evans& William M.Lidsay, The Monsgemen and Controd of Ooaling,
~ | South-Western (Thomsn Learning) Fifth Edition, 2018, =
Feinn, “Towl Quality Maagement for Enginders Waod Head Publishers, 2019,
3 Besterfiled 13, H. — “Toal Quality Managemen” ~ Pearson Educition Asia = 2019-
X ™ Eglithon
l.l'nm LR, ondl id-:ni"- WM. - "The Mnm;mwm md Control of Qualiy " -

——

LI ]

e sz e,

5 Gy, Rivhard Chim Hisi Chus, !nﬂﬂph N, DI‘.-Fﬁ:, Juran’s Chuality Planning and
© | Andlvais lor Unterpeise Quality, Sixth Fdftion Taa M;ﬂn“ L 2018

tihis s lor a Thevny course)

Mhmwrnll m*-lh
H;:I of uh- W
Sona Collogr ﬂw

Salen 638
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y i |
LOGISTICS AND SUPPLY BESE .
heessines CHAIN MANAGEMENT 3 |

Corse Ouieomes

At the end of the course. the student will be sible to

0 Explaim ihe concepts and imponines of logistics anil supphy cham.
Co2: Evaluoye the charmcteristics ond difforent modes of rranspomuaiim,
{'03: Anulyse purchasing stategies anil process in supplier cvaluation.
CiMd: Plan for eperational deeisions in supply chains.

C05: Examine the current rends in supply chain practices. =

Pre-requisite: Operations Management

| CONO Mapping
LA2H hdhﬂﬂslﬁ::ﬂmﬂ!ﬁh of correlation) !--ﬁln:li'l& 2vbedinm, I-‘A'LEL

Programme Outcomes (POs) and Programmie Specific Cutenmes (PS5

Ciy PO Po2 POG P Pz | o
ol & 3 2 2
ce2 3 4 3 3 2 1
€03 3 K 3 3 3
Cod 3 2 3 3 e 3
O3 3 2 2 i 3 1
Course Assessment methods |
Direct Indivect |
1
CIE Test 1 (103
Couie 1 (5) =
X : Towl CIE: 40 marks
CIE Test 104103 ; F e
Qule 11 (5) Semester End Examination: 60| Qe
AssignmeniProblem solving/ MR :
SemirariCase Siudy/ Field work (10)
Unit 01: Introduction 1o Logistics 9 Howrs

Eustomer Serviee and Lopisties Management - A Perspective Concepis in | ogisiicy, and
Phvsicisl Distribotion. Expor solution vendors, Types of services

Urmit 02: Tramsportation and Maodes l 9 Houry

Rale of transporation m togistics - Transportation selection deciden - Ristl. Roasl. Woter.
Air. Pipetine - Characterittios of dilferent modes - Inter modal operations

Uniit 03: Supply Chain Inirvduction 9 Heurs

Supply Chain - Fundamentals, lrmportunce-Decisim Phises - Typds nl':-‘ur::;f.,r chusing -
Progess view - Supply cham models - Strocturing supply chaim Drivers

— s

14.6,2023 Version 1.0 Semester 3 MBA Rewilations-2025




iJﬂt 04: Stralegic Sourcing 9 Hours

In-suurcing o Out-sourcieg - Types of Purchasing Stratcgies - Hub and Spoke supply chain
— eemirtioip s, e-procurement, e-logistics - Supplicr evaluation and selection

Uit 0% Crireent Trends 9 Hours

E-Bustness - supply chain [T framework - Robe of Supply Chain in b2b practices -
Supply cham 17 in practioe - the fiture of 17T in the supply chain

Theury: 45 Hrs Tutorial: 0 Hrs Practical: = | Total Hours: 45 Hrs

TEXT BOOKS

Sunil Chopra, Supgsby Chain Mansgement-Stestegy’ Planning and Operatian.
Pearson Educyticn Tib editon, 202 ]

REFERENCES

Moncrka ot al.. Parchasiog and Supply Chain Management. Cengage Learming.
Secmd cdition. Reprint. 2018V inod Kumar, Enterprise Resource Planding, Taia

Mg Giraw HtIL .2 pdd edition, 2018

Altekar Rahul V. Supply Ubain Mansgement-Uoncept sand Cases, Prentice Hall
Indin. 2017. 2

Shaparo Jerem . Hmh.-lmg the "wwh. Chain, Cengage Leaming., Second

_ | Repring, 2020

Gregory L. Schiegel, Robert 1. Trent Supply Chain Risk Marmgement: An
Lmergmg Discipline (Resource Management) Hardeover — Import. 3 Mov 2014

Donald Waters - Supply Chianin Risk Management. Published by the Chartered

Institute of Logisiics & Tramsport, LK, 2007

Vifiis a8 for a Theory eourse)

14.6.202%
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PLIMEBAS3H SERVIUES OPERATION MANAGEMENT

Lav
=
=
ek

Counrse Chufenmes
Al the end of the coarse, the stsdent will e able 1

COL: | Examise i rode ol service operations: in the averal] business

CO2: | Idemith amd evslinte process design in effedtive operating systens.

CO3: | Deermiine Cupaciny and Demund by appeopriake planming
COMd: Analyse doceiin kg problems related 1o forecpsting and perfiormance
b,

CO5; Praciwe smndands by messuring the service guality

Pre-reguisite: l.'yﬁnii-nu_ Management

COPo Mupping
(3271 inetheames the strength of correlation) 3-Siromg. 2-Medion, 1-Weak
Pmp:unmw_ﬂulr:m{m (PO and Progriniine Specific Outcomes (P50s)

Cis el PrO2 I3 e FOS PO
£ 2 2 3 3 2
€02 2 3 3 k] | 3
col 2 3 3 3 3 [
co4 ; 3 3 3 3 E
Cos 3 3 3 ) 3 3
{ purse Assessment methods
== Direct Indirect
CIE Test 1110}
G T (1) TRECIE 4 mnek.
Quiz 11 {5) Bemester bod Examination: | Course end smvey
Assignment/ Problem sy g 00 seachs
Semimar/Case Study Vield work (103
Uit 01: Upderstamding Sevvice Products, Consnmers, and 9 Hours
Markets

Four brosd categuories of seivices - Lhe Services Madiering Mix - The Theee « stige Model of
Service Conswmphion. Serdee Faolity Design, Lavout & Loation, Of-shoring &
Ot somroing:

Unit 02: Introduction fo Services 2 Hours:
Mature of serviceh - Roke ol serviees fn the coonamy Service opertions - new sérvice

development Serviee Huepeing - Technilogy in scrvices Provess design.

14.6.2025 T Verwen 1D Semester 3 RIRA Regulations- 2023



Unit 03: Managing capacity and Iim:;_ud 9 Hours

From office | Back-office Interfoce esciroe seheduling - Sereice supply relationship -
Capacity Planning-Capocity and Denond Mamagerent: Customer  Expectations and the
Planned Provision in Service Delivery:

timit (4: Forecasting demand for seryices % Hours

Forecasting - Techniques uf'l'mtiai:asjing..-_'ﬁr:-n we prodinctivity and Performande measurenmen
- Todls for evaluating serviees-Inventon Mamigeinei lor lnproved serviee Delivery

Unit 05: Service Quality and Stratesy 9 Hours

Revenue Management Yiell Managenient - Matiaging of service: projects ~Delivery Gaps:
service: Waiting Line and Customer Retutionship Managemicn- Prmnciples of Effécinve
service recovery systems. Lean, S5, siv sioma adopivn and projects by TN

Theary: 45 Tutorial: 0 1rs Pracrical: = | Total Hours: 45

TEXTBOOKS

i John MeMonus, Mars Winrsth, Jannis Apeelis. "Service Oprations Management,
| A Swategic Perspective”, Blaimsbury Publishing tndia P Lid., New Delhi, 2023,

3 Robert fohnsan Nigel Slack. “Services aporation management . Pearson 5 th

Edition, March 2023.
REFERENCES
I. Johnsten & Clark (2009), Sersjoe Operations Munagemen. Pearson Education
2, Helling (2047), Managing Sers koe Operations. Sage Publications
Fitesimmons.J.A and Filizsimmmons Moona §, “Service Management Operations.
3, Strategy and Information T lpobogs ™. Sl edition, MeGraw-Hill. New Delhi,
7 1h edition, 2019 =0 i
4 David W, Parker, “Serviee Uperations Mamsgemen ™ 2nd edition, Fdwacd Elgar
= Publishing Lad. UK.
5 Metiers, King Metters.and Piallinun. “Suceesstul Service Operations
: Managemeni”, Thomson Leariviing. New Delhi, 2018

{this 15 lor a Theary course)

Prof - Dr.P.K. ANJANI,
Hsad of the Usparmant,

Sona Col of T
Saler -635 pos,
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BUSINESS PROCESS L. T rlC

PLINMBASH TRANSFORMATION 3 0 |ojf3

Course Outcomes
At the emd of the course, thie student will be alle in

€O | Undersmnd the goncepis of husiness process
02 ldentify hey clements behind reengincering and Tormulme the methodologices to
" | inplement process changes.

C03: Develop mensires and benchrparks for business processes througl sustamability,

CiOd: Determine e sievess factirs of BPR and its implications in implememation,
COS: Analyse firocess relaied data vo as 1o understand and connter (he barriens in

FECREINECTiL,
Pre-requisite: Operations Management
| COFO Mapping
(321 indieates the strength of eornelation’ 3-Strong, 2-Mediom, |-Weak
Programme Outcomes (POs) and Progrumme Specific Outcomes (PSOs)
: PO PO | P03 | PO PO3 POS

Tl 1
3 | i 3 3 2

(& 8 1 . 3 5 i 2 J

(s 3 A i 3

oM 3 3 3 3 2

LS 3 3 g {3

Course Assessment methods
S b [ dedieest
CIE Test 1(10) i
E’?‘E‘ﬁ =|| (1) Total U149 marks
Quiz 11 (3) Semestor Und Examination: 60 | Cowrse ond survey
Assignment Problem solving mirks
SeominanUase "’Fludmf Freld work 4 1
Linir 01 Intreduction 9 Hours

Business Process - Definntion-Dimensions - Basic need for Reengineering — Benellts of
PR - Key targets of BPR-Focuses ol B

Unit 02: BFR bmplementation Methodulogy ] Y Hours
Reasons for implemeniation of BPR - Necessary atiributes ol BPR methoadalogies — BPR

beam cliarpeteristics - Different phases of BPR - Dillerem BPR methodologies. ~Technical
Imyplemontation-Steps o redoce risk
Unit 03: Success Factars of BPR thowgh Sustaimabilit 9 Hours

L b 2025 Vrsian 1.0 Semester 3 MBA Repulations-20721



Framewark for bosiness sustamebility-  Tronsformation  Process Model - Executive
Lotdersinip and Sostaimable Management-Top Management Strategies and Sponsorship-
Sirategh: Alignment

Unif 04 Bosiness vision and process objectives 9 Hours

Prowessis o be redesigned- messuring existing procesgs- Role of information.
Fechnology (17) snd identifving IT levers- eriticality of IT in Business process

L it 05: Barriers to Business Process Reengineering 9 Hours

Bumiers w BPE mplementation. - A framework for Barrier management in business -

Problems Encovstered During BFR- lssugs in BPR-Disroption (o operutions, Case stidies of
BER i e couniny .
Theury: 45 Hrs Tutorial: = | Practical: - Toral Hours: 45 Hrs:
_‘I‘EH'IH}I{IHE

Iy

Sethl, Organtmtionsl Transformation Through Besiness Progess Reengineering.
Pearsan Education, 2020

HEFERENCES

hair, Business Provess Reengincerng, Himalayva Publishing House 2901 8

Bey . Business Processing Re Engineering & Change Manogement. Rinantra :fﬁ#- i

e | B

Srinivasan. Buxiness Process Reengineering. Tawa MeGraw 1l 2019

Stldigpl Moid& khmaja R.H. (20151 The Acrobatics of Change. Tili Reprint. Sage
Publications Indis Pyt L. New Deihi, :

R

Rogeer S, Pressman Software Engincerimg — A Practitioners Approgch. Tih Edition.
Megrw- Hill baternational Edition. 2011

i,

Business Process Reengineering: Automation Decision Points In Process.
Reengincering  (Management for Brofessionaly) Sanjuy Mohapste 2012

(s 4% biir 8 Thuwry course}

Prol.Dr.P.K. ANJANI,
Haad of ihe Jeparima,
Manngams of Sludics,
Sona of Technolagy,
Saiem -836 005.

H.p.2025

Version 1.0 Semestar 3 MIEA Resulations-2023



PRIMBASS2 PROJECT MANAGEMENT

LF
=
-
L

Course Crilcomes

Al the end of the course, the student will be able 1o
COl: | Vadersiand the porpose and importance of profeet mansgement
€02 | Schedule 3 plan Tor a given project aml calimate the cost ol o,
Ci3: | Discoss different moles and responsibilities af'a manager and his eam
CO4: | Identify different nisks ina progect.
Cos: | Implementa project.

Pro-requisite: Clear Project Objectives and Scope Definition. Praject Planning and I Tective
Communication and Stubeholder Management

e

CO/PO Mapping
(3211 indicates the strength of correlation) 3-Strong. 2-Medium. 1-W cak

Prograimme Chitcarmes (M) and H‘mgmmfﬂpmﬂh Outcames | PSOk)

Cis PO Po2 P03 PO Pl TOA
Con 3 2 2 3 2
02 a 1 3 3 - ]
E.‘[}J- p 3 3 3 3 3 {
o | 3 ] 3 3 i
COs 3 3 3 3 3 3
Course Assestmont mothods
Direct  bdirvecr |
CIE Tess 1410)
Eht:} ?IE - TomiCIE:Mmarks =~ |
it l1.{‘$1 Semesler End Examingtlion: 60 | Cinirse el survey
Assignmenn Problem solving i '
SeminarCase Study/ Field work (10) i
Vit 01: Introduction ] 9 Hours

Definliion - ¢lassilication - Scope - Concepis~ Impormnce ol peoject ;kia;n;i::iﬁmrnl - Project
Management Knowledge Arcas - Processes - The Projeat Life eacle
Vinit 02: Project Identification Process 9 Hoors

Praject Feasibility - Market and demand apalyvsis - Project cost estimation sasrce of Finunee
- Break - even point Sehection

Unit 03: Need of Project Planning 9 Hours

Roles - Responsibility - Tewn Work - Progect pluning process - Humman Bwiors i Progect
mansgemen! - Organizing Tuman resources Projest. monoger ond e temm « Projech
gommiEnication aad documenation

= =

T4.6.2023 Version 1.0 Sernester 1 MBA Heguﬁlhm-!ﬂlﬁ



Umit 04: Project Risk Management 9 Hours

Managing Risk in Projecis - Risk identification- Risk Analysis- Reducing - Risks
Environmental inspact assessmemt —project ¢ost estimation

Unit 05: Project audit and Implemeniation 9 Hours

Project Monhoring and control- Planning for project Evaluation-Project Excoution - Project
scheduling-Prajea audits

Theory: 45 Hres Tutorial: 6 Hrs Prictical: — Tutal Howrs: 45 Hes

TEXT BOOKS

Jak Gido and Jamies P. Clemenis, Suceessiul Project Management, Cengage
Learning, fh Edition. 2015

REFERENCES

Jack ¥ Meredith. Samuel J. MangelJr. Project Managemeni-A Managerial
approach, Wiley Indin, fih Edinon, 2003,

7
b

Panmeerselvam and SenthitKumar, Froject Mansigement, PHI learning Privane Lid.,
2017

3

Hurold R. Kerzoee - Prajeer Management: A Systeins Apprvach 1o Planning,
Schedrbing ood Controlfing, 11" ed. New Jersey; John Wiley & Son 2013

ithis ix for a Fheory course)

PE. ANJARL,
hﬁfﬁm this Department,
Sone o538 005.

1462023 Version 1.0 Semcster 3 MBA Regulations-2023




: ENTERPRISE RESOURCE HEALIE
P23MIBAS3] Ayt :

Ledl
=
-
Lot

Course Dulcomis

At the endd of the course. the student will he able to

QO | Understind the Tunctionaliny than ERP systems deliver
CO2: | Analyse ERIP systems lim a process perspecsive.
CoOi; 1?131:.‘ the ERP svsbeings 1o the pequirements of the process and the organizatisn
COd: | Apgly the ool neguiered For endersianding and milormg ERP svaems
fﬂlﬁ: Impl:t’hlm:l II'I{: functisnal pitdiles of CRP
Pre-requisite; Uperatims Mamugemasin

Emarn

COPO Mapping
137211 indicatesthe sirength of corrclation ) 3-Sirong, 2- Medium. |-Weak:

Progrsnume Ouconres (POs) and Progrimme Specific Oweomes (PAOs)

s 8] POy o e = =
[&a a - E : :
= : 2 3 3
o = 3 : 2 3 3|
CiM i 3 3 3 3 2 F
COs g 7 1 7 : :
Conrse Assessment melbods
Ll Indirect

CIE Test 1 110) |

gré:'lfnl;:llt Wl T H:lE-EII::l-iI] m .

Quiz 1115) Semcarer Eoad Examination: 8l | Course end survey

Assigmmen roablem sulvimg! marks

Serninan T ose Stands | 1 bl work (10
Uit 01: ERF i erview 9 Hours

Tatrduction - Business Function and Business Processes - Integrated Managemen!
Infermation - Business modelling -lmegrated Data Maodel - Future of ERP packages - ERP
and Buskicss - value creathm

e S e B —— e ——

Unit 02: Risks an.limlhntﬂu.uf H:HP 9 Hours
Risks Factors i} Penple = Progess - Teghnolegical lssues - Implemeniation Issues Operatiomal
anvd Mamagerial tisks - Meoelits of PRI - Quaniifiable-Imangible - P & G

Unit 03 ERF and Related Techuologies 4 Hours

14.6: 2124 Version 1.0 Serniester 3 MBA Regutations-1023



Buginess Progess Reengineering - Management Information system.  DegiSion  Support
Svstem —

Exeeutive Information Syswem - inmegrated dra wuded - To ERP or ot v ERP

Unit 04: ERP Implementation 9 Hours

Basics - Technological -~ Operational - Business Regsony. for ERP implementation - ERP
Implementation
Life Cycle Objectives — Phases - siceess and filure in implementation - tmplementation
miethodidogies.

Unit 05: Functional Modules iml o-Rosiness " Hours

Operation and Mairtenanee of un ERP svstem - Fonctional Modulds, of ERP software -
Imegration

GFERP, SCM und CRM - e-Ihisiness - SUM. Process Madel, $AAS eloud vendors vs ERP
venthors

Theory: 45 Hrs Tutoriul: 0 Hrs | Practical: - | Total Hours: 45 Hrs
TEXT BOOKS
I ;}a:t Leon, Emerprise Resodree Planning. Tatn Me CGirw Hill, 4 th edition,
] 19

REFERENCES
1, Vinod kamar. Enterprise Resource Planning, Tata Me Geiw HIll 2 nd edition,

2018
- Ellen Maonk, Brer Wagner. Concepts in Eimerprise resource planning, Cengage
il fearning, Third edition, 2019

Daniel E.O" Lears, Enterprise Resource Planming Svsienis. Combridge University
i

Press, 2015

: | Enterprise Resource Planiing - Alexis Leon — Secund Edition -~ TMH, 2019
5, Christian N. Mady, ERP and Suppiy Chain Managesient . Publisher: CHEL 2017
(thiz is fora Theory course)
hﬂhh"i?-“l— A"Mp
Haad of the Departman,
Mansgemd al Studies,
Bona College of Techrology,
Salam-836 005,

14.6.2005 Version 10 Semestir 3 MBA Regulstions-2023




PI3IMBASI FAMILY RUSINESS AND

ENTREPRENEURSHIP 3

——

Cunrse CHitenmies

At the el of the course, the student will be ahle te

[ CO1: [ Discuss the dynamics of family business mamgemen,

entreprenersip.

COt: Analyse the growth stratepy of Bimily business and sssess the importanee of

CO3: | Apply the emerging trends in entreprenciingl ventures,

| CO4: | Determine the wity W veriiie esjuiision.

COS: | Apalyse the ways of venture suceess theough innovation.

Pre-requisite: NIL

COPO Mapping

{3271 mdicaies the sirength-of correlnivon) 3=Sope, 2-Medium, |1-Weak:

COs Progrmmmee Cutcomes (PO

O PO [RAX]) P

Col |

oo 4

Co3

= fad I"l.l'lll_‘ullﬁ

[
|
fee) 2
T8 1

Card s Am"em e thiacls

Drect

CIE Test | (10)

Cuiz 1 (5)

CIE Test 1l (10)

iz 11(3)

Assignment/ Problem solving/
SeminarC ase Studs Field work (10)

Fistad € 1E = 40 mya ks
Syt il Examoination: 64
il

Cosiirse end

Unit 01: Family business unigueness.

9 [ours

Basingss.

Family business dynamics with People amd Systemy — Developing o siriteghe vision -
Articulating valoes and shared vidon — Faniily emotiongl intelligence — Use of beilitators
and sdvisors-Stiong relationships with vendars, suppiliers and customers-Models of family

Unit 02: Family Firms and Entreprenearship: A dilferent point of view.

9 Hours

Uncouraging entreprencurship in-the Hamily business.

Founding phase — Growth phese — Innovation and renena! — Bottomline: Family business not
entreprenctirinl - Relationship between  enreprenictihip aod the fumily  business -

Unit 03: Emerging teends in Eatreproncurial yventures,

0 Houirs

It ihe Futre: Start-ups Drive the Lesnomy - Changing  Demographics Create

462025 Verzian 1.0 Semester 3 MBA Regultings- 2023




’E.w:rpn-nt':uial Diversity - Preparing for Tomommow's Workplace SEills - What does it really
ke o beeome an entreprencur - Team Activity - Eihical Activity' - Creative Thibking -
Fostering Frarepreneirship in Unlikely Places,

Uit 04: Routes to new entreprencurship expansion. ¥ Hours

Etﬁtm model — Gieographical Franchising/licensing rowtes 1o new market expansion -
Maximising Profite- Testing price elasticity, Cost reduction through sealing up, Expanding
offerings. vther revente streans (partnerships).

Uit 05: Success throngh Innovation, # Hours
Servitization - Experience Eeonomy - Service Digitalization « Service Transformation,
Theory: 45Hex | Tuwraki— |  Praciieal: = | Total Honrs: 45
TEXTEOORS
L The 10 Commandments for Family Business, Kavil Ramachandran, Sage
Puibilishing, {2015).
REFERENCES

i Family Business, Erencstol. Poza, Mary § Dougherly. Cengege | carming. Sth
—__|edition, {2017}

G Indian Family Business Mantras, Peter Leach. Tatrwames. [Disit. Rupa
= | Publishing. (20153,
3 Family enterprises. thie dssentivls. A new edition of the ¢lassic guide to running 2

sugeessful family business. Pewerlach, Profile books Lid.. £2016).

)

Build Your Legacy Business: Soloprencue 1o Family Busimess Hero Sajd

* Hamid Mikkell Khan. (2022),

{ifis & tor o Theory course)

|4.6.3004 Version 1.0 Semester 3 MEBA Regulations-2023



PROFESSIONALISATIONOF | L | T
P23MBAS3S FAMILY BUSINESS 3

b— ey — il

Conrse (utcomes

At ihe end of the conrse, the stndent will be able 1o
CoOn: | Identify the complex pature of Tamily business and find 8 wa o professionalism.

C02: | Apply the process of professionalistion.

CO3: | Creme the strocture for ownership and 1o chamcliee the Dow ol wealth,

cog: | Build a long-term relationship with the diverse peis list enabfing the best
' clices; '

Cos: | Demonsirate the effective governanceal family business.

Pre-requisite: N1L

. COMO Mapping
| L3721 indiemes the strength of correlation) 3-Sig. 2-Medivm. |-Weak
COs _ P Ohiteames (1'0s)
PO PO2 PO3 | L . PO
48] I 2
o2 K | | ‘|
013 | | | |
CiM 3 ' I
COs b | 1 i
Course Assessment methuls
Direct Indirect
O Test 1 (1M
Chuiz | (%) . ;
o Total CHE: 40 muarks d
CIE Test 10 (1) o R S T Course e
Quiz 1 {5) ﬁwhﬂl.umlnﬂhm.ﬁﬂ sttty
Assignment/Problem solving/
SeminarCase Study) Field work [10) s i
Unn 01 Growing Complexity in Fumily Business, 8 Hours

Keal types of famiily business firms - Emotrons Unigee Wiiliin Families - Entitlemem -
Enrplosimient — Sucoessin.

Unit 02: Process of Professionalisation. % Hours
Leaders™ clarity of the road ahesd - Recruiting non-family mamaees o the execulive sille -

Team™s preparednéss for change - Cognidance of the "Pegrde of Fregdom™ - Dephoving the
founding members m strategiztng the business ridher thun in  operiions - Create a Stiong
bosard of directors.

Unir 03: Dvaamics of a Family Bosiness, % Hours
Establish o Tamily olfice scparate frem the operating bisingss - Muisging the expeciatuin

14.6.2033 Version 1.0 Semestor § MIBA Regulmions- 2023




for the tamily"s imvalverent with the business - Find beter waiys 1o reach common goals and

address conllicts - Structure evaership and distribution of family wealih - Build-on the

business strengths and minimize vulnerabilities,

M: Building value based long-tevm relationships, % Hours
Buikd relstionships with a diverse group of peers - ambilions, expectations and viswmn of the
mtemmal team-and the family members - internal rules-and procedures - valoes and beliels of

the family mary i the succession phan.

Unit 05: Governanee and Integration. 9 Huours
Sharchi lders assembly - Holding Company BoDs — Opemting Companiss Bolk — Fumily
Council = Fanvily assembly < Foundation BoDs — Carcer Developmint Commitiee — Family
~ Family olfice - Family constintion;

Thesry: 45 Hrs Tutorial; — Praclical: - Total Hours: 45

TEXTROOKS
| Perpetuoting Family Business: 50 Lessons lcamed from long-lasting successinl
* |, Families i busimess, Ward, 1,1, Palgravie Macmiflan 2004,
o Hintpsethaeme kpmg/nigen home insizhis 201 7/07 professionalising the- funify -
— | business.linnl
REFERENCES

Whiy can 't a family business be more lTke 3 nenfamily business? Modes of

I. | professionalization in family firms. Family Business-Review, 25(1), 58-86. Stewart.
AL i, MoA (2012),

Family Busitess in India: *A Natronal Axset thay needs o Professionalize by Raju
Swamy {2021

L

(this is fora Thisoey eourse)

1462035 Version |.0 Semesler 3 MBA Regulmions-2023
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ENTREFRENEURIAL FINANCE

PZIMBASIS AND VENTURE CAFITAL 3 | » 3
Cini s L b beriones
At e end of the conrse, the student will bie able to
| COu: Lindherstamd the oo ol Wenture Capital and Modes of Financing.

o aaluate the different lunding options for better Eﬁﬁﬂh

C03 I valuate the dilTerent methods ol valugtion kechiigues,

I}Lw:!-ﬂp km.mit'd;c il understandin g o enteTpiris¢ venlure operalion

Llmit 00: Entreprenenrial Finance,

Cd:
4t
€05 Justity III.L' hest combinzton of Tunding to leverase maximam benelins,
P're-reguisite: NIL
COMPO M
3] inificates thie strenggth of comelation) 3-Strong. 2-Medinm, |-Weak
COs __ Progrmmme Outcomes | POs)

: O [ 0E] PO4 PLA PGS
il 2 1 | i
Oz ] 2
£03 | | 3
e | I I
CO5: 3 2 2

Crurse Assessmenl methods
Direct lodirect
COE T ] 01
iz (134 Total C1E- 40 |
.r' IE Teu ._u f10) Semester End Examination: i e m'i
iz [ (51 s SUMN
Asslgmament Mrallem sodveng -
[ Seminan Case Swidy/ Fleld wark, (10
O Hpnrs:

b e

Ietroduetion = Fimmcing choices for Stantups = Seed Copital = Angel Funding - Ventuee
Crlipital — Project Findade - Crvwid Funding - Government Schentes.

Linit 02: Opportunily Assessment and Creation.

B Homrs

Analysrs - Sources of Funding,

Oipprusily Assessmemn Provess = Zens Down Approach -Scanning the morkets —Types
wf Oppotunity assessmenls< Types of Investmenis and Fumding sources — Tools for |
¥

Lnir B3: Venture Capitzl Funifing and Valuation.

B Himrs

Frows mnd Comis ol V

enture Capital - [xamine Venture Capital and how 11 works — Doe

Dhiligense - Punding st - ‘l.-"{'n'l.u.rr lLI'I-ﬂIHH

(HTTIEER hrnmh nml Fait -Stmwgm_

9 Hours. J

14620025
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MBA Regulations-2023



Chalienges of managing and funding growth - Technology Transker - Carperate amd
siraiegic venture funds

Unit 05: Fatreprencurial Financing Sources. 9 Hours

Aspessing Finaneial needs - Structuring finance — Debt-Equity financing altemalives —
Evaliiation of Ventire capitalists — Stack market options — Private equities.

Theory: 45 Hes | Tutorial: -- | Practical: = | Total Hours: 45

TEXTBOOKS

(| Philip 1. Adchnan & Alaw M. Marks, Enueprencurial Finance, 6th edition,
| Puhbl by Pearsan 1 luly 14, 2021

Entrepreneurship | §ith Tdition Paperbock - 6 Augied 2020 by Robent D, Hisrich
2. | (Aarhor), Michazl I, Peters {Authork Diean A, Shephend (Author), Sahvasachi
Sinha [ Author)

Janer Kikolm Smith i Author), Richard L. Smith (Author), Entrepreneurial
3. | Finance: Venmure Capital. [eal Strocture & Yaluation. Second Ediion Hardeover
~lmpart. 16 July 2019 5 Stantord Busingss Books l'S

Mareo DA RIN. Thomees Tiellmann. Fundaméntals of Entreprencorial Fioance,

6 | Oxford University press.

REFERENCES

| Emrepreneurial Finance, Leach &Melicher. Seuthermwestem ICengige
" | Lenrning, 4th edivion. (200 1),

2. | Entreprencurship. Bajeey Roy, Oxford University Press, Ind edition. (2001),

3. | Emtreprengurial imnnce, fith cition Pearson ( 2013) Philip J. Adelman

4 | Entrepreneurship. Hisrich. Manimala. Peters. Shepherd, Me. Graw. Hill, 9th
| edition {2014},

5 Entreprencurial Finance; Venure Capital, [eal Struciure & Yaluation. Janet
| Kiholm Smunk. Richard L Smith Znd Edition (2019)

g | Finance and Business Sirmtegies lor the Serious Entroprensur. Steven Rogers,
| Roza Makonnen, 3nd ednion. (2002)

fthis 15 tor-a Theary course)

Prof.Dr.P.K. ANJANT,
Hzad of tha Depariment,

KManagame m
Sona College of Technolagy,
Balemr-638 005,
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BUSINESS PLAN AND PROPOSAL L.} A i

P2IMBASAT WRITING 3 1]

Course Outcomes

AL the end of the course, the student will be abile 1o

COT: | Discuss the prereguizites for o bisiness plan
€02 | Organize a business plan or proposal inte 2 appropriose structure.

CO3: | Write and revise a full-length business plan or proposi),

CO4: | Lvaluate the varous important aspects of analysing the project,

COS5: | Educiie the start-up emveproneur on feasililiny aml snvironmental sensitvily.
Pre-reguisite: NIL

COPO Mapping
{327 indicates the sirength of coerehition) 3-Seromy, 2-Mediom. |-Weak:
COs [rogramme Cutcpmes {POs)
M P32 PO ) POys PO
L] 1 i 2 3
co | 2
cos | 1 | k
M 1 | 1
Cos [ I e ! 2
= Course Assessment methods
Direet Indirect
CIE Test 1 (10)
Criz 1{3) : y
i Votal CIE: 40 marks :
Eﬁ;ﬁ;" il Semesier Eod Examinution: 60 Cﬂ".m e
Assignment Probiem solviog! Ml
| SeainarUCase Siudy ) Vield work (111

Uwit 01z Pre-requisites of Business plan, B Henirs.
Formam of Business plan propossl = Aims aed objectives — Cooceplual research ~
Peosgbopment process - Markel snaly~is — Morke planning = S5WOT analysic - Risk fnctors,

Uwit 02: Format of Business plan proposal, 9 Hours.
Title page - Executive summany — Backoround = Markeling — Operidions and pmdu::l.rm -
Financial propections — Implememation of Timetabie,

Unit 03; Desmiled Project Reporr TR, 9 Honrs
Petailed amalysis aof the projeot - repon befiore the investment - assessmont of the demand for
proposed productiservice < cost ol invesiment and prafitbiling.

Unin 04: Elements of Project Forminlation. T Hours
Feausibility Analvsis « Techno-Econimie Anubys - Progect Design und Network - Analysic-
Ivpaut. Anzhyeis - Findocial Anolvsis - Socil Cost- Benelit Anulysis - Project Appraisal -
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Project Farmulation vs. Detailed Project Report.
Unit 05: Feasibility Analysis dnd Environmental Tmpact Analysis 9 Howrs

L (E1A).

First stage in project [foomdation - Examination 1o ste whether 1o go in for a detailed
mvestimenl proposal ar net - Sereening for infemal snd extermal constraints - History of E14 -
Concepl of EIA ~ Delinition of EIA - Methods of E1A.

Theory: 45 Hrs Tutorial: ~ Practical: — Total Houwrs: 45
TEXTROOKS
i How 1o Wiite a2 Winnmg Business Plan. Walter Grant, Michael Azevedo, YH
{ Publications (2026).
REFERENCES
| Busingss Planning: The L'imate Step-By-Step Guide. Gerardus Blokdyk,
© | Paperback (2018).
" The One Page Business Plan for e Creative Enreprencur, Jim Horan.
~ | Papertack. (2015).
v | Business Plan Template and Example; How To Write A Business Plan: Business
) Planning Made Simple. Alex Genadiik, Paperback. (20151

(this is for » Theory course)

Prof.Dr.P.K. ANJANI,
Haad of the Departmanl,

s ot Studins,
m of Techniology.
Sater -&38 006,
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VR | I -
FRIMBASIS SOCIAL ENTREPRENELRSHIP -é
0| 4

| Course Ounteames

At the end of the course, the student will be able to
OO | Discuss the dimensions, warking and impat of social eninepreneseship,
002 | Explore the characioristics and competencios of social entreprencuiship

CO3: | Explore the opportinity of NGO, Micro Tumcing.

| CO& | BExaming lh#mhm"ﬂ"umn in Social E.nuemmurshrp i Incian Comtex,

LCOS8: | Analyse the various sspects in suciil ventie erealion and esiablishment. =
Pre-requisite: NIL
COMO Mupping
13727] indicates the strength of comelathon) .-.—S.:mmg_. 2-Medimn. [-Weak
0 le»mmﬁ tIrCsi
; PO POz | POA PO

col i 2 | 1

o2 i i 2 2 i

03 [ [ A

o i 1 s

CO% 3 s 3 2

Conrse Assessiment methods
Direct = Tndirect
CHE Test {13
Quiz 1 (5) & e
: Total CIE: 40 marks

“I:-' Tt {10) Semester End Exanrinsdivn o Elw el
Quiz 11 (3) ey SHrves
AssignmentProblem solving/ e
SeminarCase Sdy/ Field work (1)
| Unit 01; Dimensions of Soeial Entrepreneurship. e J 'thm

Social cotrepreneurship — dimensions:of social enireprenenrship — socil hange theotics — |
equilibeivm  ond  complexity = theory of social emergenoe.  Undersmnding  Socal
Etreprenewship and Organizationa] Geoy Evolution ol Social Emreprencurship in Indin
Process and Types of Sociul Entreprencurship, Challeniges. Stmeiins and Tutwie of soctal
entrepreneurship.

Uimit D2: Mindset of a Social Entreprenvur. | 9 Hours.

o Em———— e ——

Social emreprencurs ~ mindsct, characteristics anil competengies — developing @ soeml
venture sustainability inotel — feasibility shidy ~ planning — marheting chisllenges Tor suctal
ventures. New irections for Social Enteprencarship: Mansging stamup socil ememrises

Mensuring performance ol social enterprises. Governmoe of Sudinl Enterprises. Corporate

Sucial Entreprencurship, Contemporary lsues in Social Eafreprencarship, Case Studies,

Linit 013 Insights inta Micro Finance and NGO, | 9 itonrs |
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Microlinance— MIT (Mico Finance Institutions) in Indis - regulatory ramework of ME] -
Banks smd MFls — sustainability of MFI — Self Help Groups— suceessiil MFI models.
Butlding blocks of sueial enterprise: Social enterprise as o business model. wpes of Dusiness
Muoddel, | inderstanding the Pricing Mpdels. Creating the Delivery Channels, inncimg the
social enmerprise. Making social enterprise competitive, Communication stemegies for social
eicrprises, Soclal Entreprencurships amd ils Linkage with NGO's, Migrofinance, ¢ic, Role
of 1C1 . SHGs, Cose Studics.

llniflz'l-: Weomen Enirepreneurship. 4 Hours

Uinderst mding Women Enireprencurship: Concept, Evaleation, Importance and lonctions of
wothen siireprensurship, Topologies mid categoriés 67 women entreprencur, Folveprencurial
Pyicess among Women Entrepreneurs, Financial Struciure of Enterprises Owned by 'Wornn
Enreprineurs, Challenges of Women entreprencur.

Uwit 85 Social Venture Establishment. |9 Hours

Corporale cnveprencurship — behavioral aspects — idemifving, evalusting amd selecting (he
PPttty = venlure= location — organization - control — developing social busipess plan -
fundmg the venture — implemioniing corpprate venturing in organization.

Theory:43 Hrs Tutorial: —~ Practical: - Tutal Hours: 45
TEXTBOOKS
0 EEAMMI Entreprencurship: Building lmpact Step by Step.
witledge. 2nd 0. 2022 -
= Comstant Bevgre. Sockal Eoveprencurship: Managing the Creation. of Social Value, |
= Reutledge. 13016). '
REFERENCES

| BitenBjerke. Mathias Karlsson. Social Entreprencurship: To At as 11 and Make o
: Difference; Edward Elgar Publishing, (2013),

9 Pravid Bormstein, Susan Davig, Social Entreprencurship: What Eversone Neads 1o
= [ Know, Oxtond University Press. (2010,

3 Gurmni Pi5. Wodwen Entreprencurship: Emerging Dimension of Enircprencurship
in Imdioe. Educreaticn, (2016).

Roben Hisrich, Clauding Kearey, Corparste Emreprencurship: How 1o Credie i
4. Thriving Entrepreneurinl Spirit Throughout Your Company, MéGraw Hill
Professional. (201 1).

(Ehis 15 Far-a Theory course)
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INTERNATIONAL BUSINESS L | e

i MANAGEMENT = T T

 Conrse Duicomes
Al the end of the course. the student will be able to
CO1: | Understand internativonal trade envinmment il affecting business ventures,
| €02 | Discuss lmerpationn) Trade palicy in India,
C03; | Explain the procedures of EXIM documentstion,
COd: Bdentaly amd discuss ihe différen documentation amnd Steps involved in exparnt

Cos: Aﬁﬂ: the oppertunities for Incentivizing the cxpon business theough various |
i IgE,
Pre-requisite; NIL
COMPO Mappling
(3271 indicates the strenuth of correlation) 3-Sirsng, 2-Medium, |-Weak
I*n"lﬂgm-: I.'.'ull.w::mg (PO}

o PO Piiz P03 PO PO
Cal 2
[ | | {
{03 [ |
(04 [ | ; |
(H3 I F §

|- __ Coorse Assessment methods

Direct Indireet

CIE Tesi 1 (1)

Quiz | (3) et

CIE Tesi 10} ;L“’ﬂ!t:'ll“é:g ?:lxnm::':nnﬂm: B Courseand

Ehjie 1] (%) HEH SUrVEY

Asaigmment Priblem solving

SeminarCase Suds” Fiekd wok (10)_|

Loit 01 Interustional Trade (1T) Enyiroonient and WT0O. 9 Hours
Cilurhul cevmemie seemtin - |isrical geveloprent — GATT, UNCTAD, WTO and i -

Cilobalisation and its impact = Kegwomal BEconomic Cooperation B ASEAN, NATTA
SATTA and Eeomomic regionalizathin - Evalution of WTO and it differény safeements =
Meew Internitiong] economic ondet dnd WTO,

Unit 02: Tndis Trade Palicy. |9 Hours
Prade policy singe 199] - Insmménts of fmpont palicy. kmpon substifution: resirections:
Lrcensing, Tarilfs. Ant-Dumping. Dotics = Expon promotion polivies = Trade promastion

st ons

Unit B3 Export procedures. _ 1 9 Huwrs
Significtinee of expons, prospecti, gudélines 1 Code ~ Risks i expon trade, expon
finamee. markets, TCGU ~ Expon: logivies. freight forvarding, excise. customs. foreigs

[ p 2035 Verson 1.0 Semcster 3 MBA Regulstions-2021



exchanze, ransportation, LU, invoicing,

Unit 04: Export Documentation. % Hours
Bill of lading — auxiliary documents - Muie’s receipl - inspection certificate - insurance
certificate — place of ongin — packing [ shipping nele — antiquity - blacklist cenificaie -
Master docuiment ~ 1 and 1.

Unit 05: Export Incentives. | 9 Hours
Subsidies - Tax concessions - Dudy remissions - post-Fxport replenishment of duty - Credit
facilities - Financial gummantees — Revisions covering bad loans.
Theory: 45Hrs |  Tutorisk:~ |  Proctical: — | Total Hours: 45
TEXTBROOKS
| Charles W L. HillL, G, Tomas M. Hub. Bohin Mebani Inlemations] Business:
| Compering in the Global Marketplsce {SIE), 11th Edition, MeGraw Hill, 2018
2. | Prumod Kumar Rai. Foreign Trade Polivy of India. Paperback (20213,
REFERENCES
5. Tamer Cavisgil - Gary Knight, John Ricsonborger. Inteenationsl Business.
[ Founh Editon, Pearson. 2007
Forgign Trade { Developmen & Regulation) Act. 1992, Bare Act (Printieliook)

2 by EBC. (2414},
3. | Anil Agashe. Indra and Interoational Trade, Papecback. (2013) International Trade.
4. | B 5. Sarkaran. International 1rade, Margham Publication, (2016)

[£his % Fior & Theory ooty

Prof.Dr.P.K. ANJANI,

Bona C of Technotogy.
Salew 636 005,
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P2IMBASID TECHNDLOGY MANAGEMENT

Euumﬂ:un;;

At the esil of the course. the student will be able to

CO¥: | Examine the rale ol technological innovation in maniging changes.

C02: | Demanstrate different approsches in mrinaging innavation.
03 | Identily the drivers and barriers i technological innovation in ap organization,

CO4: | Evaluaie various iechnoligies and innoviiions and select appropriste grategics.

"C05: | Exploge e sesdiness tn il inpacts tpwards the busines.

Pre-reguisite: NIL

COMO Mapping
(2] indicates the strvngth of correlation) 3-Sirong, 2-Modium, 1-Weak

P Progranume Oucomies | POY)
PO roz PR3 "M PO P
€l 3 [ 2
2 | |
Cod 2 1
o | 1
(7] 2 3 2 I
L purse Assessment met hods
Direct Tadirect
CIE Test 1 (1))
Chadr 1'(5) v
. Tokal CTE: - #) msirks
ELE#I;TTJ; (iR Semester End Examination; ol o '!;"d
Assignment/Problem solving oshic ’
| Seminar' Case Sudy’ Figld wark (10

Unir 01: Introduction’ Strategizing Vechnolagy, 9 Hours.

Concept and Meaning - Evolution of Technohugy - [Invention - lnnovition — Diffusion -
Forms of Technology — Process: Product - Types and pamierns of Innoviition - Technolopy
driven steategies - Convergenl and Divergemt Cyvele < Time of emry - Organizational
directon-and balnnced approach.

Unit 02: Technalogy Assessment [ Techuolozy Acquisition 9 Houwrs

Sources of Technology Avquisiin - Mehids af Acquisition - Technology creation - The
e of R&D-Acquisition - Sowces of Technology Acquisition « Methods of Acguisition -
Technology creation = The rode of RED,

U'nit 03: Technology Dilfusion / Technologieal Forecasting. 9 Hours

Rate ol Difsion: [nnovation Trime and Innovatian Cost - Tenovation adoption - Geoflies
Muore's crossing the Ulmsin - Esplomton: lmmitive, Uxapoalaiion, Growth curves,

Techonology moniloriag - Normative: Relevance Tree, Morphological Analysis, Mission

1462025 Version |0 Semester MBA Repulations-2023



Flow Dhagram,

Unit 04: Techaology Trausfer / Organizntional Implications of
Technulogy,

% Hours

Techm logy Transfer vs. Acquisition - Methods aind Models of Technology Transfer -
Tronsfvr processes and price negotintien - Relsiondnp betoveen Technical Surocture and
Uirganicational Infrastructure - Flexible Manulaciuring Manogement sysiem (FMMS).

Umit 115: Financial Aspects /| Social Issees | Human Aspects in

Nechmilogy Management
Improning Tradibonal Cosa Management Sysiem - Bamers o the Evaluation of New

Technology - Technalogical Change snd Industrial Relatidns - Technology Asscssment-and
Environmental Impact Analysis - Integration o People anil Techoology - Organkzational

O Haurs

eifione,
Theory: 45 Hrs Tutorialk: Practical: « Tarh ol
TEXTROOKS

| Dr SN, Swmgh Techpology Moamagemeni: “Influencing Factors and  Their
| Significance” Notion Press 2018 =

3 Tarek M Khalil, Rawi Shankar, M_.‘inpt.!\:mnnf ol thhnﬂfﬁgrm l'.ﬂ-}' o
" | competitiveness and wealth creation, MeGraw 1HIL 2od Edivien, 2017

REFERENCES
101Y's Handbook on BOARD'S PREPAREDNESS ON TRANSFORMATIVE
1, | TECHNOLOGIES || Condensed guide for Corporate Professionals, Academicion &
| Exccutive Monasement (Latest Edition) by the Instinue of Directors. India, 2023
4 | 10D Handbook an Y BER SECURITY || Condensed guide for Corporate

= | Professionals, Academician & Exeécutive Maunpetment . 2021

1 Abraham Silberschaiz (Awhor) Henry F. Kol i Amibor). 5. Sudarshan Database
*_| System Coneepts [7ih Edition). 2024

3 Manish M. Valechha JTSM Information Technulogs £ Strategic Management
U | Memory, 2015

" Rober Szakony], Handbook of Technolugs Marugement. Vive Books Private
~| Limited, 2015

& | Gerard H. Gaynor, Handbook of Technology Management, MeGraw Hill, 2015

7. | Bet. Frederic. Strategic Technology Managenient. Sew Dethi, McGraw Hill, 2015

iliis 55 i 3 Thietey et

ﬂnhm.tl;;l. _M!-J 4
Head of the Depanmenl,
Managami nl Studias,

Sona Col of Tacknology,
ﬂn&ihr?-ﬁﬂ 0as.
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L | T|P|C
P23MBASA1 STARTUP BUSINESS

INCUBATION 3 | o | o | 3

Course Qutcomes

At the end of the course, the student will be able to

COl: Identify the strategies and modgls fitting incubation eco-system.

CO2;: | Discuss the financial components required for business incubation.

CO3: | Apply the go to market strategies for entrepreneurial venture.

CO4: | Analyse the avenues for funding the business plan and execution.

CO5: | Describe the legal formalities of business incubation.

Pre-requisite: NIL

CO/PO Mapping
(3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak
COs Programme Outcomes (PQOs)
PO1 PO2 P03 PO4 POS5 PO6
CO1 2 1 3 2
CO2 1 2 1
CO3 2 1 2
CO4 1 2 1
CO5 )] 1
Course Assessment methods
Direct Indirect
CIE Test 1 (10)
uiz I (5
glE Te(st)II (10) Total CIE: 40 mark§ . Course end
. Semester End Examination: 60
Quiz 11 (5) marks survey
Assignment/Problem solving/
Seminar/Case Study/ Field work (10)
Unit 01: Strategy and Planning, 9Hours

Validate your business model, profile your customers and activate your plan - Business
psychology and the benefits of good teamwork - Learn how to develop a business culture
that continuously fosters innovation, align your product with a vision within a product
and market context. Experiment to gain new insights and fresh perspectives - Help deﬁne

and shape the value you offer your customers - The Art of the Pitch.

Unit 02: Business Operations, Hiring and Accounting. 9 Hours

Statutory accounting requirements — Banking — Budgeting - Filing GST — Recruiting —
Payroll - Terminating contracts - Hiring contractors—Labour laws and hiring employees —

Understanding the financial health of your business.

Unit 03: Business Prospect Development. 9 Hours

14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023



Go-to-markes strategies - Defining vour sales provess - Defining vour eal customer |
profils « How 10 prospect using email& soial medi « How o sinsetine vour meeting or
eail - Interpreting customersspeak - What wodo next — Short term & Tong-torm sirmegs
barilding.

Emit 4 Startup and Grow up Financing. 9 Hours
Finaning plan-Specialised Mnancial services institutions - IRAF = STEM = DST - how
does il work? = Other Govi. Schemes &Programs,

Vit B85: Legal Formalities. 9 Hours
Valuing Founders” Shares = Buard of Difectars and Advisor Agrecmems - Corporaie
Crovernanece - Licensing deali-—Domestic & Inernational sales coptines.

Theory: 45Hrs | Tutorial:-= |  Practieal: — | Totsl Hours: 45
TEATBOOKS
i Avokunle Mathew Akinhi From Idea 1o Startup: The Uliimate Guide {o
| Launching Y our Dream Business, 2020

Mowen A Khalil, Ellen Olafsen, Enabling Innovarnive Entreprencurship through

2. | Business Incubation. the Inpovation for Development Report 2000-20 10 pp 68-
4.

REFERENCES

| Adum Movoiny, Binar Rasmussen. Tommy H. Clatsen, Johan Wikland, Rescarch

. | Handbook on Start-Up Incubation Ecosystems Edward Flear Publishing Lid.

2021

Ambreen Jabeen Shah Starting A Dusiness lncubator: From Scrsteh w0 Sky. 2020

3 Jobuy | Ward. Perpetuating (he Family Business: 50 Lessons keamned from Jong-
_ | lasting siccessful familics in Business, Palgrave Macmiflan, 2004,

s

il is 0w W Thedry canrse)

Proi.Dr.P.K. .
Haad of the Dapartmant,
b m Stedlas,
Bana Mﬂ' Tmﬂﬂ-
Saler 536 005,
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L T P
PIIMBAS42 R Programming = - 2|8

Course Qutcomes
Al the end of the course, the student will be able ta

CO1: Explain the hasics of R Programming

CO2; Describe the ways to import data and visaalize the daia

CO3: Discuss the various data manipulation techniques and basic analysis

CO4: Analyse the Linear model problem using R

COs: Apply the Non-Linear problem wsing R
Pre-requisite:

COPO Mapping

(3/2/1 indicates the strength of corelation) 3-Strong, 2-Medium, |-Weak

Programme Cuicomes (POs) and Programme Specilic Owcomes (FSOs)

COs PO POz | PO3 T POS o
oo 3 3
CO4 3 -
CO5 1
Course Assessmeni methods
Direct Indirect
Theory Assignment / Quiz / Seminar (10)
EE :::: I[ll:l,! :3 '3;‘. Theory Total CIE: 50 marks
CIF: test T (10) - Theary ‘Semiesier End Examination: 50 marks | Course end survey
V-1 [SEE- Theory (25 marks), Laboratary
CIE test IV {10) - Laboratory (25 marks)]
Unit 01: Basics of R ilene

Installing R - The R enviromment - Data Types - Operators - Data Stroctures - Writing R
functions - Control Staements (il and else, switch, if else, compound tests) - Loops in R {for,
while, comrolling loops)

Lnit 02: READING AND VISUALIZING DATA & Hours

Reading data into R ~ CSV File < XLSX File — From Database —~ Runtime [Data entry — Data
Visualization ~ Bar chart < Line Chan — Pie Chart — Histogram — Point Chant

Lnit 03: DATA MANIPULATION AND ANALYSIS & Tours

Group manipulation - Date Reshaping - Manipulating Strings - Basic Statistics using R

14.6.2025 Version 1.0 Semester 3 MBA Reguladons-2023



{Summuaries, Comelation, 1-tests, ANOVA)

Wit 04: LINEAR MODELS USING R & Hours

Linear Models - Simple and Multiple regression, GLM - Logit Regression, Model
diagnostics - Residuals, Cross validation, Boo strapping,

nit 05: NON-LINEAR MODELS, TIME SERIES AND & Hours
LUSTERING USING R

Nonlincr Models - Won-Linear least square, Splines, Generalised Additive Models, Decision
trees, Rendom forests, Time Series - Autoregressive moving average, VAR, GARCH,

Theory: M Hrs Tutorial: 0 Practical: 30 Total Hours: 60 Hrs
TEXT HOOKS
| Introduction 1o R Programming Language, Mohsen Nady, Arcler Education
Incarporated, December 2021,
REFERENCES

| R Programming: An Approach to Data Analytics, G: Sudhamathy, C. Jothi
: Venkateswaran, MJP publishers, 2019,

2, SandipRakshit, R Programming for Beginners, McGraw Hill Education, 2017

Jured P.L., R for Everyone - Advanced Analytics and Graphics, Addison Wesley

I | Dyt mnd Analytics series: 3015

8. Nu List of Experiments - 3 Hours

Reading csv file & visualizing the results

.

3 limporiing dutasel and plotting scatier plot
3. Leap year function

4. Generating prime numbeér

5. Resding csv file & filtering dats

6. Correlation & heaimap generation

1. Simple linear regression (Residual)

K. Multiple linear regression (Doot strap)

9. Creating R package

10. Creating R package & vploading to CRAM

Prof.Dr.P.K. ANJANI,
Haad of the Department,
safa Colage ot Jacanuic.

2gr. )
Saism-538 00B.
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P2IMRASSE SOCIAL & WEB ANALYTICS

Conrse Outeomes

At the end of the course, the student will be able (o

1 Fxplain the basies ol social web networks

©0l: Eaphone Modeiting and vismlization

CO3: | Understand the conceps of Mining

COM: Exiract datd and Optnions from web

C05: Analyreusing resl time models

Pre-reguisire:

= —

OO Mapping
(32 indicares the siregeth of comrelation) 3-Strong. 2-Mediom. §-Wiak

Programme Durcomes (P0s) and Programnie Spicific Outcomes (PSOs)

COx 'O P2 (R PO POS P
O 3
o2 - 3 2
co3 —
Cod I 2 | 2
Cos | 3 E
Course Assessment methods
Direci Indirect
iy Total C1E: 40 marky
it Semester Ead Examinafion: 0 | COUTSE nd
Assigrment Problem sobving marks .
SeminarCase Study' Fleld work (1)
UNIT - 1 INTRODUCTION 9% Hours.

Intraduetion w Webh - Limilations of current Web — Deevelopeent of Semantis Web —
Emergence of the Socinl Web - Statistical Properties of Social Networks ~Network amalysis -
Development of Social Network Analysis - Key conceprs and meusures in network snalysis -
Discussion netwvorks « Blogs and vnling communition - Web-based networks

—

UNIT = I MODELLING AND VISUALIZATION ? Huurs

Visusilizing Online Sucinl Nétwarks - A Taxonomy of visualizations - Graph Representiiion -
Cemtratity- Clustering - Node-Edge Diagrams - visulizing Social Networks with Matrix-
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Based Representations- Node-Link Disgrans - Hybrid Representations - Model ling and
aggrevating social network dats — Random Walks and their Applications —Use of Hadoop and
Map Reduee — Omplogical representaiion of sociol individuals and relationships

LINIT = 111 MINING % Hours

Mining Commuonities -Aggregating #nd reasoning with social octwork data- Advanced
Representarions - Extracting evolution of Web Community Trom a Senoes ol Web Archive <
Detecting Commiunities in Social Netwarks - Evalusting Communities - Core Methods foy
Commumily Deétecnion & Mining - Applications. of Community. Mining Using KNIME
Algorihns - Node Classifiestion in Social Networks.

UNIT = IV TEXT AND OPINION MINING 9 Howrs

Text Mining in Social Networks -Opinion cxtragtion — Senliment ¢lassification 2nd clustering
- Temporal sentiment analysis - lrany detection i opinton mifing - Wish analvsis - Prodoct
review mining - Review Classifeation — Tracking sestfiments b srds topids over time

UNIT = YV APPLICATIONS 4 Hours

Toals fur Sovial Network Analysis- LCINET = PAIEK - ETDRAW - STOONET = Splus -
R—NodeXL — SIENA and RSIENA — Real world Sodil Metwarks (Facchook- Twitterete. )

Theary: 45 Hrs Tutariali | Practical: 0 Total Hours: 45
TEXT BOOKS

Soctal Media And Web Analyticy . THARUR PUBLICATION INHOUSE BOOK,
HAKIUR PUBLICATION PVT LTD, 2025
Social Network Analyties - Compulational Research Meéthods and

2, | Technigues, Nilanjan Déy, Samacject Borab, Rosalisa Babo, Amim S, Ashour,
|| Elsevier Science. 2014,

REFERENCES

Digitad Marketing and Social Medin Web Analytics — Concepts and Examples.

L Prol, Ashish Dixit Dy, Jurshree Jain, D Sunavewer Hussain, D, Ankt Cuarg. Dy,
Ritesh Singhal, Bhartl Publications, 2024

The Analvtics Playvbook: Navigaing Web and Social Medin Strmegles. B,
Prabhianfan Yodav, Tanecsha Publishers, 2024

12

1 Social Media Pata Mining and Analvtics, Guabor Szabo, Guagor Polatkan, I*. Oscar
" | Boykin, Antonies Chalkiopoulos. Wiley. 2018,

4 Hamessing the Power of Social Medinand Web Analytics. Antesieh.Aviimrdo,

> Kavéepan Lemwachdm. 1GE Global. 2004,

Wi 5 foe' 8 Theory osurses

Haad of the Departmadnt,
Man it Stodkas,
Sona College of Technoiogy,
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PIIMBAS4S BUSINESS INTELLIGENCE

Cuourse (Jutcomes

Al the end of the course, (he studeat will be able 1w

Con Explain the coneepis of Busmess Ielligence
CoL Understand the funetions of Data Warehousing
CO3:; Analyze the Business Performance Management (BPM)
O Apply the Data mining eoncegs i Business lirelligence
C5: Extract the data using Text mining
Pre-requisite:
COMPO Mapping

(3271 indicaies the strength of comelation) 3-Sirong. 2-Medium, 1-Weak

Programmie Cuteames (POs) and Programme Specific Dutcomes {PS0s)

Cls PO P02 PO3 M oS PO
(A8} 3 2
o0z 2 1_ 7.{
€03 ¥ 3 2 =
e 2 2 p. 2
oS i 3 2 - a »
Course Assessment methids
Direet Indireetr
CIE Test 1 {10)
Quiz 1 {5} : —
CIE Test 1 {10) DML marke .
Ouiz 11 (5) Semester End Exasningtion: 60 | Course end survey
Assignment/Problen solving’ ikt
SeminanCose Stedyf Field work (10) -
UNIT - | BUSINESS INTELLIGENCE 2 Howrs

Introduction:Frnmework of Business Intelligence- Definiton-Histor- Architecwere of B1-
Benelits of Bl-Intefligence ercatjon and we of Bl Goverpance. T8 nplerpentation —
Developing or sequiring BI- Justification and Cost-benelit Anah sis-B1 wols and Techmiguess
Mapor veodors

UNIT = 1l DATA WAREHOUSING 9 Hours

Brefinition-Concepts-Characteristics-Catg Mans-Opertionn] [Jain StonesEnterprise data
Warchouse-Metadsta- Architeetures. Data warchouse process overvien . Data imegeation-
ELT, Data warchouss devielopmient = VentdomsDevelopment Appiae hes- Repreventation of

14.6.3025 Version 1.0 Semester § A A Bogulntions-2005



data in datn warchoase-OLAP Vs OL TP-OLAP & OL TP operations.

UNIT - 1l BUSINESS PERFORMANCE MANAGEMENT (BPM) " Hours
(werview-Definiion-BPM. Vs Bl-Streglee-Plan-Monfier-Aat and  Adjest of  BIFM-
Performange managemem-BPM methodologies-technologies and applications- Performance
dashbourds amd scoreboards.

UNIT = IV DATA MINING FOR BUSINESS INTELLIGENCE  Hours
Drelinitions-  Applications-Process-Methods-Clustering  methods-mets heuristics  Anificial
neural networks lor data mining-data mining software wals

UNIT - V TEXT MINING |9 Mg
Conceprs and Definitions-Nawral Language Processing- Apphications-Proves-Topls. Wb

mining - overview-web  content  Mining-Wels wructure minjngs Web  usage mining
Conneeting I systems o databases and olber systems-On denmind Bl-Tesues ol legalinn-
privacy myd cthics dand new Bl application epponunitics.

- =

Theory: 45 Hrs Tutorial: 0 Practical: 0 Totul Hours: 45

TEXT BOOKS
Business Intelligence-A Comprehensive Approach o Infoemation Needs,
. | Technologies and Culture, Rimvydas Skyrius. Springer International Publishing.
021
REFERENCES

I Bisiness Iniclligence and Analytios: Systems for Decisen Sapport. 18z Authira)
| Ramesh Shards, Dursun Delen and Efrdgim Turban, Pearson I ducaricn
3 Business lutelligence and Performance Managemen, Theons. Sysioms and
= Indusirial Applications
3 Business Intelligence Strstegy and Big Duta Analvtics-A Goneral Mumagement
- tive, Steve Williams, 2016,

3 | Business Intelligence Pratices, Technologies. and Management, Rajls
~ | Sabherwal. triva Becerra-Fernandez, Wiley. 2011

ity b T @ Theory course

F’l‘ﬂf-ﬂh?.l. ﬁ'Jﬁl'h
Hapd of ihe Daparimeant,
n Studies,
of Tachnoiofy.
Salew.-538 005.

-
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BUSINESS FORECASTING AND L T ikl
ECONOMETRICS (USING R) 3 i al 3

PIIMBASSS

Course Oalcomes
Al the end of the course, the student will be able 1o
Civ: | Explain the concepts of Foarecasting

CO2: | Apply e concepts ol trend analysis

CO3: | Undersiond the Autocormédation and auto regression model

COd: | Annlyze the tne-series [orecasting

COrs: | Apply varions modals based on applications

Pre-requisite:

—

™ COPO Mapping
(3727 bndicates the stremgth of corelation) 3-Strong, 2-Medivm. 1-Weak
Programme Chitcomies { POs) and ngmnm Specific Chtcones (150

s IOl M2 BRE PO POyA PG
Col 3 |
Co2 I 2 2
coa r § 2
O 2 3 2 3
COs | 3 2
Conrse Assessment methods
Direci Indireet
) o S ]
i 11(3) \
CHE T 11 Towal CUE: 40 marks
Ouiz 11{3) Semester Lnd Examination: Conirse end stirvey
Assigmnent/Problem salving/ il murks
Setriimur/Canse Studyy Freld work
(i _
LSIT =1 INTRODLUCTION _J T Hours
The Importance ol Forecasting -Time Series Data-Component Faciors of the Time- Serics |
Mundel
UNIT -1 TREND ANALYSIS 8 [Hours

Drefinitisn - Congepis - Seasonal and Cyelieal Behavior-Smaothing of Annual Time Series:
Muoving avemges, Lapanential smoothing -Least-Squares Toepd Frthisg and Foredasting:
Linear, guasdrativc gnd exponentin models

UNIT = T AUTOCORRELATION AND AUTO REGRESSTON T 9 Hours

1462023 Version 1.0 Semvester § MBA Regulations-2023



Autocorrelation and Auw regressivn -Autiregressive Models - Applications - ARIMA time- |
serics Model - Applications

UNIT = IV TIME-SERIES FORECASTING 9 Hours

Time-Suries Forceasting of Menthly or Quarterly. Data-Accurscy Statitics and Forecast
Madel Selection-Families of Forecasting Models —Hierarchizal Fordeasting-Adjustments to
Ktatistival Forecasis

UNIT -V EVENT VARIABLES 9 Hours.

Definition - Oullier Variables and Other Model Inpuis-Using Event Variables Based on
Calendar Effects-Combined Model Forecasis-Honest Assessmient

Theory: 45 Has | Tutorial: 0 Practical: 0 Total Howrs: 45
TEXT ROOKS
| Using 1 for Inwodicrery Loomometnics, Florian Hess, Independenly published.
- S =
¥ Busass Stistics with Slutions in - R, Mustapha Abtodun Akinkunmi. De
. Uity ler, 2015
REFERENCES
| Practical Time S-r:firTl‘_m_u-.:usting with R, Galit Shmoeli. Juliz Polak, Aselrod
’ Schnall Publishers, 2024
3 Financinl, Macey amd Aicey Econometrics Using R, C.R, Rao. Hrishikesh D.
| Miood, Elsevier Science. 2020
i Tntroduction 1o Egonomerrios. Tames 4. Stock, Mark W, Watson, Pearson, 2015,
Fconoamiy and B_u_:nim-:-:-_hwasﬁn_g;ﬂnu!ﬂing and Interprefing Econmimeric
4, Besalts. Johne 1° Stvia. Arhar lgbal. Kaylyn Swankoski, Surah  Watt, Sam
Hudlard, Wikes: 2014,
fEPas b Foy i Thgary o i
Profl.Dr.P.K. ANJANI,
Head of tha
ons oot o Tochnok
Balem-638 005.
14,6205 Version 100 Semester 3 MBA Rezuiltions-2023




PIIMBASHG HEALTHCARE DATA ANALYTICS

Course Ouleomes

Al the end of the cuurse, the student will be able to

Cok: Undepstand the concepts of Henltheare Date Analytics

(02 Amalyze the data collected in bealtheare

0 Foxprnct ks using NLP and Mining

o4 Explore the andlyties tols aviilable in healihéare

Cos: Apply Analytics in various applications of healihcare

Pre-requisile:

COPO Mapping
(32 imdicates the siwength of correlation) 3-Swrong, 2-Mediom, 1-Weak

ng_rmum Crutcomes (PO3) and Programme Specitic Outeomes (PS€1s)

COx Mol PO O3 PO POYs Pl
Co i
co2 2 3 | 2
Cos (T 1 1
CO4 2 3 2 2
CBs | iy Z 3
Course Assessment methods
Ihrect Indirect
CIE Test 11111
Quiz 1 (3) i, |
CIE Test 11 (10) Tl CIF Smarke. :
Qi U (%) Semwster End Examination: 80 | Course end surve
Asslgnment/Problen soving/ Tk
Semingr Case Sty Vield work (10)
UNIT = 1 INTRODUCTION % Mimrs

Introduction 1o Healibeare Daia Anslyfies- Electronie Heilth Records— Components of EHR-
Coding Systems= Banelils of EHR- Barrier o Adopring EHR Challenges.

LINIT = IE ANALYSIS ¥ Hours

Biomedical lnxsge Analysis- Miniog of Sensor Dela in Henbibeare- Biomedical Sigaal
Analysis-Cepomic Daa Analvsis for Persomilized Medicing

UNIT =111 MAL'{TICH ? Hours

MWl Langusige Provessing ond Dats Mining Tor Clinical Text- Mining the Biomedical -

14.6.2025 Verston 1.0 Semester 3 MEBA Regulstions-2023




Souvia] Media Analytics for Healtheare

UNIT = IV ADVANCED DATA ANALYTICS 4 Hours

Advanced Duta Analvtics. for Healtheard= Reéview of Clinical Prediction Models- Temporal
Dt Minmg for Healtheare Data- Visusl Analyties for Hesiltheare - Information Retrieval for
Healihere- Privacy-Prescrving Dita Publishing Methods in Healtheare

UNIT = V APPLICATIONS ¥ Hours

Applicaiions and Practical Systems for Heslibeare— Daia Analviics for Pervasive Health-
Frawd Detection in Healtheare- Dstn Analviics: for Pharmeceutical [Hscoveries- Clinical

Drecision

Support Systems- Computer-Asssted Medicdl Image. Analysis Sysicins- Mobile

Imaging and Anslyiics for Bramedical Dala

Theory: 45 Hrs Tﬂﬁ!l‘__il_J:F y Practical: U Total Hours: 45
TEXT ROOKS

e

Smart Healthcare Amahyrics: Sime of dbe An, Prasont Kumsr Pattmaik, Ane
Hol, Safarupa Mobants  Stneets  Mohamy. Ashlesha Vaidva., Springer  Nature
Singapore. 2021

REFERENCES

Smart Healthcure Analstics in o7 Enabled  Eovironment. Prasant  Kumge
Patinaik, Sataripa Moharty. Suncets Mohwnly, Springer International Publishing.
2020

fhd

Healtheare Analytics-Foundations and Fromtiers, Edward M. Rafalski, Ross M.
Miitiner. Tavior & Francis, 2014

5
N

Analytics in Heahbearc-A Practical Inroduction. Chiiste El Morr. Hossam Ali-
lassan, Springer Imermational Pubfishing. 2019,

b g Vs o Thewry et

Prof, IH' P, II ANJAN],

b omr S

Hmm-ﬁu DOE,
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PLIMBAS4T

PREDICTIVE ANALYTICS

Course Dulcomes

Al the end of the course. the student will be able to

Col:

tinderstand the Concepis of Dam ;‘snﬁh sis amd ¥ suniization

Develop and Analyiee o1 inear Regression model using X1 Miner

Developand Analyvze i Logistic Rugression model using X1 Miner

Understand the meepl t_.:lrl' Euncn‘iwi II_IL*um}ng

Analyse and Apply the concepts 011 rees und Newral Metworks

Pre-requisite:

-

COPO, PSO Mapping

(3200 indicates the strength of comelation) 3-Stmmg, 2-Medium, 1-Wiak

~ Programme Outeomes (PO<) and Prograsne Specilic Ouicames (PSOs)

COs

e 1

PO

POxz POS | PO

Ps

PO6

= == e | P | i

-

ol ) e | | A | b2

Course Assessment methods

Direet

T TR

Tl Test 1110)
Quiz | (5)
CIE Test 11{10)
Quiz 11 (5)

Assignmient/Problem salvime’
SeminarCase Sudy! Field work (10)

Joaal CFE 40 marks

Somester Uod Examinition:
Bl wiarks

UNIT =1 EXPLORATORY DATA ANALYSIS ARD
VISUALIZATIONS

Course end survey

9 Hinirs

Introduction - Why Explorstors Data Analysis i beaportim - Diie Cleanp nid
Teansformation - Dealing With Missing Vilues - Dealipg with Ouiliers - Adding and
Removing Variables « Common Grophs « Wit e Good Digs Visuglizstion? - Data

Explosation.

UNIT =1l PREDICTING A CONTINUOS VARIABLE

9 Hlivtirs

Introduction (o Lineur Regression — Asseadng Prediviive Avciracs iédug Cross=Vilidatlon -

14.6. 200235

Verghom 1,100

Seemester 3

MBA Regulmions-2123




Huliiplu-ii::gmﬂnn = Improving Model Fit — Model Sefection — € hallenges of Pradictive
Madelling - | low 10 Build a Model msing X1 Miner = Reflection on Sugistical Technigues

UNIT = i FREDICITNG A BINARY OUTCOME 9 Hours

Imrodustion 1o Logistic Regression ~ Building Logistic Repression Muodel < Mullyple
Lasgisiic Regrossion = Crows Validation and Confusion Manx - Cost Sensitive Classification
— Compasivg Modgls Independent of cosis and cuolfs = Bullding Logistic Regression
Mudels wsing XLMiner — The Best Prediction Method

UNIT - IV SUPERVISED LEARNING 9 Hours

Classifwation with Simple Rules - Leaming Rules — Sequential Cuvering — Froim Rules
Trecs — Fatropy — Measuring Entropy = Using Information Gain t Build Trees = Buoilding
Trees: 1033 Algorithm — Building Trees: €435 Algorithm - Evaluation: | gave Une Chal Cposs
Validation — Nearest Neighbor- Similavity Funchians - Cuese of Dimensionalit

UNIT - V TREFS AND OTHER PREDICTIVE MODELS |9 Hours

Introduction fo Trees = Classification: of Trees = Regression. Troes = Bagging. Noosting,
Randon: Forest — Neurul Networks — Bullding Trees with XL Miner — Building Neusal
Wetworks with XLMiner — Reflection: Trees & MNenml Mebworks

e

Theoryv: 45 Hrs Tuterrial: O Fractical: 0 Total Hours: 45

TEXT HOOKS

Lo Applied Predictive Modeling, Max Kuhn. Kiell lohnson {20095 Speinger Publication

REFERENCES

| 1"rv.*di|.‘ﬂm Analvtics- Application with WEEA SHuam Abdul Matangn., S lboniia Movalis
A "Mf_{-.l"ﬂmﬂlhﬁ:!.hﬁtﬁ;ﬁlﬂ_ﬂhd

i Presfictive Anatytics: The Setnet to Predecting Foture Ewvents | ising Big Dt and Dt
“ehmee

1S fs fo) o Thewry o)

Prof.Dr.P.K. ANJ

Haad of the Jepartmeal,
nlﬂmﬂm

mgﬂ:g-!ﬂ 0os.
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PIIMBASES DATA WAREHOUSE AND 'L. T P C

MINING

T
=
=
(]

Conrrse Dulcomes

Al the end of the course, the student will be abie to

CIE Tesa L1

Cruiz 15}

Adsignment ¢ Problem salvng /
Sermimar £ Uase Siody (1)

L0 Explain the evaltion, architecture. and rale of dotd warehousing in business
intelligence and decision-making,
(88 2 Dlesiun dimensional models ond ovalisare duta integration and goatity
stratepies o data warehousing systens.
03: Deseribe the data mining process, kéy tsks, and the role of preprocessing m
Knewledpe discovery,
Com: Apply classaification and clestering slzanthms (or dats analesis and evaliuage
mashed performanice using relevant metrics.
(R 58 Implement assucialion nile mining and understind advanved spplications like
vext/web mining and ethical aspeets of data niining.
Pre-renguisite:
CORO, PSO Mapping .
(321 ndicates the streagth of correlation) 3-Strong. 2-Medium, 1<Weok
Programing Ouleomes (POs) and Progmmme Specific Outcomes (PS05)
s PO P2 PO3 PO P PO
(sl 3
co2 3 2 |
o3 rl 2 {
Cod 2 z
s 3 . 2
Course Assessment methods
Direct Indirect
CIE Test |10)
Otz [ |55

Tosad CFE: 40 marks

Sermester End Examination: &) Conirsee end surves
mia b

UNIT = L INTRODUCTION TO DATA WAREHOUSING 9 Hours

Dara Warehousing — Fraolution — Sevpe — Purpose and Benelits — OL TP vs. OLAP
Svstems — Data Warehouse Architeoiure (2. Enferprise Data Warehouse. Dta Muns.
Opermional Data Stores) — Data Lokes and Lakehouses — [mtwidiction to ETLELT
Processes— Rode of Data Warchousing

ERIT - 1 BATA WAREHOUSE DESIGN AND MODELING | 9 Honrs

146 20%5
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Daa W orehowse Desipn Methodologies — Bimensional Modeling (Star-Schema. Snowllake
Sehpma — Fact Tables [Additive. Semi-Additive. Son-Additive Measures) — Bimension
Tales o onlissmed Dimenstons, Junk Dimensions — Stowls Changing Dimensions {SCD
Tape | 20 50— Data Infegration and Dnta Gl % lanagement — Metadata Manzgement
= Il nemtation Considerstians for Data

UNIT = HEINTRODUCTION TO DATA MINING 9 Hours

Data M ng — Evolilion — Scope — Knowledgs I.‘J'isr:m::r:,— in Dambases (KDY Process
— Dai Preprocessing (Datn. Clésning. Daia [niegration. Dats Transformation, PDma
Reduatiom) —— Data Mining Tasks (Classification. Clustering, Association Rule Mining.
Prediction) — Dutg Mining Systemy Architeciues — Application of Data Mining in various
dhimain.

UNIT - IV DATA MINING TECHNIQUES: CLASSIFICATION AND |
CLUSTERING —

Clessilosgion Technkjues — Decision Trees (eg. 103, C4.5 . CART) — Nabve e
Classifivrs — K-MNearest Nelghbures (KNND— Suppon Yoo Machines (SVM) — Moded
Evalugiionr Metries (Accorscy, Precision. Recall. Fl-Score, ROC Cupvel — Clusicing
Techniijues — KeMeans Clustering — Higrarchical Clumering — DBSCAN — Evaliation of
Clusteriog Resulis,

UNIT = % DATA MINING TECHNIQUES: ASSOCIATION AND 5iit
ADVANCED TOPICS Tt
Assacia ivm Rifle Mining — Aprurd Algorithm — FP-Cirowih Algonilim — Froquent Hemset

Crenerat on — Ruke Vvalusion Metries | Soppoat. Confidence. Lift) — Anomaly Detection —
Introddusc tion 1o Fest Mining — Inrrecluction fo Wel Mining {(Web Contem Mining. Web
Strugture Mining. Web Usage Minimg) — Eibiagal Cansiderations in Date Mining.

Theory: 45 Hirs Tutorial: @ Practical: 0 Total Honrs: 45
TEXT BOOKS
i Fitle: B Warehausing and Data Mining Author: G, K. Gupta, Publisher, 11911
' _L:mrnh;,-_l'w.l,m.
REFERENCES
. Tithe: [rita Mining: Congepts and Techrigues. Authors: Jiawei Hun, Michel lrue
' hoaambsr, dtan Pel. Publisher: Elsevier ( Muegan kaofinann). Edition: 3rd Edition
- Tiile: H-u'tl:dh[t the Data Warehiouse, Authier: W. 11, (nmen. Pablisher: Wiley
= il Fdinion: Atk Editien or ites
" Fitde: Iniroduction re D Mining, Authors: Pang-Ning Tan, Michael Steinbach.
S | Vigin kumar Publisher: Pearson, Education, Ldition: Lavest Edit)

R Theoay cinirsis

Hnt.ﬂ: P‘ ‘H &HJ
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L
noclS_mg%%h NPTEL - Product and Brand Management 3 : : g :

About the course: |
The structure of this course is based on one of the most importam leaming required

tor all the students secking 10 join professional life and all the professionals seeking o excel |
mcluding heads and leaders of instingions and Non-Profit and even Govemment |
Organtzanons. lis a combined package of two subjects 1o give its readers 4 comprehensive |
knowledge.

Pre-requisite: Basio understanding of Hmdnm:nl.alt of Ha.rh:tmg will he benclicial

ﬂufu layout ) 12 weeks
Week | : Intrdduction v Product Management

Week 2 : Product Planning

Week 3 : Produet Category Analysis

Week 4 ¢ Insight, Innevation and Design Thinking

Week 5 : New Product development

Week 6 : Brand and Brand Management

Week 7 : Brand Equity and Value chain

Week 8 : Brand Valuation and Brand Loyalty

Week 9 : Brand Life cycles and Organizational Designs

Week 10 : Brand Archutecture

Week 11 : Brand Equity Measurement

Week 12 : Ethics and Spirinsality for Product and Brand Management

THEORY: - PRACTICAL: - TOTAL: 45 hrs,

—

TEET BOOKS
o | | Donald, R.L., & Russell S.W, (2002). Product Management {3rd Ed.). Tata MeGmw
" | Hi B R e N S e
2 Keller, K.L., & Swaminathan, V. (2019). Strategic Brand Management: Building,
" Measuring and Managing Brand Equity (3th Ed. ). Prentice Hall
5 Trott, P. (2008). Innovation Management and New Product Development (4th Ed ),
“" | Preptice Hall
, | Kapferer, ] (2012), The New Strategic Brand Management: Advanced Insights and
| Strategic Thinking (5th Ed. ). Kogan Page
5 | Reis, A, & Trout, J, (2001), Positioning: The Banle for Your Mind. MeGraw Hill '
© | Education - & i1 N .
Prof.De.P. XK. ANJANI,
Hsrul- o the mpwm
14.6.2025 Version 1.0 Semester 3 _ ManSeRasl, qi
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noc25_mg86 NPTEL - Working Capital Management

W
=
[—]
W

About The Course:
Working capital management has gained the attention of industry and academia as an

exclusive area of study after liberalization of Indian Economy. Management of working
capital sometimes becomes more important than the management of long term funds because
the day-to-day operations of any business largely depend upon this source of finance. Many
firms have been seen in the past closing down for the want of short term finance. The
profitability of any business to a larger extent is affected by this source of finance due to
efficient management of current assets and current liabilities. Hence, learning about

managing working capital has become more important and critical in the modern scenario.

Course layout 12 weeks

Weekl: Introduction, meaning, concepts, classification and importance of working capital,
Relevance of current assets and current liabilities in the balance sheet,Objectives of WCM.
Over- capitalisation, under- capitalisation, zero working capital, Short-term v/s long term
financing-A risk-return trade-off. Liquidity v/s profitability trade-off. Cost trade-off, Working
capital approaches. Working capital management in some companies.

Week2: Factors determining working capital requirements, Assessment and forecasting of
working capital requirements, Assessment and forecasting of working capital requirements,
Operating cycle, Weighted Operating cycle.

Week3: Relevance of current assets and current liabilities and their inter-relationship,
Management of different current assets, Management of Inventory. Relevance and scope,
Deciding the optimum level of inventory in a firm, Purpose and benefits of holding inventory.
Weekd4: Risk and cost of holding inventory, Inventory management - tools, techniques,
Inventory management - tools, techniques, Inventory management - tools, technigues,
Inventory management models.

WeekS5: Inventory management models, Determining stock levels and safety stocks, Types of
organizations holding inventory, Inventory strategies & techniques, Inventory strategiés &
techniques.

Week6: Cases on Inventory Management, Management of Accounts Receivables, Creation
and size of accounts receivables, Motives of extending credit, Limitations of A/Rs-Marginal
tax considerations.

Week7: Limitations of A/Rs-Tax considerations, Determining maximum length of credit

14.6.2025 Version 1.0 Semester 3 MBA Regulations-2023




perind, Credit terms, opporiunity costs, receivables a1 cost or sale price, Goals and functions
of A/Rs management, Shon-term changes in credit policy. Long-term changes in credit
policy.

WeekS: Financial statements analysis wrl. A/Rs, Financial statements analysis wri. A/Rs,
Financial, Cash management-meaning and concept siatements analysis wri. ARs, Cash
management-meaning and concept, Cash v/y profit. Cash flow, cash stock and cash to current

assels ratio.
Week9: Cash flow presentation as per IFRS, NOCF & priority outflows, Management of |
liguidity-Shiftability theory, Liquidity newly defined, liquidity crises 7 firm level action, |
Measurement of hquidity. '
Week|0: Window dressing, Cemaimy model by Baumol, Uncertainty model by Miller & Ohr,
Cash flow forecasting, Cash collection system.

Week! 1: Management of Accounts Payabies, Trade credits-terms of purchase, stretching
accounts payables, Cost of Stretching A/Ps, The model of cost of strewching AP,
Ovenrading and the need of a good information system.

Weekl2: Financing Working Capital Gap, Sources of working capital finance, Bank linance,
Tondon and Chore commiitees on Bank finance, Other sources of working capital finance
and deciding a suitable mix.

THEORY: - | PRACTICAL: - TOTAL: 45 brs.

TEXT BOOKS

l. | Working Capital Management by Hrishikes Bhattacharyi, PHI publication.
2 Working Capital Management by R.P. Rustagi. Taxman Publication.

3. | Financial Management by Prasanna Chandra, McGraw Publicstions.

4. | Financial Management by |.M. Pandey. Vikas Publishing House.

Prol.Dw.P.X. ANMJANI,
Haod of the Uspartment,
nl Swudise,

Maragame
Sona College ol Tachnolagy.
Saler -518 DOS.

14.6.2025 Version 1.0 Semester 3 MBA Regulanons-2023



nocS_mg9l NFTEL - Training of Trainers 3 - s I3

e == = —— e —

About The Course:

Today, Knowledge Management is responsible for new organization structunes.
Commumcation and workgroup technology create virial organizations and electronic
communities. Members of the organization aré connected through networks that extend
worldwide. allowing people to communicate easily. The challenge for us is 1o understand the

changes and accommuodate them at proper requirementl. This challenge we can meet by
understanding creation. Storage and Distribution of Knowledge.

Course layout 12 weeks
Week | : Introduciion to Training

Week 2 : Training need assessment and its method '
Week 3. Training design and tvpes of training

Woeek 4 © Design thinking and role of technology in training

Week 5 : Introduciion 1o training methods and its selection process

Week 6 : Understanding training groups and ils dynamics and training method - Case study
Week 7 : Training method - Business game

Week 8 © Training method - Role Play

Week 9 | Tramning method ~ Behaviom! Modeling

Week 10 Traming method — decision making exercises

Week 11 : Introduction to group traning methods — Brainstorming, group discussion and
panel discussion

Week 12 : Research approach in raining and training evaluation

THEORY: - | PRACTICAL: - | TOTAL: 45 brs, l
Link: htps://onfinecourses.nplelac.in/nocls mg92/preview
TEXT BOOKS

Pareck. L. (2012). Udal Pareeks Understanding organizational Behaviour, 3. Oxford

. Umiversity Press
| Trawning and Development: Enhancing Communication and Leadership Skills, by
| Steven A. Beebe, Timothy P. Motet and K. David Roach, 2012

3. | Design For How People Leam { Voices That Matter), by Julie Dirksen , 2011

4 Employee Training & Developmen Paperback Import. 1 Dee 2002 by Raymand
© | Andrew Noe (Author) —
< | Essentials of Online Course Design: A Standards-Based {iuuh by Mm Vai and
| Kristen Sosulski, 2011 3
Prof.Dr.P. K. ARJANI,
Hoad ol the Deaparimentl,

14.6.2025 Version 1.0 Semester 3 2023
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PIIMBA303 I SUMMER INTERNSHIP

| Counrse Outcomes

At the end of the eourse, the student will be able 1o

CO06: | Understand the organization and its structure

COT: | ldentify the different departments and its interdependence in terms of operation

COB: | Overview of the operation of the Business organization '

C09:  Preparea Repont .
|

=i
o -
1
5

Pre-requisite:
CO/PO, PSO Mapping
{3/2/1 indicates the strength of correlation) 3-Strong, 2-Medium, 1-Weak
Programme Outcomes (POs) and Programme Specific Outcomes (PS0s)
COs POI PO2 PO3 PO4 POS PO%
Col 2 1
o2 3 2
€03 ) 2 Kl
04 1 1 1 1
€os 2 L 1
Course Assessment methods
Drirect Indirect
oyl B o Total CIE: 40 marks
s : Semester End Examination - -
Review "l-lﬁ_'h'lﬂkﬁ 60 Marks
Fimal Project Report- 10 Marks

1. The Course is an internship at the companies pursued for a period of & week after the

completion of the Semester 11 and before the commencement of Sernester 1.

Every sindent will be allocated with a project guide, faculty from the department.

The identification of company 10 be completed by the end of 11 semester,

Each student will identify an organisation and endergo internship after concurmence

with the guide duly approved by the Head of the Departmen

. Student will study the functioning of the various departments in the organisation

6, A report has 1o be submitied by the student at the end of 6 week internship.
Three internal reviews shall be done by a commitiee of internal [aculty members duly |
appointed by the Head of the Depantment.

B The end semester viva-voge shall be conducted by a committee duly appointed by the
affice of Controller of Examination.

THEORY: Ohours | PRACTICAL: 6 Weeks [\ TOTAL: 90 hirs

[

-

.

Prof.Dr.P.K. ANJANI,
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Sona College of Technology, Salem
(An Anfonomaous Institution)

Courses of Study for MBA Semester 1Y under Regolations 2023 (CBCS)
Branch: Master of Business Administration

Total | Course
et oy CourseTitle |L|T|P | C|Category | Contact | Typer
Hours
Practical courses
Entreprencurship ;
1. | P2IMBA40! Devel ¢ Jjojo|3 PC 45 T
CAPSTONE (Project ;
2. | P2ZSMBAA4O2 Work) D024 12 PC 360 P
Total Credits | 15

T- Theory, TT- Theory with Tutorial, TL- Theory with Laboratory, TP- Theory
with Project, TLP- Theory with Labormatory and Project, L-Laboratory, LT-
Laboratory with Theory, LP- Laboratory with Project

Approved By

W | o2l o> |7 diard >

Chairpersan, Member Secretary, Chairperson, Academic
MBA BoS | Academic Council | Devo-Asademics | "o imeil & Principal

Dr.P.K. Anjani Dr.RShivakemar | DrJAkilandeswari | Dr.S.RLR.Senthil Kumar

Copy to:-
HOD/ MBA, Fourth Semester MBA Students and Staff, COE
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PIMBA4DI | ENTREPRENEURSHIP DEVELOPMENT ;‘ I : '5:-
Course Quicomes . |
Al the end of the conrse, the student will be able to

COl: small business ideas from the existing gaps in the market.

co sceriain the opportunity from the idea, conduct feasibifity studies in various micro
- Macro aspects of small business development, select a type of ownership

C03:  Understand the finance required for business and prepare a business plan.
CO4: “xplore the facilities and resources provided by central and sinte level institutioas for
| business development,

COs: the critical situations amd consiruct a viable option 1o solve emerging issues in
- ! A 3 mﬂl 1
re-requisite:

COPD Mapping

(32 1indicatesthestrengtholoomelation)3-Strong, 2-Medium, 1 - Weak
Programme Outcomest POs)
COs POI POZ PO POM POS PO6
Col 3
o2 k] i P i e 3
col 3 3 3
CO4 2 - — 3
{03 2 3 3
Course Assessment Methods
~ Direst | Indirect
CIE test 1(10) Quiz-1 (%) otalCTE 40marks ! end survey
CIE test 1{10) Quiz-11 (5) me: End Fxamination(64) ‘
Assignment/seminar/Casestudy( 10)
L nit01: Entreprencarship in the NewEra 9 Hours

Entrepreneurs / Small-Business Owners: Emerging  wends:  The Internet & E-
commerce, Types of enrepreneurs; Corporste Entrepreneurship, Women entrepreneurs—Nature,
Cirowth, Concepts-and Sustainability,
Unith2: Entreprencurial Perspectives 9 Hours |
E:.rrp-:rmul' Individual, Sources of rescarch on Emirepreneurs, Common Entreprencurial

micteristics, Confrontation with risk, Stress & Entreprencunal Ego: Emp:mw‘mé
otivation; Developing Individual Inpovation, Imagination & Creativity, Creative thn;i

12.12.2024 Version 1.0 Semester 4 MBA Regulations-2023



Unith3: Entreprenearial Veature Creation 9 Hours
Uipportunity Assissment, Opportunity mupping., 1dea validation, imroduction to Lean Canvas and
imimum Viahle Product - (MVT) aspects, Challenges of New-Yenture StartlUps, Pitfalls i
Eﬂmin; new veniures, Critical factors for Mew Venture Division - (NVD), Failures of N
Ventures, New Venture Evaluation process, John Mullin’s Seven Domain Model, Feasibility Plang
Sustsinable Competitive Advamiage, Examming the use of business incubator; I"r!.'r'||!|:|'|5|'nm.|'i:1I

“.I':nmrﬂ and Marketing Intelligence Rﬁﬂ'd'r. Business Plan

illnhﬂ-h Entupmn-rnu'.'hﬂn:u in Elflrbl][l 9 Hoars 1
forms of Entrepreneurial Organizations, Identilying legal structures, Specific forms o
ips and Corponfions: Debt versus Equity, Venture Capnal Market, Informal Ri

ital, CGovernmental initiatives to foster entreprencurship across sectors, Funding uwummillm}
Eﬁ:nr start-ups, Business Incubation and its benefils.

Eiilﬂﬁa FEntreprencurial Growth & Development 9 Hours
virategic Planning and Entrepreneurship: Nature of Planning in emengiog firms, Strateg
Value of Strategic Planning: The Entrepreneunial Edge, Implementing Strategic Plan:
enture Development Stages: Entreprencurial Ventures: Management succession challenge,
eloping & succession strategy ) Harvest strategy: Liquidity events - Initial Public Offer (1PO)
Complete sale and closure of the venture.

Theory:45Hrs Tutorial:— Practical:— Total Hours:45 Hrs

TEXT BOOKS

1, id F. Kuratko, Entrepreneurship: Theory, Process, Practice with MindTap, Cengage

Learning, 11th Edition,(2022).

2 Hisrich, Michael Peters and Deun Shepherd, Entreprencurship: MeGrawiHill, 12

Bl O05)_

3, Francis J, Greene, Entreprencurship Theory and Practice, Red Globe Press, |st edition,

2020

REFERENCES

1. 5.5 Khankz, Entrepreneurial Development, S, Chand and Compeny Limired. NewDelhi,
dned edition, (2019)

2. Prasanna Chandra, Project Plunming, Analysis, Selection Implementation & Review,

TataMeUiraw Publications %ih edition, (2019},

3. [Timmons Spinelli, New Venture Creation. MeGrawHillL9"edition (2017},

4. Bruce R Bamringer, Entreprencurship :Successfully Launching New Ventures, Pearson

Education 4thedition, (201 1).

(this is for a Theory course)

12122024 Version 1.0 Semester 4 ponf Dr.P.EKANJANL, MBA Regulations-2023
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PFIIMBA402 CAPSTONE (PROJECT WORK)

Conrse Quicomes:

Al the énd of the course, the students will be able Lo,

C01: | Formulate a Reséarch problem and design b research frameswork

CO2: | Apply the theoretical concepts in addressing the Research Problems

CO3: | Analyse and Inlerpret the Resulis

CO4: | Prepare a Rescarch Reporni

_ﬁ;-l.'uqlhiu: amnan

COPO Mapping

(3721 indicates the strength of correlation) 3-Strong, 2-Medium, |-Weak
COs Programme Cuteomes (POs)

POI PO2 PO3 PO POS PO
Col 2 2 2 3
co2 K 3 3
col 3 1 3 2 3
CO4 3 2 i 3 3 | k)

Coorse Assessment Methods
Direet Indirect

Review —1 {3 marks)
Review — 11 (10 marks) Total CTE: 40 Marks Course end survey
Review - 11 (15 marks) SEE (Project viva-voce): 60 marks
Final Project Repon — | ( 10 markx)

The Course 15 based on individosl research work.

il o

concurrence with the guide

L

wuork to be done.
B, Arrive at the methodology to be adopted Tor the study.

appointed by the Head of the Department.

Every student will be allocated with a project guide, faculty from the departmentL

The identification of project tithe 1o be completed in beginning of the 1V Semester
Each studemt will identify a research problem and amive ai a topic of research in

Make through litersture survey and finalize & comprehensive aim and scope of their

7. A project report has to be submitted by sach team for their project work.
E. Three interim reviews shall be done by & commitiee of intermal frecalty members duly

THEORY: 0 HOURS PRACTHCAL: 360 HOURS TOTAL: 360 HOURS
P
¥ 4 MBA
12122024 ersion 1.0 Semester Prof.Dr.P.%. ANJAKI Regulations-2023
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